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Now 

you 

newsoaper 

space 

in 

Chicago 

cneapiy 
as  a 

pants  pressor. 


Imagine.  Up  'til  a  year  ago,  any  local  pants  presser  could 
buy  newspaper  advertising  space  cheaper  than  you  could. 
But  that’s  over  now. 

So,  quit  paying  a  penalty  for  your  national  newspaper 
advertising,  just  because  you’re  a  "big  guy.”  We  can  get 
it  for  you  —  retail !  National  advertising  at  the  retail  rate. 
With  our  Single  Rate  Plan.  You’ll  save  yourself  a  fistful. 
Buy  our  2-paper  combination,  and  deal  like  the  retailer 


does.  Get  retail  volume  discounts.  Section  discounts.  Re¬ 
tail  color  rates.  The  works.  Get  2,567,000  readers  every 
day.  The  young  Chicagoans. 

We’ve  added  well  over  $1,250,000  in  additional  sched¬ 
ules  since  we  started  our  Single  Rate  a  year  ago.  May  we 
add  you? 

Chicago  Sun-Times/Chicago  Daily  News 


The  new  math  in  the  New  York  Market 


Circles  aren’t 

always  round 

This  is  called  a  “circle"  in  Topology 
because  it  has  an  inside  and  an  out¬ 
side.  It’s  simply  pulled  out  of  the  tra¬ 
ditional  perfectly  round  circle  shape. 


y^lTHIN  THE  CIRCUMFERENCE  of  the  New  York  market,  th? 

are  many  families  that  qualify  as  the  best  prospects  for  yo 
product  or  service.  When  you  want  your  advertising  to  be  read  by  peer 
with  the  means  to  buy,  use  the  analysis  method  of  modern  math., 

The  Journal-American  attracts  an 
audience  of  1,360,000  adult  readers 

. . .  640,000  more  than  the  Herald  Tribune 
. . .  480,000  more  than  the  World-Telegram 
. . .  470,000  more  than  the  N.Y.  Post 

And  the  Journal-American  has  a  far  better  advertising  cost  efficienc 
only  $1.47  per  1,000  readers  for  a  1,000-line  advertisement. 

Ask  your  Hearst  Advertising  Service  representative  to  show  you  m 
of  the  new  math  and  why  the  Journal-American  is  right  up  there  i 
New  York  with  the  big  ones  in  Quality  of  Readership  as  well  as  Quant! 
of  Circulation. 

New  York 

Jouri^fi^Sierican 

Represented  Nationally  by  Hearst  Advertising  Service  Inc. 
CIRCULATION  NOW  553,283  DAILY,  842,033  SUNDAY 


THE  HEARST  NEWSPAPERS 


Albany  Times-Union 

Albany  Knickerbteker  News 

Baltimare  News  American 

Boston  Record  American  and  Sunday  Advertiser 


Los  Aneeles  Herald-Examiner 
New  York  Journal-American 
San  Antonio  Light 
San  Francisco  Examiner 


San  Francisco  News  Call  Bulletin 
Seattle  Post-Intelligencer 
Hearst  Sunday  Magazine  Group 
Puck— The  Comic  Weekly 


Dynamic  PHOENIX  is  a  newspaper  market! 


Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


Sure,  this  is  vibrant,  young 
Phoenix  —  a  $1.5  billion  market 
that  welcomes  new  ideas ! 

Climate,  opportunity,  the  search 
for  a  new  way  of  life  draw  youth¬ 
ful,  ambitious  new  families  into 
the  fast-growing  Phoenix  market. 

Our  families  are  three  years 
younger  than  the  national  average. 
And  they're  continuing  to  grow 
younger.  Sixty-eight  thousand 
new  families  have  made  their 
homes  in  the  Phoenix  metropoli¬ 


tan  area  since  the  1960  census, 
and  70%  of  these  newcomers 
have  children. 

These  are  open-minded  people 
from  all  over  the  country.  Many 
have  new  jobs,  new  careers  of  a 
kind  not  even  known  a  decade  ago. 
They  have  no  built-in  buying 
patterns.  They're  willing  to  try 
new  products  .  .  .  different 
brand  names! 

A  product  that  is  not  advertised 
in  this  lively  market  quickly  be¬ 


comes  out  of  date.  A  product  that 
is  well  advertised  here  can  earn  its 
share  of  the  retail  spending  that  is 
now  close  to  $1.5  billion  a  year. 

When  you  think  of  Phoenix, 
think  young,  think  BIG.  Then  think 
of  the  ONE  medium  that  reaches 
4  out  of  5  households  every  day! 
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And  well  they  should  be!  EBI  (effective 
buying  income)  is  proof  positive  of  a  mar¬ 
ket’s  money-muscles. 

You  should  know  that  on  Florida’s  West 
Coast,  the  strongman  is  St.  Petersburg  — 
Pinellas  County,  with  a  whopping  $171 
million  lead  over  the  county  across  the  bay. 


1964  EFFECTIVE  BUYING  INCOME* 

St.  Petersburg  -  Pinellas  $992,716,000 
Tampa  -  Hillsborough  $821,537,000 


Only  the  combined  circulation  of  The  St. 
Petersburg  Times  and  Evening  Independent 
effectively  covers  St.  Petersburg  -  Pinellas. 
No  other  newspapers  have  circulation  of 
consequence  in  this  richer,  faster  growing 
half  or  Florida’s  second  largest  metro  area. 


*$ales  ManagemcfU 
1965  Survey  of 
Buying  Power 
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Evening  Independent 


Represented  by  Story  &  Kelly-Smith,  Inc. 


EDITOR  &  PUBLISHER  CALENDAR 

JULY 

22-25— Maryland,  Virginia  and  West  Virginia  prass  associationt  joint  mtt). 

ing.  The  Homestead,  Hot  Springs,  Va. 

29-31 — North  Carolina  Press  Association,  summer  meeting,  Greve  Pari  la^ 
Asheville. 


L 


AUGUST 

2-13— American  Press  Institute  Circulation  Managers  Seminar.  Columhii 
University,  New  York  City. 

6-7- Newspaper  Advertising  Executives  Association  of  the  Carolines,  OetM 
Forest  Hotal,  Myrtle  Beach,  S.C. 

8-10— New  York  State  Society  of  Newspaper  Editors,  Otesaga  HoM, 
Cooperstown. 

8- 10 — SNPA  Mechanical  Conference  (Eastern  Division),  Biltmore  Hotil. 
Atlanta,  Ga. 

9- 1 1— Public  Relations  Society  of  America,  18th  Annual  Conference,  Hilton, 

Denver,  Colo. 

13 -  The  Associated  Press  of  Montana,  East  Glacier  Lodge,  East  Gladsr. 

14- 20 — International  Typographical  Union,  Mayflower  Hotel,  Washinqtaa 

15- 17 — Texas  Daily  Newspaper  Association,  Summer  meeting.  Hotel  Amar. 
ica,  Houston. 

16- 27 — American  Press  Institute  Advertising  Executives  Seminar,  Columhii 
University.  New  York  City. 

17- 20 — Newspaper  Association  Managers  Inc.,  The  Dunes,  Las  Vegas,  Nn. 
17-21— United  States  Student  Press  Association,  Annual  Congress,  Madison 

Wis. 

22-26— Association  for  Education  in  Journalism  Convention,  School  d 
Journalism,  Newhouse  Communications  Center,  Syracuse  UnivanHy, 
Syracuse,  N.  Y. 

29-Sept.  I  —Now  England  Association  of  Circulation  Managers.  Viltit: 
Hotel,  Newport,  R.  I. 


I 
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SEPTEMBER 

9-10— Mid-Atlantic  Newspaper  Web  Offset  Clinic,  Penn  Harris  Motor  Inr 
Harrisburg,  Pa. 

9-12 — New  England  Associated  Press  Executives  Association.  Black  Point  Im. 
Prouts  Neck,  Scarborough. 

11-12 — Illinois  Newspaper  Mechanical  Conference,  Holiday  Inn,  Quincy. 

11-12 — Ohio  Newspaper  Classified  Clinic,  Pick-Fort  Hayes  Hotel,  Colii» 
bus. 

18 — UPl  Editors  of  North  Carolina,  Piedmont  Motel,  Lexington. 

18- 19 — Missouri  Associated  Press  Publishers  and  Editors.  Hotel  Muehlebac* 
Kansas  City. 

19- 21 — Inter-State  Circulation  Managers  Association,  Marriott  Inn,  Ptiilr 
delphla. 

23-24— Canadian  Daily  Newspaper  Publishers  Association  Board,  Empin 
Hotel,  Victoria,  B.  C. 

25-26— Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pici 
Fort  Hayes  Hotel,  Columbus. 

25- 26— Illinois  Daily  Newspaper  Markets  State  Sales  Clinic,  Holiday  Inr 
Quincy. 

26- 28 — Southern  Circulation  Managers  Association,  Fall  meeting,  Pnh 
Beach  Towers,  Palm  Beach,  Fla. 

26- 29 — New  York  State  Publishers  Association,  Whiteface  Inn,  Lake  Plac': 
N.Y. 

27- Oct.  8 — American  Press  Institute  Classified  Advertising  Manaper 
Seminar,  Columbia  University,  New  York  City. 

28- Oct.  2— Associated  Press  Managing  Editors  Association,  Statler-Hiittr 
Hotel,  Buffalo.  N.Y. 
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OCTOBER 

5 — The  Advertising  Research  Foundation  Conference,  Waldorf-As^or; 
Hotel,  New  York  City. 

5-6 — United  Press  International  Editors  and  Publishers  Conference,  SWi’ 
Hilton  Hotel,  Washington. 

10- 13— National  Newspaper  Promotion  Association  Southern  Regional  Cc" 
ference.  The  Outrigger,  St.  Petersburg,  Fla. 

11- 22 — American  Press  Institute  Seminar  for  Chief  News  Executivw  ■ 
newspapers  under  50,000,  Columbia  University,  New  York  City, 
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published  every  Saturday  by  Elditor  &  Publisher  Co.  Eklitorial  and  bu>^ 
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York.”  (Publication  offices  34  North  Crystal  St.,  East  Stroudsburg,  Ps.)  ^ 
ond  class  postage  paid  at  East  Stroudsburg,  Pa.  Titles  patented  and 
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reserved.  Annual  subscription  $6.60  in  United  States  and  possessions, 
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San  Francisco 
toRivEsside: 

Smiles 

(We  make  it  in  4t^li  minutes) 


Four  and  a  half  minutes  after  the  West  Coast  edition  of 
The  Wall  Street  Journal  is  put  together  in  San  Francisco,  a  precise 
facsimile  of  the  front  page  is  in  the  hands  of  The  Journal’s 
technicians  in  Riverside.  Happens  every  day. 

Miracles?  No.  Microwaves.  The  plant  in  San  Francisco 
transmits  a  picture  of  each  page  —  type,  charts, 
illustrations,  everything  -by  microwave  to  a  special 
reflector-dish  antenna  on  the  roof  of  the  Riverside  plant. 

Riverside  converts  the  pictures  to  plates  for 
its  press  run.  Simple,  fast  and  completely  accurate. 

Why  do  we  bother?  For  the  same  reason  we  pioneered  automatic 
typesetting  in  six  other  plants:  to  get  simultaneous  publishing 
across  the  country.  That  way,  businessmen  everywhere  can  get  the 
important  business  news  the  same  day,  every  business  day. 

Is  it  worth  the  effort?  We  think  it  is,  because  there’s 
good  evidence  business  is  a  national  commodity, 
publish  The  Journal  in  four  regions,  and  each 
,  i  edition  is  essentially  the  same  newspaper,  telling 
/  businessmen  everywhere  about  everyone’s  business. 
rV  “  Jf today,  The  Journal’s  the  third-largest  daily  in 
the  country.  What  better  evidence  can  there  be? 

Only  busy  men  have  time  to  read  The  Wall  Street  Journal. 


Ulla 

Ordnar 

Allt 


Among  Scandinavian  newsmen,  this  means  that  Ulla  Bergo 
at  SAS  in  New  York  is  the  best  damned  expediter  in  the  busi¬ 
ness.  If  you  have  problems  —  getting  those  films  back  from 
Stockholm,  finding  your  man  in  Oslo,  fixing  a  hotel  reserx'a- 
tion  in  Copenhagen  or  whatever— Ulla’s  your  girl.  And  fast, 
efficient,  knowledgable  service  to  media  is  an  SAS  tradition. 
If  you  need  it,  call  the  SAS  News  Bureau— in  New  York  at 
138-02  Queens  Boulevard,  Jamaica  (212-657-8000);  in 
Chicago  at  200  South  Michigan  Avenue  (312-922-7710); 
in  Los  .\ngeles  at  8929  VVilshire  Blvd.,  Beverly  Hills  (213- 
652-8612);  and  in  Montreal  at  1010  St.  Catherine  Street 
West  (819  UN  1-8315). 
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JUNKET,  an  ugly  but  exact  and  correct  word,  lescribe*  a 
pleasant-profitable  practice  indulged  in  by  some  communi. 
<-ations  communicants.  Joseph  Haas,  in  a  colunui  on  “Ii 
Hollywood  With  the  Junket  Set”  in  Panorama,  tlie  Chia^i 
Daily  News  magazine,  reports:  “ ‘Nev’er  before  in  Hnllywoodi 
junket  history,’  boasted  the  Warner  Bros,  publicity  handout 
‘have  so  large  a  number  of  news  men  and  women  been  flow 
from  so  many  distant  cities  to  view  a  motion  picture.’  Yes 
the  350  of  us  came  by  air  from  50  states,  from  Europe,  Soutl 
America  and  the  Far  East,  and  from  the  Hollywood  doraatic 
fa  pleasant,  unpretentious  California  domestic)  and  foreip 
press  corps.  This  was  our  first  junket,  but  we  fell  in  with  soiwl 
veterans  of  this  routine,  whom  we  shall  call  the  Thre 
Junketeers,  Eatum.  Drinkum  and  Chargum.  ‘Your  first  junket 
eh?’  said  ELatum.  a  ruddy,  husky  television  personality  fron 
an  Eastern  city.  ‘So  you  wonder  how  the  studio  can  afioni 
to  wine-and-dine  us  like  this,  eh?  Well,  say  I  shoot — or  rathei 
they  shoot  for  me  and  supply  me  with  the  films — an  hour  c 
interviews  of  the  stars,  producer  and  director.  Say  I  use  ) 
minutes  of  it  when  1  get  home.  Say  it  costs  them  five-hundrei 
bucks  to  bring  me  out  here.  Well,  my  tv  station’s  commercii 
time  costs  $200  a  minute,  so  30  minutes  of  free  publicitr  ii 
worth  $6,000  to  the  studio.  That’s  how'  they  afford  it.’  ”  'Ilisl 
endeth  the  lesson. 


— William  R.  Weaver  eontribules  this  bit  of  journalistic  hiaton 
in  the  story  of  the  50th  anniversary  of  Martin  Quigley’s  Motiw 
Picture  Herald  (he  is  its  Hollywood  editor) :  “Among  the  M 
widely  known  ‘firsts’  of  ‘The  Birth  of  a  Nation’  is  its  incidemii 
fathering  of  the  variously  regarded  institution  of  the  newspspeT 
review.  Although  the  motion  picture  had  long  enjoyed  the  serviml 
of  the  trade  journal  reviewer,  who  scanned  and  reported  on  till 
torrent  of  short  pictures  poured  forth  weekly  by  the  program  onsf 
punies.  newspapers  still  looked  down  their  noses  at  the  screen  e: 
a  subject  for  coverage,  unless  one  of  its  figurantes  provided 
some  minor  folly  the  pretext  for  a  derogatory  page-one  story  £■• 
condemning  (-ditorial.  The  stage  warranted  a  critic,  of  roor^ 
being  an  art  form  of  long  and  noble  standing.  The  screen,  he 
‘The  Birth  of  a  Nation’  changed  that  thinking.  The  New 
Herald,  the  Netc  York  Globe  and  the  Los  Angeles  Times  re\ie»B 
the  picture  and  continued  to  review  pictures  thereafter.  The  A" 
York  Times  reviewed  it  three  times— once  by  James  O.  Spearli 
once  by  Henry  McMahon,  and  again  by  Richard  Barry.'’ 


— Editor  Dan  Burrow.s,  Albuquerque  Tribune,  on  the  ?t: 
37  years  and  a  collector  of  Navajo  rugs,  had  the  Scripif| 
Howard  lighthouse  flag  copied  on  one  by  a  weaver.  .  ■ 
Private  papers  of  Edwin  Milton  Hood,  AP  newsman  in  Wa- 
ington  for  48  years  (1875-1923),  including  letters  from  Prc 
dents  'Fheodore  Roosevelt  and  Taft  and  reminiscences  of  joii 
nalistic  colleagues  such  as  Byron  Price,  William  D.  Hassec| 
Arthur  Sweetser  and  David  Law’rence.  have  been  turned  ovk 
to  the  Librarv  of  Congress  bv  his  daughter. 


—Yes,  Virginia,  there  is  an  Associated  Press  and  it  ROM « 
living  and  serving  like  Santa  Oaus,  despite  this  upsetting  frt>e| 
page  headline  (one  edition)  in  the  Sioux  City  (Iowa)  Jow^ 
“Three  Planes  Lost,  A.P.  Killed  During  Late  Night  Attack.”  1* 
U.P.I.  was  only  wounded,  maybe?  .  .  .  Diet  headline  of  the 
was  over  a  story  reporting  women  are  broader  in  the  beam 
men  in  the  Ogden  (Utah)  Standard-Examiner:  “Hold  r" 
Breadth,  Ladies,  You’re  A  Bit  Ahead  Behind.”  .  .  .  The 
Post-Intelligencer  headlines:  “Sauer  Sweetens  State  Sweep  W 
“Huddle  of  Heads  Hinted  Here.’’  ...  .4  filler  in  the 
Times  reports:  “Harvard  University  had  the  first  American  prwl'*l 
press,  transported  to  this  country  in  1640.”  .  .  .  When  she 
pedometer,  mail  girl  Mary  Ann  Blaszyk  was  surprised  to 
that  she  walked  11  miles  daily,  pushing  a  cart  to  47  statio* 
in  the  News  Tower  offices  of  the  Rockford  (III.)  Morning  SUft* 
Register-Republic, 
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COOSA  RIVER  NEWSPRINT  DIVISION,  producer  of  top  quality  newsprint,  chews  up  billions  of  pine  logs 
yearly,  has  expanded  from  100,000  ton  capacity  in  1950  to  425,000  ton  capacity  planned  for  1967. 


Timber— Not  Cotton— Is  King 
In  Talladega  County,  Alabama 


The  Southern  Newspaper  Publishers  Association  joined  Kim¬ 
berly-Clark  Corporation  to  transform  a  vacant  munitions  factory  into  a 
booming  Southern  newsprint  industry  in  Childersburg,  Alabama,  1948. 

Result:  a  tremendous  boost  for  a  highly  profitable  new  crop, 
Southern  pine  .  .  .  big  business  for  Talladega  County. 

•  Coosa  River  Newsprint  Division  employs  1050  •  Paid  ‘7.35 
million  to  employees  last  year,  almost  ‘100  million  to  date  •  Spent 
‘5  Million  yearly  to  transport  raw  materials  and  finished  products 

•  Invested  ‘8  million  annually  in  puipwood  .  .  .  plus  pioneer  re¬ 
search  in  developing  "pine  plantations"  on  marginal  lands  .  .  . 
and  faster-growing  species  of  pine. 

Strategic  Location  in  heart  of  South  stimulated  one  of  largest 
U.  S.  printers  of  newspaper  comics,  Dixie  Color  Printing  Co.,  to  locate 
in  nearby  Sylacauga. 


ALABAMA 


YOUNG  GIANT 
OF  INDUSTRY 


Childersburg  Has  Grown  from  515  people  to  6000  since  1940. 


Another  fast-growing  industry  in  Birmingham's  booming  trade 
areas  .  .  .  where  most  people  read  -  -  - 


She  Birmingham  Jfem® 

•  MORNING  •  EVENING 


Birmingham 

•  SUNDAY  I 


Post-Herald 


National  RepreseniilQtives  —  Moloney,  Regan  &  Schmitt 


editorial 

Soviet  Press  Policy 

HE  Soviet  party  leadership  in  Moscow  has  finally  realized  that  the 
world  is  a  shrinking  one,  at  least  as  far  as  s|X"ed  of  ronnniinications 
is  concerned,  and  it  can  no  longer  maintain  an  effective  Iron  Curtain 
of  silence  against  news  from  the  outsitle  workl. 

An  etlitorial  in  Kommuuist,  the  (loimmmist  party’s  main  ideological 
journal,  has  condemned  the  traditional  practice  of  suppressing  news 
of  international  events  judged  untlesirable  or  embarrassing  from  the 
Kremlin’s  point  of  view  anil  calleil  on  the  controlled  press  anil  radio 
to  rej>ort  and  react  promptly  and  fully  to  worltl  events.  This  shoulil 
be  done  to  counteract  Western  infonnaiion  agencies,  it  said. 

“We  have  to  .admit  that  Ixmrgeois  news  agencies  have  achieveil  a 
high  degree  of  speed  in  reacting  immediately  to  all  that  hap]>ens  in 
the  world  while  we  are  sometimes  late.  It  means  that  a  false  version 
is  spread  around  the  world  more  rapiilly  than  the  true  anil  correct  one. 
It  is  the  first  pronouncement  that  sometimes  produces  the  greatest 
impression.’’ 

This  is  an  admission  that  news  of  the  outside  worltl,  whether  it 
affects  the  Kremlin  or  not,  is  penetrating  Soviet  borders.  The  shift  in 
policy  doesn’t  mean  that  the  Russian  people  are  going  to  get  a  more 
objective  news  rejxtrt,  however. 

All  it  means  is  that  Soviet  editors  are  going  to  have  a  more  diffictdt 
time  from  now  on  trying  to  obtain  the  correct  “line’’  from  above 
speedily  so  they  can  earn’  on  a  more  effiiient  “news’’  operation.  It  re¬ 
mains  to  be  seen  whether  Soviet  leailership  can  fonnulate  official 
attitudes  about  the  “news”  any  faster  than  they  have  in  the  past. 

No  Comment  Needed 

a  A  *  data  are  based  on  sample  surveys  not  ileriveil  from  com- 

plete  measurements  of  audiences.  As  such,  they  are  statistical 
estimates,  and,  at  best,  are  of  only  limited  reliability  due  to  errors 
and  distortions  inherent  in  the  statistical  methods  yielding  suih  data. 
Claims  as  to  audience  coverage  baseil  on  auilienie  surveys  shoulil 
therefore  be  qualified  in  recognition  of  the  fait  that  survey  ilata  are 
inherently  imperfect.  ,\ny  such  claim  shoulil  l>e  accompanied  fjy  a  ilis- 
closure  that  any  figures  cited  or  quoted  are  estimates  only,  or  are  based 
upon  estimates,  and  are  not  accurate  to  any  precise  mathematical  ile- 
gree  unless  based  ujx)n  a  true  probability  sample.  Audience  surveys 
are  not  in  practice  based  u|x>n  true  probability  samples.” 

This  is  an  excerpt  from  the  three-point  guiile  issueil  by  the  Federal 
Trade  Commission  for  the  broadcasting  inilustry  to  follow  when 
making  claims  based  on  surv'ey  data.  In  its  ttvo-year  probe,  the  FTC; 
said  it  had  found  “widespread”  misuse  of  audience  surveys  which  has 
resulted  in  “deception  as  to  the  size,  composition,  and  other  character¬ 
istics  of  radio  and  television  audiences.” 

Press  Secretary 

k  LTHOL'GH  the  Washington  press  corjjs  was  taken  by  surprise  when 
George  Reedy  stepjjed  out  as  Presidential  press  secretary,  it  has 
left  no  doubt  that  it  is  pleased,  so  far,  with  the  appointment  of  Bill 
Moyers  to  that  post.  Probably  because  of  Moyers’  intimate  contact 
with  the  President  he  has  been  able  to  answer  promptly  anil  authorita¬ 
tively  questions  from  correspondents  which  previously  would  have  had 
to  be  “referred”  to  higher  sources  for  a  reply.  I'he  improvement  in 
the  flow  of  news  from  the  White  House  has  been  apparent. 


Mr  heart  i»  inditing  a  good  matter:  I 
speak  of  the  things  tehich  I  have  mah 
touching  the  king:  my  tongue  is  the  pn 
of  a  ready  writer.  Psalms  45,  I. 
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letters 


THi:  COPYRIGHT  BILLS 

Effectivr  upposition  to  government-sanc- 
lioned  ctipyrighting  of  officially  financed 
informational  material  is  mounting. 

Spearheading  this  opposition  is  Senator 
Russell  Long.  Majority  Whip,  whose  per¬ 
sistent  efforts  led  Congress  recently  to 
fMct.  as  amendments  to  several  bilis.  a 
provision  -tipulating  that  “all  information, 
copyrights,  uses,  processes,  patents,  and 
other  developments”  resulting  from  gov¬ 
ernment  ex|>enditures  “will  Ik*  freely  avail¬ 
able  to  the  general  public”. 

By  virtue  of  the  Long  amendments, 
many  freewheeling  abuses  of  the  past  are 
now  subject  to  statutory  prohibition  for 
the  first  time.  On  another  front.  Senator 
Ung’s  efforts  are  being  vitiated  by  lax 
enforcement  of  Section  8  of  the  Copyright 
Act  which  provides  that  “No  copyright 
-hall  subsist  in  any  publication  of  the 
United  Slates  Government  .  .  .”  and  by 
Administration-sponsored  legislation  which 
would  permit  extensive  copyrighting  by 
government  officials  and  government  con¬ 
tractors. 

Richard  Cardwell.  legal  representative 
nf  the  National  Newspaper  Association 
barged  in  testimony  before  the  House 
Judiciary  -Sub-committee  on  Copyrights 
recently  that  a  number  of  governmental 
bodies  “get  around”  .Section  8’s  prohibi¬ 
tion  ‘’by  [lermitting  private  persons  who 
produce  works  under  a  government  con¬ 
tract  or  grant  to  secure  copyright  and  then 
ibtain  a  non-exclusive  license  to  publish, 
or  they  arrange  for  the  private  publication 
of  works  produced  under  contracts  or 
grants,  or  they  take  assignments  of  copy¬ 
rights  secured  by  jrrivate  persons”. 

In  emirhasizing  that  such  practices  are 
“one  of  our  greatest  concerns.”  Mr.  Card- 
well  made  the  following  statement:  “Com¬ 
municating  information  is  not  only  the 
newspaper  industry’s  stock  in  trade;  its 
tree  flow  is  essential  to  our  form  of  gov¬ 
ernment.  Whatever  might  clog  that  flow 
must  l)e  of  concern  to  each  of  us.  jrarticu- 
■arly  if  it  affects  in  any  detrimental  way 
mformation  emanating  from  governmental 
■ources.” 

The  Cojry  right  Office  is  seeking  to  ease 
friticism  of  its  non-enforcement  of  the  law' 
by  proposing  that  Congress  amend  the 
liv  through  bills  introduced  by  Rep. 
Emmanuel  Celler.  Chairman  of  the  House 
Judiciary  (Committee,  and  Senator  John 
'IcClellan.  Chairman  of  the  Senate  Judi- 
riary  Committee.  Both  the  American 
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Newspaper  Publishers  Association  and  the 
National  .Newspaper  Association  have  ex- 
gtressed  opposition  to  the  bills  on  several 
counts.  The  phrasing  of  the  bills  is  as 
follows: 

“Copyright  protection  under  this  title 
(Section  105,  Subject  Matter  of  Copy¬ 
right:  United  States  (Jovernment  Works) 
is  not  available  for  any  work  of  the  United 
States  Government,  but  the  United  States 
Government  is  not  precluded  from  receiv¬ 
ing  and  holding  copyrights  transferred  to 
it  by  assignment,  or  otherwise. 

“.\  ‘work  of  the  United  States  Govern¬ 
ment’  is  a  work  prepared  by  an  officer  or 
employee  of  the  United  States  Government 
within  the  scope  of  his  official  duties  or 
employment.” 

The  ANPA  takes  the  position  that  no 
person  should  he  permitted  to  copyright 
any  material  where  a  substantial  part 
thereof  is  created  by  Government  em¬ 
ployees,  or  with  Government  funds. 

Book  publishers  are  supporting  the 
Cellar-McClellan  hills  and  lobbying 
against  the  Long  amendments.  They  con¬ 
tend  that  private  publishers  should  he  per¬ 
mitted  to  copyright  government-financed 
research.  The  Long  amendments,  they  say, 
will  limit  the  audience  for  such  research, 
“socialize”  publication  of  such  research, 
and  increase  the  taxpayer’s  expenses. 

Senator  Long  says;  “What  the  pub¬ 
lishers  are  seeking  is  privileged  monop¬ 
olies  (ienying  the  public  access  to  what  it 
has  already  paid  for  unless  it  makes  an 
additional  payment  to  the  publisher  who 
happened  to  secure  the  copyright.  They 
argue  that  the  federal  government  should 
both  finance  the  research  and  protect  pri¬ 
vate  profit  in  its  publication  through  a 
copyright  mono|)oly.  This  is  tantamount  to 
saying  that  the  government  should  finance 
the  building  of  highways  and  then  permit 
private  companies  to  charge  tolls.” 

M.  B.  SCHNAPPF.R 

Washington.  D.  C. 


poetic:  justice 

T  suppose  it  simple  poetic  justice  that 
after  being  in  the  newspaper  business  for 
.35  years  mv  initials  should  come  out  H.  E. 
instead  of  H.  G.  Howard  in  story  of  sale 
of  my  newspapers  in  your  July  3  issue. 

Incidentally  H.  G.  is  for  Horace  Greeley 
(iK)  kin). 

H.  G.  Howard 

Newark.  N.  Y. 


BEHIND  .4  WALL 

Paul  Weissman’s  letter  (July  3rd)  indi¬ 
cates  that  he  still  hasn’t  learned  to  check 
his  facts  before  going  into  print. 

Had  he  covered  the  Lindsay  conference 
with  the  Liberal  Party  on  June  19th  the 
wav  every  good  newspaper,  wire  service, 
radio  and  television  reporter  in  town  did, 
he  would  have  known  that  I  was,  in  fact, 
present  throughout  that  meeting. 

It  is  axiomatic  that  one  can  neither  see 
nor  hear  accurately  from  behind  a  wall. 

Philip  Finkelstein 

Liberal  Party  of 
New  York  State, 

New  York. 


SPIRIT  OF  *65 

Sanders,  Kansas  City  Star 


Short  Takes 

“It  would  sound  like  an  alibi  if  I  said 
I  had  a  bar  arm”  the  pitcher  said. — New 
York  Journal- American. 


There’s  more  than  meets  the  eye  in 
♦^he  wistful  complaint  by  Ray  Bliss,  Re¬ 
publican  national  chairman,  that  fun¬ 
raising  by  “splinter”  groups  could  make 
it  harder  for  the  Republican  National 
Committee  to  raise  money. — New  York 
Herald  Tribune. 


It  is  always  sad  to  love  a  colleague. — 
Baton  Rouge  (La.)  Morning  Advocate, 


I  succeeded  in  wheeling  the  recipe  out 
of  the  reluctant  pastry  chef  in  the  hotel. 
— Redlands  (Calif.)  Daily  Facts. 


Before  final  passage,  the  Senate  adopt¬ 
ed  by  vice  vote  an  amendment. — New 
York  Daily  News, 
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How  is  the  advertising  trend  in 
New  York  newspapers  shaping  up? 

In  the  first  six  months  of  this  year,  The  New  York 
Times  carried  more  advertising  than  the  second  and 
third  newspapers  combined. 

...  and  gained  more  advertising  than  any  two  other 
newspapers  combined. 

Is  this  a  consistent  trend?  Here’s  the  linage  record. 


TOTAL 

ADVERTISING 

Jan.-June 

1965 

Jan,June 

1964 

Jan.June 

1955 

Gain/Loss 

1955-65 

'  The  New  York  Times 

36,315,317 

33,700,383 

24,755,227 

11,560,090  6 

News 

22,180,488 

20,410,745 

17,775,349 

4,405,139  6 

Herald  Tribune 

10,129,091 

9,315,957 

11,150,877 

1,021,786  L 

Journal  American 

7,852,925 

8,146,103 

8,728,702 

875,777  L 

World-Telegram 

7,031,576 

7,159,853 

6,425,319 

606,257  6 

Post* 

6,311,321 

6,313,208 

7,598,740 

1,287,419  L 

GENERAL 

ADVERTISING 

Jan.-June 

1965 

Jan.-June 

1964 

Jan.-June 

1955 

Gain/Loss 

1955-65 

The  New  York  Times 

8,945,166 

8,356,776 

5,646,385 

3.298,781  6 

Herald  Tribune 

3,317,777 

3,166,056 

3.116.230 

201,547  6 

News 

2,053,805 

1,976,411 

2,581,218 

527,413  L 

World-Telegram 

1,273,064 

1,338,927 

1,475.905 

202,841  L 

Journal  American 

1,208,558 

1,379,748 

1,763,438 

554,880  L 

Post* 

831,919 

803,603 

1,205,823 

373,904  L 

DEPARTMENTSTORE 

Jan.-June 

Jan.-June 

Gain/Loss 

ADVERTISING 

1965 

1964 

1955 

1955-65 

The  New  York  Times 

6,239,726 

5,770,285 

5,055,271 

1,184,455  6 

News 

4,994,103 

4,996,845 

5,039,684 

45,581  L 

Herald  Tribune 

2,121,907 

1,814,294 

2,572,379 

450,472  L 

World-Telegram 

1,868,261 

1,871,282 

1,448,801 

419,460  6 

Journal  American 

1,777,468 

1,745,949 

1,844,645 

67,177  L 

Post* 

764,003 

694,151 

1,284,630 

520,627  L 

RETAIL 

ADVERTISING 

Jan.-June 

1965 

Jan.-June 

1964 

Jan.-June 

1955 

Gain/Loss 

1955-65 

News 

18,366,520 

16,882.698 

14,302,514 

4,064,006  6 

The  New  York  Times 

13,379.091 

12.403,463 

10,572,884 

2,806,207  6 

Journal  American 

4,213,256 

4,317,884 

4,407,802 

194,546  L 

Herald  Tribune 

4,094,753 

3.666,737 

4,784,170 

689,417  L 

World-Telegram 

3,934,833 

3,974,773 

3,561,579 

373,254  6 

Post* 

3,822,772 

3,959,476 

4,945,633 

1,122,861  L 

*The  Post  did  not  ptAlish  Junt  23.  196S 


AUTDMDTIV^ 

ADVERTISING 

Jan.-June 

1965 

Jan.-June 

1964 

Jan.-June 

1955 

Gain/Loss 

1955-65 

The  New  York  Times 

997,062 

1,004,259 

911,823 

85.2396 

News 

941.871 

806,651 

570,461 

371.4106 

Journal  American 

531,497 

579,419 

696,759 

165,262  L 

Herald  Tribune 

429,221 

434,332 

690,562 

261.341  L 

World-Telegram 

388,105 

391,879 

571,978 

183,873  L 

Post* 

248,283 

257,817 

380,304 

132,021  L 

FINANCIAL 

ADVERTISING 

Jan.-June 

1965 

Jan.-June 

1964 

Jan.-June 

1955 

Gain/Loss 

1955-65 

The  New  YorkTimes 

1,600,104 

1.445.640 

990,357 

609,747  6 

Herald  Tribune 

809,828 

711,317 

559,760 

250,0686 

News 

485,699 

444,046 

275,961 

209,7386 

World-Telegram 

475,342 

434,352 

403,366 

71,9766 

Journal  American 

295,916 

281,398 

204,091 

91,8256 

Post* 

197,443 

146,716 

111,103 

86,3406 

CLASSIFIED 

ADVERTISING 

Jan.-June 

1965 

Jan.-June 

1964 

Jan.-June 

1955 

Gain/Lots 

1955-65 

The  New  York  Times 

11,367,465 

10,460,019 

6,602,383 

4,765,082  G 

Journal  American 

1,524,802 

1,511,353 

1,627,729 

102,927  L 

Herald  Tribune 

1,460,756 

1,316,438 

1,982,103 

521,347  L 

Post* 

1,187,432 

1,119,882 

927,224 

260,2086 

World-Telegram 

919,637 

973,028 

406,077 

513,5606 

News 

319,166 

283,986 

42,241 

276,9256 

Source.  M«d«t  Records 


When  advertisers  year  after  year  make 
one  newspaper  their  Number  1  choice  in  the  nation’s 
Number  1  market,  there  must  be 
a  mighty  good  reason. 

The  reason?  The  New  York  Times  consistently 
provides  better  results  for  advertisers. 

Stbr  Netv  IJork  Stme« 

For  46  yoart  first  in  advortiting  in  Anwrka't  first  marktt 
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condi  mnation  from  convention  pl.\tform 

Broken  Picket  Lines  Bring 
Guild  Clash  With  ITU 

Parson,  ‘Shocked’  By  ITU’s  Action 
In  Baltimore,  Calls  For  Joint  Meet 

Bv  (ierahl  Healev 


Detroit 

Criticism  of  the  American 
N'ewspaper  Guild  by  the  Inter¬ 
national  Typographical  Union 
Executive  Council  triggered  a 
sharp  retort  by  the  Guild’s  In¬ 
ternational  Executive  Board 
and  charges  that  the  ITU’s 
statement  “misleads  and  mis¬ 
represents  as  much  by  what  it 
•eaves  unsaid  as  by  what  it 
says.” 

Informing  Elmer  Brown,  ITU 
president,  of  the  lEB  action 
■luring  the  32nd  annual  conven¬ 
tion  of  the  Guild,  William  J. 
Parson,  executive  vicepresident, 
said  he  was  “sorry  that  relations 
between  the  ANG  and  the  ITU 
have  reached  a  stage  where  such 
a  statement  (lEB’s)  was  inevit¬ 
able.” 

The  lEB  proposed  an  immedi¬ 
ate  meeting  between  top  officers 
of  the  guild  and  representative 
local  guild  leaders  and  leaders 
of  the  ITU  to  “work  out  mutu¬ 
ally  acceptable  solutions  to  our 
common  problems  and  lay  the 
rroundwork  for  effective  and 
continuing  inter-union  coopera¬ 
tion  in  the  years  ahead.” 

Mr.  Parson  proposed  that  the 
Meting  be  held  either  before  or 
after  the  ITU  convention  in 
Washington  Aug.  14-20,  “or  in 
any  event  as  soon  as  possible.” 

The  ITU  lodged  several  com¬ 
plaints  of  guild  activities  in  a 
statement:  “Let’s  Look  At  the 
Hecord.”  These  were  published 
in  the  ITU  Review  June  10. 

Mr.  Parson  told  the  conven¬ 
tion,  following  issuance  of  the 
lEB’s  memorandum  to  Mr. 
Brown: 

“We  have  no  intention  of  en- 
Wng  into  a  series  of  charges 
>nd  counter  charges  with  the 
ITU,  but  we  must  put  the  record 
straight.  I  take  no  pleasure  in 
airing  our  differences  publicly. 
However,  we  have  no  fear  of 
®atching  score  cards  with  any 
'tlaer  union  in  this  industry.” 


Referring  to  the  guild’s  strike 
at  the  Baltimore  Sunpapers  and 
the  return  to  work  by  printers 
after  Mr.  Brown  had  ordered 
members  to  cross  guild  picket 
lines  and  return  to  work,  en¬ 
abling  the  Sunpapers  to  resume 
publication,  Mr.  Parson  said: 

The  Basic  Difference 

“The  basic  difference  .  .  .  be¬ 
tween  the  ANG  and  the  ITU  at 
the  international  level  is  that 
we  encourage  our  locals  to  honor 
craft  union  picket  lines  by  con¬ 
certed  action,  that  is  by  unit 
vote,  and  pay  benefits  to  guild 
members  who  take  such  action. 

“The  ITU  invariably  encour¬ 
ages  its  members  to  ‘honor  their 
contracts’  by  reporting  for  work 
through  guild  picket  lines.  This 
holds  true  even  when  ITU  locals 
members  prefer  to  support  their 
fellow  employes. 

“ITU  international  officers 
have  accused  the  guild  of  taking 
over  ITU  jobs  and  jurisdiction. 
Let’s  make  it  as  plain  as  we  can 
that  we  are  not  interested  in 
seeking  the  jobs  or  bargaining 
rights  of  the  ITU  or  any  other 
newspaper  union,  but  we  are  just 
as  emphatic  that  we  are  not 
going  to  stand  still  for  any  one 
else  taking  over  our  jobs  and 
bargaining  rights.” 

Mr.  Parson  said  public  name 
calling  “will  only  help  the  pub¬ 
lishers”  and  “now,  as  never  be¬ 
fore,  we  all  need  the  strength 
of  united  action.” 

He  emphasized  that  if  effec¬ 
tive  cooperation  among  the 
unions  in  the  newspaper  indus¬ 
try  cannot  be  achieved,  “we  will 
have  no  alternative  but  to  take 
whatever  steps  may  be  neces¬ 
sary  to  protect  our  union  and 
the  jobs  of  our  members.” 

“The  past  year  has  demon¬ 
strated  the  necessity  for  effec¬ 
tive  inter-union  cooperation  in 
the  newspaper  industry  “as 
rarely  before  in  our  history,” 


Mr.  Parson  exclaimed.  “With 
few  exceptions  cooperation  at 
the  local  level  has  been  good. 
I’m  sorry  to  say  that  this  has 
not  always  been  the  case  at  the 
international  level.”- 

He  warned  that  newspaper 
unions  should  have  learned  their 
lesson  years  ago  in  Oklahoma 
City  where  “one  union  after 
another”  was  forced  to  strike 
and  the  company  “picked  them 
off  one  by  one  as  the  other 
unions  ‘honored  their  con¬ 
tracts’.” 

Mr.  Parson  declared  he  was 
“shocked  by  the  ITU’s  action  in 
Baltimore  and  surprised  that  a 
trade  union  with  the  ITU’s  his¬ 
tory  would  seek  to  justify  cross¬ 
ing  another  union’s  picket  lines 
by  attacking  that  union  as  it  did 
in  its  official  publication.” 

‘Road  to  Extinction’ 

Indiscriminate  crossing  of 
picket  lines,  the  lEB  memoran¬ 
dum  to  Mr.  Brown  emphasized, 
“is  the  road  to  extinction  for  all 
of  us.”  The  lEB  reminded  Mr. 
Brown  of  his  remarks  at  an 
ANG  convention  in  Chicago  five 
years  ago  when  he  said: 

“We  can  best  solve  the  vexing 
problems  and  meet  attacks  upon 
us  by  working  together  .  .  .  the 
memberships  of  our  organiza¬ 
tions  are  asking  for  a  plan  to 
stop  the  various  crafts  from 
legally  scabbing;  they  have  a 
right  to  know  why  we  continue 
the  practice  of  crossing  each 
other’s  picket  lines.” 

The  lEB  statement  added  that 
“history  has  shown  abundantly 
that  no  one  union  can  win  a 
strike  by  itself.  Toronto,  Albany 
and  Baltimore  have  driven  home 
this  lesson.”  The  report  con¬ 
tinued  : 

“The  ITU  asks  for  and  gladly 
accepts  cooperation  from  the 
guild  and  other  unions  but  when 
the  same  kind  of  cooperation  is 
asked  in  return,  ITU  inter¬ 
national  officers  accuse  the  other 
unions  of  ‘riding  piggyback.’ 

“If  by  riding  piggyback  the 
ITU  means  expecting  the  sup¬ 
port  of  other  unions  in  strike 
situations,  this  is  what  unions 
and  inter-union  cooperation  is 
all  about.” 


The  statement,  reviewing  sev¬ 
eral  strikes,  continued: 

“The  ITU  complains  that  in 
Reno  its  local  had  nothing  to 
gain  by  supporting  a  g;uild 
strike,  the  guild  gave  up  the 
fight  and  returned  to  work  while 
the  printers  were  replaced  by 
non-union  workers,  and  that  the 
ITU  lost  a  newspaper  by  sup¬ 
porting  the  guild. 

“Left  unsaid  is  that  the 
printers’  local  had  been  without 
a  signed  contract  for  18  months 
before  the  guild  strike,  guild 
members  were  replaced  by  scabs, 
and  the  guild  also  lost  its  con¬ 
tract,  its  members  and  its  union. 

“The  ITU  complains  that  in 
Peoria,  Ill.,  the  guild  used  the 
‘strength  of  the  printers’  to 
close  the  newspaper.  Left  unsaid 
is  that  the  printers’  contract 
was  open  both  before  and  during 
the  guild  strike;  that  even  after 
the  printers  went  back  to  work 
the  papers  remained  closed 
several  weeks  until  the  guild 
and  two  other  unions  which  had 
joined  the  strike  had  won  settle¬ 
ments;  that  the  Teamsters  and 
Pressmen  supported  the  guild 
picket  line  throughout.” 

ITU  complaints  in  connection 
with  strikes  in  Elizabeth,  N.  J., 
Youngstown,  O.,  San  Juan, 
Puerto  Rico;  Chicopee  Falls, 
Mass.,  and  Portland,  Ore.,  were 
reviewed  and  what  was  left  un¬ 
said  enumerated  by  the  lEB. 

Finally,  in  connection  with  the 
1962-63  New  York  strike,  the 
lEB  said: 

“The  ITU  complains  the  guild 
locals  arbitrate  open  issues  .  .  . 
publicly  denounced  the  demands 
of  ITU  locals  and  criticized  the 
strike  leader.  President  Bert 
Powers.” 

Picket  Lines  Observed 

“The  truth  is  that  the  guild 
did  not  propose  that  the  ITU 
arbitrate,  but  in  fact  voted  down 
such  a  proposal  at  a  membership 
meeting.  ’The  truth  is  that  far 
from  denouncing  ITU  demands, 
guild  officers  testified  in  support 
of  the  ITU  before  the  Board  of 
Public  Accountability.  The  truth 
is  that  far  from  publicly  criti¬ 
cizing  Powers,  guild  officers  pub¬ 
licly  criticized  the  publishers. 
What  is  not  mentioned  is  that 
several  thousand  guild  members 
observed  ITU  picket  lines,  at 
considerable  cost  to  both  them¬ 
selves  and  their  union. 

“The  ITU  complains  that 
during  ITU  negotiations  this 
year,  guild  leaders  were  re¬ 
ported  to  have  announced  that 
the  guild  would  cross  ITU  picket 
(Continued  on  page  35) 
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would  like  to  know  how  the  Festival 
of  Arts  was  accepted?" 

Stayskal,  Chicago's  American 


presid 
tensiv 
and  a 
to  int( 
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"What's  the  Tune  Today,  Chief?” 

Haynie,  Louisville  Courier-Journal 


3  ve  got  to  be  careful  of  overexposure  .  . . 
remember  what  happened  to  Liberace." 

Berry,  NEA 


Now,  White  House  News  Flows 


By  Merriman  Smith 

I'PI  ^'hile  Huu^e  Roporlor 

Washington 

The  Washin^on  press  corps 
was  somewhat  startled  last  week 
by  the  surprise  announcement 
that  George  E.  Reedy  was  step¬ 
ping  out  as  press  secretary  to 
President  Johnson  and  his  duties 
being  assumed  by  Bill  D. 
Moyers,  a  31-year-old  Texan  and 
one  of  the  genuine  “insiders”  on 
the  Johnson  staff. 

The  announced  reason  for 
Reedy’s  decision  to  take  an  in¬ 
definite  leave  of  absence  was 
increasing  pain  from  a  long¬ 
standing  and  hereditary  ailment 
of  the  feet  known  as  “hammer 
toes.” 

As  surprising  as  this  sudden 
shift  of  command,  how’ever,  was 
the  change  in  the  conduct  of  the 
office  from  the  instant  Moyers 
took  over.  He  poured  out  a  tor¬ 
rent  of  news  at  his  first  briefing 
on  July  8,  including  the  resig¬ 
nation  of  Gen.  Maxwell  D.  Tay¬ 
lor  as  U.S.  Ambassador  to  South 
Viet  Nam  and  Johnson’s  selec¬ 
tion  of  Henry  Cabot  Lodge  as 
his  successor. 

Later  that  day  and  the  next, 
Moyers  was  able  to  answer  a 
number  of  ordinarily  sensitive 
questions  involving  political  and 
military  policy  in  Viet  Nam,  the 
sort  of  inquiries  Reedy  would 
have  had  to  check  back  through 
the  State  Department  and  then 
the  President  personally  before 
uttering  a  word  of  opinion  or 
analysis. 

The  first  announcement  of  the 
shift  at  the  White  House  de¬ 
scribed  Moyers  as  “Acting  Press 
Secretary”  in  Reedy’s  absence. 


Later  the  same  day,  Moyers,  in 
response  to  a  question,  said  it 
would  be  proper  to  call  him  “The 
Press  Secretary.” 

The  situation  has  later  been 
clarified  to  some  extent  by 
Moyers  himself. 

Brief  .Assignment 

While  the  personable  and  in¬ 
tense  young  man  who  is  the  first 
to  admit  the  brevity  of  his  pro¬ 
fessional  news  experience  is  the 
press  secretary  to  President 
Johnson  in  the  fullest  sense  of 
the  word,  Moyers  does  not  expect 
to  remain  in  the  po.st  more  than 
six  to  eight  months. 

Moyers  expects  one  of  several 
things  to  happen: 

— Reedy  will  return  as  press 
secretary  if  medical  treatment 
so  indicates. 

— Reedy  will  return  to  the 
Johnson  staff  in  another  capac¬ 
ity  should  his  ailment  indicate 
this  is  the  best  course  for  him 
to  taka. 

— The  President  will  name  a 
new,  permanent  press  secretary, 
and  Moyers  will  return  to  his 
old  post,  that  of  special  assist¬ 
ant  to  Johnson  in  charge  of 
preparing  the  legislative  pro¬ 
gram. 

Moyers,  in  his  19  months  at 
the  White  House,  has  had  many 
other  duties  as  one  of  Johnson’s 
closest  aides.  These  included 
speech  writing,  work  on  major 
messages  to  Congress  and  a  host 
of  confidential  assignments. 

Most  reporters  assigned  to 
the  Whfte  House  were  deeply 
and  favorably  impressed  by  the 
manner  in  which  Moyers  han¬ 
dled  the  first  few  days  of  his 
complicated  and  irritating  job, 
one  of  the  worst  pressure  posts 


in  government.  The  job  of  White 
House  press  .secretary  is  a  tar¬ 
get  or  magnet  for  heavy  pres¬ 
sure  because  all  domestic  and 
international  problems  even¬ 
tually  end  up  at  KiOO  Pennsyl¬ 
vania  Avenue,  and  the  press 
secretary  must,  in  effect,  serve 
frequently  as  spokesman  for  the 
entire  government. 

Another  difficulty  in  holding 
the  job  under  the  current  Presi¬ 
dent  is  that  Johnson  fancies 
himself  as  quite  an  expert  at 


press  relations  which  he  frfr 
(juently  undertakes  to  handle  in¬ 
dependently  of  the  press  office 
through  meetings  with  reporters 
individually  or  in  small  groups. 
In  fact,  Johnson  much  prefers 
this  sort  of  contact  with  the 
press  to  the  mass  televised  news 
conference. 

It  is  a  good  bet — in  fact,  an 
awfully  good  bet — that  for  the 
more  or  less  immediate  future, 
Johnson  will  operate  less  inde¬ 
pendently  in  his  contacts  wifii 
reporters  and  either  channel 
these  hitherto  private  chats 
through  Moyers  or  reduce  their 
(Continued  on  paye  3‘ 
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USIA:  Marks  Takes  Over, 
Rowan  Returns  to  Reporting 


Washington 

Leonani  II.  Marks,  chosen 
Tuesday  to  succeed  Carl  T. 
Rowan  a.«  tlirectoi-  of  the  United 
States  Information  Apency,  in¬ 
herits  a  difficult  task  in  that 
America’s  piestipe  abroad  is  at 
a  low  ebl>  and  that  bip  chanpes 
in  the  USIA’s  policies  are  beinp 
called  for. 

.Mr.  .Mai  ks,  ID,  is  a  lawyer  who 
has  lonp  had  a  special  interest 
m  the  communications  field,  his 
acti\’ities,  however,  beinp  spe¬ 
cialized  in  broadcastinp  spheres. 
He  is  a  close  friend  of  the 
president  and  has  traveled  ex¬ 
tensively  abroad  as  a  member 
and  advi.ser  of  U.S.  delepations 
to  international  communications 
conferences. 

Last  week,  one  of  tbe  first 
tasks  piven  new  White  House 
Press  Secretary,  Rill  Moyers, 
was  to  announce  the  resipnation 
rtf  Carl  Rowan,  who  became 
director  of  the  information 
ajfency  in  February  1 1)1)4  after 
the  post  was  resipned  by  the 
late  Edward  R.  Mur  row. 

Thus  as  the  jiresidential  pro¬ 
jection  and  jiress  liaison  came 
under  new  control,  a  (luery  hunp 
rtver  the  key  USIA  assipnment 
rtf  projectinp  the  nation’s  imape 
to  the  world. 


USIA  has  been  under  fire 
from  many  directions:  in  news 
media,  in  Conpress,  and  in  ad- 
vertisinp  and  i)ublic  relation 
circles  as  the  vexinp  assipn¬ 
ment  of  explaininp  American 
thinkinp  to  the  world  continues 
to  lack  impact  under  a  policy 
which  was  thus  defined  by  Mr. 
Rowan:  “We’re  poinp  to  deal 
in  the  truth,  we’re  poinp  to  tell 
the  whole  stoiy  about  the  U.S., 
pood  and  bad,  we’re  poinp  to 
take  the  truth  and  i)ut  it  in 
perspective.’’ 

Rut  despite  this  .statement, 
last  month  i)ublished  reports 
said  that  i)olicy  differences  and 
charpes  of  censorship  were 
ruffiinp  relations  between  the 
Voice  and  its  ijarent,  USIA.  Mr. 
Rowan  denied  the  reports.  Mr. 
Loomis,  resipninp  Voice  chief, 
in  March  pave  the  impression 
he  believed  the  Voice  was  l)einp 
used  for  i)roi)apanda  purposes. 

Another  loud  voice  paininp 
many  ears,  has  been  that  of 
Chicapo  ad  apency  chief,  Arthur 
E.  .Meyerhotf,  who  has  repeat¬ 
edly  soupht  to  sell  USIA  on  the 
idea  of  usinp  advertisinp  and  pr 
men  to  mount  a  professional 
proi)apanda  offensive.  His  pleas 
have  been  made  in  person,  in  a 


lH)ok  and  in  frequent  speeches. 

Mc-yerholT’s  Ulialleiipe 

•Mr.  Meye'rhoff’s  most  recent 
comments  on  the  subjc'ct  were 
made  at  the  conference  of  the 
Advertisinp  Federation  of 
America  where  he  condemned 
the  USIA’s  avowed  aim  of  tell- 
inp  the  truth  “warts  and  all.” 
He  challenped  pr  and  adver¬ 
tisinp  i)ractitioncrs  to  carry  the 
campaipn  “directly  to  the  Amer¬ 
ican  i)eople,  showinp  them  how 
our  country  can  make  more 
friends  abroad  if  .we  use  pro¬ 
fessional  persuaders.” 

Commentinp  on  the  api)oint- 
ment  of  the  new  USIA  chief. 
Rill  Moyers,  White  House  press 
secretary,  said  that  the  presi¬ 
dent  had  had  “many  reasons” 
for  selectinp  Mr.  Marks.  Chief  of 
these,  Mr.  Moyers  said,  were 
reports  of  Mr.  Marks’  work  as 
the  U.S.  representative  at  tele¬ 
communications  conferences 
abroad. 

Another  reason,  Mr.  Moyers 
said,  was  .shared  interest  in  edu¬ 
cational  television.  The  Presi¬ 
dent  Ixdieves  educational  tele¬ 
vision  is  a  “cominp  thinp”  in 
the  countries  where  the  USIA 
operates,  Mr.  Moyers  added. 


Expressinp  “penuine  repret,” - - 

.'Ir.  Rowan — a  former  news¬ 
paper  reporter  and  first  person  Earlv  Bird  Uscd  to  Beam  Loiidoii 

appointed  to  a  major  job  by  •' 

President  Johnson  to  leave  the  Tlyr  •!  4T  •  9  •  1 

administration— pave  “per.sonal  JJailV  Mail  LlVC  LommerCial 
and  family  reasons”  for  wishinp  *' 

a  return  to  private  life  after  The  first  live  tv  commercial  kind  ever  attempted — was  timed 
four  years  in  important  povern-  via  Early  Rird  to  Europe  went  to  coincide  with  the  centenary 
ment  offices.  He  also  announced  out  July  14  from  America  to  July  15  of  the  birth  of  Lord 
that  he  planned  to  make  a  return  Rritain  and  was  for  a  newspa-  Northcliffe,  founder  of  the  Mail 

to  journalism,  .sayinp  he  was  per.  and  ‘father  of  modern  joumal- 

wiffhinp  several  “attractive  The  commercial,  for  the  Lon-  ism’  in  Rritain. 

offers.’  With  the  USIA  he  j/om  Daily  Mail  was  seen  by  20,-  A  repre.sentativ'e  of  the  Mail, 

made  $30,000-a-year.  As  a  000,000  viewers  on  Britain’s  Geoffrey  Golden,  head  of  the 
newspaperman’  he  .said,  he  had  commercial  TV  network.  It  was  company’s  publicity  department, 
^ed  more  than  $35,000-a-  214  minutes  lonp  and  oripinated  who  flew  to  the  U.S.  to  orpan- 
>ear.  Mr.  Rowan  was  in  New  from  the  Jet  Propulsion  Lab-  ize  the  project,  said  that  as  the 
ork  on  W(*dnesday  discussinp  oratories  in  Pasadena,  Califor-  news  warrants  it  other  Early 
ers  which  are  .said  to  include  nia,  where  yesterday  scientists  Rird  transmissions  may  be 
column,  mapazine  were  monitorinp  Mariner  IV’s  planned  by  the  Mail, 
and  broadcastinp  work.  rendezvous  with  Mars.  The  technical  arranpements 

P  ,,  HI,  214  minute  spot  the  in  the  U.S.  were  handled  by 

w€i  ey  hour’s  paid  CRS,  assisted  by  Independent 

President  Johnson  has  time  on  Early  Rird.  A  live  on-  Television  Corporation  of  New 
mled  the  main  pap  in  the  USIA’s  the-spot  report  from  the  Space  York  and  Story  and  Kelly- 
sneutiye  ranks,  two  key  desks  Flipht  Operations  Centre  was  Smith  International,  New  York 
ai*  still  awaitinp  occupants,  piven  by  the  Mail’s  chief  New  newspaper  representatives. 

month  Donald  Wilson,  York  correspondent,  J  e  f  f  r  e  y  David  Opi Ivy,  of  Opi Ivy,  Ben- 

'JolA  deputy  director,  resipned  BljAh.  .son  and  Mather,  New  York  ad- 

*Tinp  he  was  takinp  an  execu-  The  commercial  was  trans-  vertisinp  apency,  commented: 

‘■9*  post  with  Time-Life  Inter-  mitted  at  10:37  British  Summer  “This  demonstrates  the  feasi- 
'•tional.  The  apency’s  third-  Time  (5:37  P.M.  EDT)  and  was  bility  that  within  a  few  years 
^^np  spot,  that  of  director  of  carried  simultaneously  by  all  13  .some  international  products 
*  Voice  of  America,  was  va-  of  Britain’s  commercial  TV  sta-  may  be  advertised  on  television 
in  .March,  when  Henry  tions.  throuphout  the  U.S.,  Canada 

*^is  resipned.  The  commercial — first  of  its  and  Europe  simultaneously.” 

Editor  ac  publisher  for  July  17,  1955 


Chicago  Trib 
Buys  2  More 
Fla.  Papers 

The  Chicapo  Tribune  Co.’s 
march  into  Florida  continued 
this  week  with  the  ])urchase  of 
the  Orlando  (Fla.)  Sentinel 
(morninp  and  Sunday)  and  the 
Star  (eveninp)  by  the  Sentinel 
Star  Co.,  a  wholly  ownetl  sub¬ 
sidiary  of  the  Tribune  Co. 

In  Jul.v,  1963,  the  Tribune 
Comi)any  announced  completion 
of  nepotiations  which  broupht 
the  Fort  Lauderdale  (Fla.) 
.VcH'.s  and  the  PomjHino  Beach 
(Fla.)  Sun-Sentinel  into  the 
proup  which  includes  the  New 
York  News. 

Announcement  of  the  latest 
acciuisition  was  made  by  J. 
Howard  Wood,  president  of  the 
Tribune  Co.,  and  Martin  Ander¬ 
sen,  president  of  Orlando  Daily 
Newspapers,  Inc.,  who  sold  the 
proi)erties. 

The  Tribune  Co.  was  repre¬ 
sented  in  the  nepotiations  by 
F.  M.  Flynn,  president  of  the 
News  Syndicate  Co.,  Inc.,  and 
publisher  of  the  New  York 
News,  and  F.  A.  Nichols, 
treasurer  and  assistant  to  the 
pi'csident  of  the  Tribune  Co. 

Price  paid  for  the  Florida 
newspapers  was  not  disclosed. 

.\iiderseii  To  Slay  On 

Mr.  Andersen  will  remain  as 
editor  and  publisher.  He  will  be 
responsible  for  all  phases  of  the 
operation.  There  will  no 
chanpes  in  staff  or  policy,  it  was 
stated.  In  a  statement  on  Thurs¬ 
day,  Mr.  Andersen  .said;  “The 
purchase  does  not  phase  me  out 
of  the  jiicture.  I  have  been  asked 
to  remain  as  editor  and  pub- 
li.sher  with  the  ripht  to  hire  and 
fire.”  He  also  remarked  that  he 
did  not  reach  a  decision  to  sell 
the  papers  until  after  Jan.  12 
of  this  year.  On  that  date  he  had 
reached  the  ape  of  68  and  had 
invested  $300,000  in  a  new  com- 
posinp  room  now  beinp  com¬ 
pleted  and  had  substantial  press 
room  expenditure  under  con¬ 
sideration. 

Mr.  Wood  made  this  com¬ 
ment;  “Essential  in  our  decision 
to  acquire  this  property  was 
Martin  Andersen’s  apreement 
to  continue  as  editor  and  pub¬ 
lisher  .  .  .”  He  noted  that  the 
common  ownership  of  the  Chi¬ 
capo  Tribune  and  the  New  York 
News  has  in  no  way  affected  the 
independence  of  their  editors. 

The  Orlando  Sentinel  in  1964 
had  an  averape  morninp  circu¬ 
lation  of  102,772.  Its  averape 
Sunday  circulation  was  136,857. 
The  Star  had  an  averape  circu¬ 
lation  in  1964  of  31,998. 
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Anderson  Paper  Tests 


Georgia  Sales  Tax 


The  Anderson  (S.  C.)  Inde¬ 
pendent  is  contesting  the  State 
of  Georgia’s  attempt  to  collect 
sales  tax  at  the  source  of  publi¬ 
cation  on  daily  newspapers  en¬ 
gaged  in  interstate  commerce. 
The  sales  tax,  said  the  Ander¬ 
son  newspaper,  will  be  tested  in 
the  courts  of  Georgia,  and  if 
necessary,  be  carried  to  the 
United  States  Supreme  Court. 

This  first  suit  is  being  brought 
to  counter  the  Georgia  Revenue 
Department’s  move  to  levy  and 
collect  such  a  tax.  Many  news¬ 
papers  published  outside  Geor¬ 
gia  send  papers  through  mails 
to  Georgia  subscribers,  and  oth¬ 
ers  have  dealers  who  are  in  bUi  '- 
ness  for  them.selves  and  operate 
their  o^^'n  routes  in  Georgia. 

The  Independent  said:  “The 


Court  Backs 
Newspaper’s 
Growth  Fund 


The  right  of  a  corporation  to 
finance  its  growth  by  various 
means  which  include  the  reten¬ 
tion  of  earnings  and  profits 
until  it  is  ready  to  expand  was 
upheld  in  a  U.S.  Tax  Court  case 
involving  the  John  P.  Scripps 
Newspapers,  a  Pacific  Coast 
group  headquartered  in  San 
Diego,  Calif. 

By  its  action  the  court  re¬ 
jected  an  Internal  Revenue  Bu¬ 
reau  claim  to  some  $77,000  in 
taxes  on  Ventura  (Calif.)  Star- 
Free  Press  profits  for  the  years 
1957,  1958  and  1959. 

The  IRB  had  sought  to  im¬ 
pose  an  accumulated  earnings 
tax  despite  annual  dividend 
payments  by  this  JPS  newspa¬ 
per  since  1943.  During  the  two 
decades  ending  in  1960  the  S- 
FP  enjoyed  an  intense  growth 
which  resulted  in  a  tripled  daily 
circulation. 

The  court  found  the  retained 
earnings  reasonable.  It  pointed 
out  that  courts  should  be  hesi¬ 
tant  to  substitute  their  judge¬ 
ment  and  attribute  a  tax  avoid¬ 
ance  motive  “unless  the  circum¬ 
stances  clearly  warrant  the  con¬ 
clusion  that  the  accumulation  of 
earnings  and  profits  was  unrea¬ 
sonable  and  for  the  proscribed 
purpose.” 

The  decision  was  announced 
in  44  T.C.,  No.  41,  Docket  No. 
4672-62,  filed  June  25  in  reply 
to  the  petition  filed  by  JPS 
Newspapers. 


New  York  Times  and  other 
newspai>ers  are  likewise  en- 
gfaged  in  interstate  commerce 
with  retailers  in  Georgia,  and 
they  do  not  pay  any  sales  tax. 
The  collection  of  sales  tax 
whether  on  a  newsstand  owner, 
a  street  rack  or  dealer’s  route, 
is  a  matter  between  the  State  of 
Georgia  and  the  retailers.” 

In  stating  its  case,  the  Inde¬ 
pendent  sets  forth  that  it  does 
not  send  any  tracks  into  Geor¬ 
gia,  that  contract  haulers  (in¬ 
cluding  .some  that  carry  U.S. 
Mail)  transport  the  papers  in 
interstate  commerce  to  dealers 
who  in  turn  retail  the  papers. 

The  South  Carolina  paper 
.states:  “A  tax  assessment  of 
$78,198  which  the  revenue  de¬ 
partment  seeks  to  collect  vio¬ 
lates  a  clause  of  the  Federal 
Constitution  exempting  inter¬ 
state  commerce  from  such 
taxes.”  The  Independent  points 
out  that  it  has  no  property  of 
any  kind  in  Georgia  and  is 
therefore  not  subject  to  the 
.state’s  jurisdiction. 

“In  1953  George  E.  Sims,  Jr., 
an  assistant  attorney  general 
of  Georgia  ruled  that  the  Inde¬ 
pendent  was  exempt  from  this 
tax,”  recalls  the  Anderson  news¬ 


paper. 

The  appeal  action  has  been 
transmitt^  to  the  Fulton  Coun¬ 
ty  Superior  Court  for  a  hear¬ 
ing.  A  bond  from  the  newspaper 
in  the  sum  of  $50,000  accom¬ 
panied  the  appeal. 


Canadian  Paper 
Workers  Agree 
New  Contract 


Montreal 


The  Canadian  International 
Paper  Co.  has  reached  contract 
agreement  with  paper  trade 
unions  representing  6,500  em¬ 
ployees  in  six  mills  and  covering 
a  three-year  period. 

The  agreement,  effective  from 
May  1,  follows  negotiations 
which  began  on  April  7.  During 
the  three-year  period,  the  in¬ 
crease  in  hourly  rates  and  im¬ 
provements  in  vacation  plan  will 
amount  to  49  cents  an  hour. 


THE  WHEELS  ARE  TURNED  toward  Nashville's  third  annual  Aiit». 
mobile  Show,  April  17-24,  1966,  and  it's  a  team  effort  on  a  visit 
to  Michigan  factories.  In  this  group  of  promoters  are,  left  to  rigiit: 
Roger  McDaniel  of  the  Newspaper  Printing  Corp.  (Nashville  BaoMr 
and  Tennessean),  Ed  Charney,  Detroit  manager  of  the  Branham  Ca.; 
and  Robert  (Rambler)  Ray  of  the  Nashville  Automobile  Trade  Asso¬ 
ciation. 


Strikers  Win 
Claim  to  Idle 
Benefits 


Pay 


Toronto 

Striking  members  of  Toronto 
Local  5  of  the  Mailers’  Union, 
an  affiliate  of  the  International 
Typographical  Union,  are  en¬ 
titled  to  receive  unemployment 
insurance  payments  dating  back 
to  Sept.  21,  1964,  a  judge  of  the 
Exchequer  Court  has  ruled. 

The  decision  by  Justice  John 
D.  Kearney,  serving  as  an  un¬ 
employment  insurance  commis¬ 
sion  umpire,  reversed  rulings  by 
the  commission’s  claims  officer. 

The  ruling  came  on  the  first 
anniversary  of  the  strike  against 
the  three  Toronto  dailies — the 
Glohe  and  Mail,  the  Star  and  the 
Telegram — by  Local  91  of  the 
ITU.  The  220  mailers  went  on 
strike  in  sympathy  with  the  680 
printers.  'The  papers  have  con¬ 
tinued  to  publish. 

The  Toronto  Insurance  Com¬ 
mission  office  lifted  a  disqualifi¬ 
cation  in  April  when  the  news¬ 
papers  declined  to  accept  the 
mailers’  request  to  return  to 
work  until  a  new  agreement  was 


have  reported  each  week  to  tie 
unemployment  insurance  oflSce. 

He  said  the  mailers,  who  hid 
been  making  a  minimum  of  $14( 
a  week  before  the  strike,  will 
receive  an  approximate  non-tax- 
able  total  of  $105  a  week  witl 
strike  benefits  and  unemploy¬ 
ment  insurance. 

The  original  decision  lait 
September  denying  insurance  to 
the  mailers  when  it  was  granW 
to  the  printers  was  based  on  tk 
ground  that  the  mailers  had  be« 
unable  to  prove  they  were  not 
able  to  get  suitable  employnM 

Benefits  for  the  printers  ww 
granted  on  the  ground  that,  d 
Sept.  7,  1964,  a  substantial  iw 
sumption  of  normal  operatioK 
had  taken  place  at  the  fiiw 
papers. 


Racine  Heads  Five 
Macomb  Promotions 

Mount  Clemens,  Mich 
Promotion  of  Edgar  D.  R»- 
cine  to  editor-in-chief  of  the  Afo- 
comb  Daily  has  been  announced 
by  directors  of  the  parent  Ma¬ 
comb  Publishing  Co. 

Mr.  Racine,  54,  moved  np 
from  city  editor  as  successor  to 
the  late  Wallace  B.  Maclachlm- 
He  had  been  with  the  M*- 
comb  Daily  and  predecessor  p* 


A  company  statement  said: 
“These  increases  during  the 
three-year  contract  period  will 
cost  the  company  the  equivalent 
of  55.7  cents  per  hour  including 
the  multiplying  fringes.” 
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negotiated.  - - „  - . 

Robert  Earles,  president  of  P®*"?  since  1939  except 
Local  5,  said  the  effect  of  Justice  period  between  1950  an 
Kearney’s  ruling  would  be  to  when  he  was  a  rewnteman 
give  insurance  payments  of  $36 
a  week  to  married  mailers  and 
$27  a  week  to  single  men,  retro¬ 
active  to  Sept.  21.  For  some,  he  ...  -  -  -  ^ 

said,  this  could  mean  payments  editors  were  Patrick  Sloan,  » 
of  up  to  $900.  But  he  added  that  Marvin  W.  Simonson,  35,  a®* 
claimants  to  be  eligible  must  Charles  W.  Theisen,  34. 

EDITOR  8i  PUBLISHER  for  July  17,  1>^I 


when  he  was  a  rewriteman 
the  Detroit  Times. 

Promoted  to  succeed  Mr.  B*- 
cine  was  Maurice  A.  VincaiL 
44,  and  named  assistant 
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Three- Judge  Panel  Wipes 
Out  $135,000  Libel  Verdict 


Reading,  Pa. 

DeclariiiiT  a  newspaper  must 
be  free  to  attack  in  a  town 
where  prostitution  and  racket¬ 
eering  flourished,  a  three-judge 
pinel  wiped  out  the  $135,000 
ciwil  libel  verdict  awarded  two 
Tears  ago  to  Frederick  O.  Bru- 
iieker,  then  district  attorney,  in 
jn  opinion  handed  down  July 
10. 


the  three- judge  panel  or  take  an 
appeal  to  the  State  Supreme 
Court. 

The  court  costs  in  the  case, 
w'hich  follow  the  verdict,  plac¬ 
ing  them  on  Mr.  Biaibaker,  total 
more  than  $1,500,  not  including 
1,200  copies  of  the  exhibits  and 
trial  lecord  which  were  made 
on  the  county’s  photo-copy  ma¬ 
chine. 
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The  10-i)age  opinion,  setting 
aade  the  June  8,  1963  verdict 
(EAP,  June  15,  1963)  against 
the  Reading  Eagle  Co.,  pub¬ 
lishers  of  the  Reading  Times, 
3S  written  by  Mercer  County 
President  Judge  Herman  M. 
Rodgers,  who  presided  at  the 
11-day  trial. 

Judge  Rodgers  was  joined  in 
the  opinion  by  President  Judge 
W.  C.  Sheely,  Adams  County, 
snd  President  Judge  Paul  S. 
Lehman,  Mifflin  County,  who 
heard  argument  in  the  case  last 
Kov.  20. 

Mr.  Bi-ubaker  w'as  granted 
in  exception,  permitting  him  to 
petition  for  reargument  before 


Citing  the  U.S.  Supreme 
Court  case  of  New  York  Times 
vs.  Sullivan,  Judge  Rodgers 
wrote:  “A  newspaper  in  a  town 
where  prostitution  and  racket¬ 
eering  flourish  must  be  free  to 
attack. 

“The  press  must  be  free  to 
state  the  obvious,  including  the 
opinion  that  conditions  like 
these  do  not  exist  without  at 
least  the  acquiescence  of  local 
law  enforcement  agencies  and 
that  the  prevalence  of  .such 
crime  and  its  open  and  notori¬ 
ous  operation  necessarily  sug¬ 
gest  the  possible  inference  of 
bribery  somewhere  along  the 
line. 


Curtis,  Everett 
Given  New 
hEh  API  Titles 
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Promotions  to  two  newly  cre- 
d  administrative  positions  in 
r  American  Press  Institute  of 
lumbia  University  have  been 
by  Dr.  Grayson  Kirk, 
niversity  president. 

J.  Montgomery  Curtis,  direc- 
r  of  the  Institute  since  1951, 
as  named  executive  director, 
d  Walter  Everett,  who  has 
"-n  an  associate  director  since 
IS,  was  appointed  managing 
wtor. 

ISr.  Kirk  said  the  move  was 
'sde  because  of  the  Institute’s 
-stantial  growth  in  scope  and 

'iff. 

In  his  new  position,  Mr.  Cur- 
5  will  be  able  to  devote  much 

•  his  time  to  planning  and 
‘cy  determination,  while  Mr. 
■rett  will  assume  the  major 
•ponsibility  for  administra- 
■n. 

The  Institute  is  now  entering 

*  20th  year  as  a  professional 
"ler  for  the  improvement  of 

■spapers  in  the  United  States 


and  Canada.  During  that  period, 
its  annual  domestic  seminars 
have  been  attended  by  4,257 
men  and  women  from  730  news¬ 
papers. 

Participation  has  been  stead¬ 
ily  increasing.  During  the  last 
fiscal  year,  when  12  seminars 
originally  had  been  scheduled, 
over-subscription  made  it  neces¬ 
sary  to  add  five  more,  providing 
a  record  total  of  17.  Some  460 
professional  newspaper  men  and 
women  took  part  in  these  semi¬ 
nars.  Since  1948,  API  also  has 
been  conducting  seminars  for 
foreign  newspapers  at  its  Co¬ 
lumbia  headquarters. 

Mr.  Curtis  joined  the  Insti¬ 
tute  as  associate  director  in 
1947  after  30  years  of  work  on 
large  and  medium-sized  news¬ 
papers.  Mr.  Everett  came  to  the 
API  after  twelve  years  on  the 
Providenee  (R.  I.)  Journal- 

Bulletin,  eight  of  them  as  city 
editor.  Earlier  he  held  a  number 
of  other  newspaper  positions. 
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“In  the  last  analysis,  it  is 
on  the  unfettered  right  of  the 
press  to  make  such  statements 
that  the  welfare  of  any  com¬ 
munity  must  depend  in  time  of 
breakdown  of  effective  law  en¬ 
forcement,”  he  w-rote. 

Case  Set  Precedent 

The  jurist  noted  that  the 
June  1963  verdict  would  have 
been  sustained  prior  to  March 
9,  1964,  when  the  U.S.  Supreme 
Court  decision  came  down  in  the 
New  York  Times  case,  uphold¬ 
ing  the  i-ight  to  criticize  public 
officials. 

The  vei'dict  returned  by  the 
jury  of  eight  women  and  four 
men  can’t  be  sustained,  he 
wrote,  because  the  higher  court 
decision  “changed  the  law  of 
libel  of  public  officials  as  it  was 
understood  on  the  date  of  this 
trial.” 

Judge  Rodgers  .singled  out 
the  articles  in  the  Reading 
Times  which  proclaimed  the 
jirevalence  of  prostitution,  gam¬ 
bling  and  other  forms  of  organ¬ 
ized  racketeering.  He  also  laud¬ 
ed  Berks  President  Judge  War¬ 
ren  K.  Hess  for  speaking  out 
against  the  situation  and  re- 
(luesting  action. 

“The  Reading  Times  found  a 
community  where  anybody  could 
find  a  bawdyhouse,  where  big- 
time  gambling  was  prevalent, 
and  where  a  three-story  still 
was  operated  on  the  main 
street,”  he  wrote. 

“The  Presiding  Judge  had  re¬ 
peatedly  spoken  out  against  the 
situation  and  had  requested  the 
district  attorney  to  take  action. 

Surveys  by  a  national  organ¬ 
ization  interested  in  the  con¬ 
trol  of  venereal  disease,  the 
state’s  attorney  general’s  office, 
and  the  federal  government  had 
each  expressed  the  opinion,  or 
demonstrated  by  their  actions, 
that  such  conditions  evidence  an 
approval  of  the  situation  or  a 
lack  of  interest  in  it  by  local 
law  enforcement  authorities,” 
Judge  Rodgers  declared. 

The  evidence.  Judge  Rodgers 
wrote,  established  that  the 
Times  “did  not  think  he  was  a 
good  district  attorney.  He  had 
been  elected  on  a  platform  in 
which  he  declared  that  he  would 
use  ‘the  full  power  and  scope  of 
the  district  attorney’s  office  .  .  . 
without  fear  ...  to  stamp  out 
the  evils  of  organized  crime, 
corruption  and  racketeering.’ 
The  Reading  Times  believed 
that  he  had  defaulted.” 


Judge  Rodgers  .said:  “By 
name,  by  office,  and  by  implica¬ 
tion,  the  Reading  Times  desig¬ 
nated  the  plaintiff  as  one  of  the 
jiersons  responsible  for  this  sit¬ 
uation.  They  said  it  was  his 
duty  to  do  something  about  it. 

“They  said,  in  effect,  that  this 
vice  could  not  exist  without  his 
blessing.  They  expressed  the 
opinion  that  jiayoffs  were  being 
made  and,  by  implication,  placed 
the  plaintiff  among  the  group 
receiving  them.” 

Mr.  Brubaker  denied  he  took 
any  bribes  and  produced  evi¬ 
dence  that  the  defendant  had  no 
knowledge  of  a  payoff  to  him 
“and  concluded  that  this 
amounted  to  proof  of  publica¬ 
tion  of  a  falsehood  with  reckless 
disregard  of  the  truth  thereof. 
This  does  not'  follow,”  Judge 
Rodgers  proclaimed. 

Burden  on  Plaintiff 

It  was  noted  by  the  jurist 
that  a  defendant  doesn’t  have 
to  prove  the  truth  or  the  cor¬ 
rectness  of  their  opinions.  The 
burden  is  on  the  plaintiff,  he 
said,  to  prove  the  publishing  of 
the  known  lie  or  calculated 
falsehood. 

“We  are  a  long  way  from  re¬ 
quiring  that  the  press  or  a  pri¬ 
vate  citizen  be  able  to  prove 
its  case  before  criticizing  a  pub¬ 
lic  official. 

“With  houses  operating  two 
blocks  from  the  courthouse  and 
two  visible  from  the  courtroom 
in  which  this  case  was  tried,  the 
press  had  a  right  to  charge  lack 
of  interest  on  .someone’s  part 
and  to  comment  on  it,”  Judge 
Rodgers  stated. 

The  decision  in  the  Brubaker 
case  was  delayed,  because  it 
took  nearly  a  year  for  the  notes 
of  the  1963  trial  to  be  tran¬ 
scribed.  In  the  interval,  the 
U.S.  Supreme  Court  decision 
was  handed  down. 

• 

Casper  Papers  Merge 

Consolidation  of  the  two  Cas¬ 
per  (Wyoming)  newspapers  in¬ 
to  the  Casper  Star-Tribune, 
with  both  a  morning  and  even- 
ning  edition,  has  been  an¬ 
nounced. 

Morning  and  evening  editions 
will  be  published  Monday 
through  Friday  with  morning 
editions  only  on  Saturday  and 
Sunday.  The  morning  paper 
w'ill  be  the  basic  edition,  with  a 
make-over  on  key  pages  for  the 
afternoon  edition. 

• 

Fifth  Parade  Award 

Parade,  the  Sunday  news¬ 
paper  magazine,  received  a  1965 
National  School  Bell  Award  for 
distinguished  service  in  the 
interpretation  of  education  at 
the  general  assembly  of  the 
National  Education  Association. 
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‘Hanged-In-Effigy’ 
Editor  Wins  Award 


By  Rirk  Friedman 

Grafton,  Ill. 

The  issue  was  “Right  to 
Work.”  The  editor  was  Foster 
M.  Russell  of  the  Cobmtrg 
(Ont.)  Sentinel  ~  Star,  5,000- 
ABC-circulation  weekly.  The 
time  was  a  Saturday  morning 
in  late  September,  1064. 

Striking  workers  of  the 
Nicholson  File  Company  of  Port 
Hope,  seven  miles  from  Cobourg 
on  the  fringe  of  the  Sentinel- 
Stars  circulation,  were  holding 
a  parade.  Mr.  Russell,  who  had 
editorially  sided  with  employes 
who  refu.sed  to  join  the  union, 
drove  over  to  Port  Hope  with 
his  wife,  Jean,  to  cover  the 
labor  demonstration. 

Coming  into  Port  Hope  on 
Highway  Two,  he  spotted  a 
panel  truck  on  outskirts  of 
town,  about  70  feet  from  where 
the  workers  had  gathered  in  the 
public  park.  The  workers  had 
erected  a  mock  gallows  on  top 
of  tinick  and  dangling  from  it 
was  a  well-constructed  dummy. 
The  sign  pinned  to  the  dummy 
read:  “Chief  Full-A-Bull  Rus¬ 
sell.” 

The  Cobou)-g  weekly  newspa¬ 
per  editor  had  been  hanged  in 
effigj*. 

Mr.  Russell  stoppe<l  his  car 
and  got  out  to  take  pictures. 
Some  200  workers  had  gathered 
in  the  public  park  by  now  and 
they  surged  toward  him.  Mrs. 
Russell,  still  in  the  car,  slipped 
behind  the  wheel  and  started 
the  motor. 

What  The  Hell  .  .  . 

Mr.  Russell  was  busy  taking 
pictures  and  he  turned  around 
only  after  he  heard  somebody 
shout:  “What  the  hell  are  you 
doing  here?” 


Oklalioma  Daily  Sold. 
OflFset  Switch  Planned 

Sale  of  the  Edmoyul  (Okla.) 
Booster  and  Sun  has  been  an¬ 
nounced  by  Frank  Dobyns,  pub¬ 
lisher. 

Purchasers  are  Ed  Liv'ermore, 
publisher  of  the  Sapulpa 
(Okla.)  Daily  Herald  and  Clare- 
more  (Okla.)  Daily  Progress, 
and  Dave  Sclair. 

Mr.  Livermore  has  bought  off¬ 
set  plant  and  the  paper  will 
change  production  processes 
when  the  new  owners  assume 
management  on  September  1. 

Mr.  Sclair  will  serve  as  edi¬ 
tor  and  manager. 


He  faced  the  crowd  and  stood 
his  ground,  snapping  photo¬ 
graphs  of  the  men  as  they  came 
toward  him.  Then  the  editor 
told  them:  “I  got  my  pictures 
l)oys,”  and  hopped  into  the  car. 
The  mob  surrounded  it  but  Mrs. 
Russell  worked  through  them 
and  pulled  away. 

This  was  the  climax  to  Fo.s- 
ter’s  coverage  of  the  Port  Hope 
editorial  strike,  a  running  story 
that  won  him  the  Elijah  Parish 
Lovejoy  Courage  in  Journalism 
.■Vward  on  July  11. 

The  award,  given  by  South¬ 
ern  Illinois  University,  Carbon- 
dale,  was  presented  at  the  In¬ 
ternational  Conference  of 
Weekly'  Newspaper  Editors’ 
11th  annual  meeting  in  Pere 
Marquette  State  Park,  six  miles 
from  hei'e. 

The  citation,  read  by'  Dr. 
Howard  R.  Long,  head  of  the 
department  of  journalism,  SlU, 
and  .secretary'  of  the  conference, 
was  given  to  Mr.  Russell  in  rec¬ 
ognition  of : 

“His  devotion  to  the  high¬ 
est  standards  of  journalism 
as  represented  by  the  com¬ 
prehensive  coverage  of 
events  significant  to  the  vital 
interests  of  his  readers;  for 
the  quality  of  leadership  dis¬ 
played  on  the  Editorial  Page 
of  his  newspaper;  for  his 
willingness  to  encounter  the 
wrath  of  local  pressure 
groups  in  the  course  of  per¬ 
forming  his  duties  of  report¬ 
er  and  editor.” 

Also  “for  persisting  in  the 
determination  to  fulfill  his  pro¬ 
fessional  obligations  by  report¬ 
ing  the  truth,  as  he  saw  it,  and 
in  commenting,  in  the  public 
interest,  on  activities  which  he 
believed  detrimental  to  the  com¬ 
munity,  dictated  only  by  his 
ow'n  judgment  and  his  own  con¬ 
science;  for  undertaking  these 
responsibilities  willingly  and 
with  dignity,  in  the  face  of 
taunts,  threats  and  slanders 
and  the  censure  of  agencies 
away  from  the  scene;  for  con¬ 
tinuing  this  dedicated  service 
in  defiance  of  persons  who  had 
caused  him  to  be  hanged  in  ef¬ 
figy',  and  for  defying  these  irre¬ 
sponsible  detractors  who  would 
damage  his  reputation  in  the 
eyes  of  the  world.” 

First  Foreign  Award 

Mr.  Russell  became  the  ninth 
editor  and  the  first  person  out¬ 
side  the  United  States  to  win 


Foster  M.  Russell  (right)  editor  of  the  Cobourg  (Ont.)  Sentinel-Stii 
receives  the  Elijah  P.  Lovejoy  award  for  courage  in  journalism  at  Pm  I 
Marquette  (state  park)  lodge,  Grafton,  III.,  from  Dr.  Howard  R.  Lm; 
secretary  of  the  International  Conference  of  Weekly  Newspaper  Editon 
sponsor  of  the  award. 


the  Lovejoy  award,  considered  cc 
by  many  the  highest  honor  in  as 
the  weekly'  newspaper  field.  ti 
In  accepting  the  award,  he  w 
defined  the  “highlights”  and  the  st 
“lowlights”  of  his  career  this  r« 
w’ay:  “Everytime  a  subscriber  c( 
stopped  our  paper,  because  of  n 
editorial  opinion  that  was  a  w 
lowlight.  Everytime  a  .subscrib¬ 
er  disagreed  with  me  but  did  E 
not  .stop  the  paiser,  that  was  a  st 
highlight.”  .V 

Mr.  Russell  said  that  Cana-  n 
dian  editors  were  engaged  in  n 

Five  Evening  Sun 
Staffers  Proniotetl 

Baltimore 
The  promotion  of  city  editor 
Paul  Broderick  to  assistant  man¬ 
aging  editor  is  one  of  a  number 
of  appointments  announced  here 
by  Evening  Sun  managing  edi¬ 
tor  Philip  S.  Heisler. 

Mr.  Broderick,  who  has  been 
w'ith  Sunpapers  for  forty  years, 
succeeds  William  A.  Townes, 
who  resigned  to  take  another 
position. 

Also  promoted  were:  Philip 
M.  Evans,  assistant  city  editor 
to  city  editor;  Bruce  Winters, 
reporter  to  assistant  city  editor ; 
George  Trisik,  telegraph  editor 
to  news  editor;  Paul  White, 
chief  of  copydesk  to  telegraph 
editor;  D.  Robert  Greenwood, 
slotman  to  chief  of  copydesk. 

EDITOR  ac  P 


covering  the  same  controversies 
as  American  editors— -fluorida¬ 
tion,  race,  religion,  right  to 
work — and  that  “we  have  to 
stand  fast  for  the  right  and  cor¬ 
rect  the  wrong.  From  my  initial 
contact  with  this  group  last 
night,  I  realize  that  we  are 
working  on  a  common  front. 

•  Next  week,  in  the  Weekly 
Editor  Column,  E&P  will  pre¬ 
sent  a  full  portrait  of  Foster 
Meltarry  Russel,  his  eureer,  his 
many  battles  “in  defense  of  hu¬ 
man  rights.” 

Son  Takes  Over 
Father’s  Column 

The  Caylor  column  continues 
in  the  San  Francisco  News  Call 
Bulletin  even  though  Arthti 
Caylor — he  wrote  the  coluBi 
for  34  years — is  gone. 

Tom  Caylor,  the  son  who  pro¬ 
duced  the  column  when  the  vet¬ 
eran  of  the  NCB  and  the  oM 
San  Francisco  News  suffered 
’  his  final  illness,  has  inherited 
■  his  father’s  office,  chair  and  tkf 
white  space  to  be  filled  daily 

The  son’s  newspaper  inhen- 
I  tance  stems  from  a  puWic  de 
.  sire  for  more  Caylor  columns 
The  young  man  eanied  ^  ^ 
readership  when  he  substituted 
’  for  his  father.  When  the  column 
disappeared  readers  noticed  itt 
>  loss.  NCB  decided  to  meet  thw 
‘  desires  with  more  Tom  Caywr 
,  columns,  said  Thomas  Easthnm 
editor. 
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Ingersoll  Buys 
Shenandoah 
Evening  Herald 

Ralph  M.  Ingersoll  has 
acquired  the  assets  of  the  Her¬ 
ald  Priiitinfr  Company,  pub¬ 
lishers  of  the  Shenandoah  (Pa.) 
Eveninf/  Herald,  circulation 
6,830. 

William  R.  Sweetland,  pub¬ 
lisher  of  \he  Chester  (Pa.)  Dela¬ 
ware  County  Times  has  been 
named  vicepres’dent,  fjeneral 
manager  and  editor  of  the 
paper,  founded  in  1870. 

Miss  M.  Anna  Straughn,  who 
served  as  president  and  treas¬ 
urer  of  the  newspaper  for  20 
years,  sold  out  to  Thomas  F. 
Martin  in  February  1963. 

Mr.  Ingersoll  who  published 
?li  in  New  York  City  before  it 
bowed  out  in  1948,  three  years 
after  it  began,  has  financial 
interests  in  the  Trenton  (N.  J.) 
Trentoninn,  Pawtucket  (R.  I.) 
Times,  the  Elizabeth  (N.  J.) 
Journal,  the  Chester  (Pa.)  Dela¬ 
ware  County  Times,  the  weekly 
Woodbridye  (N.  J.)  Independent 
Leader  and  the  Carteret  Press. 
Mark  Goodson  and  William  S. 
Todson,  television  producers, 
are  the  other  two  major  stock¬ 
holders  in  these  newspapers. 

Neither  Mr.  Goodson  nor  Mr. 
Todson  are  involved  in  the  Shen¬ 
andoah  transaction  which  was 
handled  by  George  Romano,  in 
association  with  Vincent  J. 
Manno,  New  York  newspaper 
broker.  The  Evening  Herald  is 
the  smallest  daily  yet  purchased 
by  Mr.  Ingersoll,  Mr.  Manno 
said. 

• 

3  .4d(le<l  to  Faculty 
At  Wisconsin  School 

Madison,  Wis. 
Three  new  members  of  the 
University  of  Wisconsin  School 
of  Journalism  faculty  are  an¬ 
nounced  by  Dr.  Ralph  0.  Naf- 
liger,  school  director.  The  addi¬ 
tions  are: 

Prof.  Richard  F.  Carter  of 
the  Stanford  department  of 
communication  and  Institute  of 
■;  Communication  Research; 

®  Steven  H.  Chaffee,  complet- 
j  ing  doctoral  work  at  Stanford 
w  mass  communications  re- 
*  search; 

,.  Vernon  A,  Stone,  completing 
(.  his  doctoral  studies  at  the  Wis- 
j  consin  Mass  Communications 
Hesearch  Center, 
si  • 

I  In  Lever  PR  Post 

ir  Matthews  Jr.  has 

jr  “Wn  appointed  associate  public 
B.  ^tions  director  for  Lever 
brothers  Company. 


Fournier  Cites 
The  ‘Top  Ten’ 
Press  Problems 

Gearhart,  Ore. 

Recruiting  adequate  talent  to 
keep  the  newspaper  industry  in 
operation  was  tabbed  top  news¬ 
paper  problem  of  the  moment 
by  John  L.  Fournier,  new  presi¬ 
dent  of  the  National  Newspaper 
Association,  keynote  speaker  at 
the  Oregon  Newspaper  Publish¬ 
ers  Association  convention  here. 

Speaking  on  “Ten  Top  News¬ 
paper  Problems,”  Mr.  Fournier, 
publisher  of  the  Kent  (Wash.) 
News-Journal,  introduced  him¬ 
self  as  “first  president”  of  the 
National  Newspaper  Associa¬ 
tion  —  the  new  name  recently 
adopted  by  the  former  Editorial 
Association. 

Areas  Of  Cliallenge 

The  problems  he  listed  were 
those  determined  in  a  national 
poll  to  find  the  areas  of  greatest 
challenge  to  the  newspaper  in¬ 
dustry.  As  uppermost  task,  he 
listed  “the  ever-current  problem 
of  attracting,  training  and  hold¬ 
ing  qualified  personnel  and  the 
promoting  of  good  employe  re¬ 
lations.” 

Other  problems  cited : 

2 —  Creating  a  better  public 
understanding  of  the  functions 
and  services  of  a  newspaper. 

3 —  Protecting  the  public  from 


government  advertising  restric¬ 
tions. 

4 —  The  need  for  increased  re¬ 
search  and  promotion  of  news¬ 
papers  as  a  selling  force. 

5 —  A  study  of  production 
economies  and  rate  structures 
to  maintain  adequate  profit 
margins  in  the  face  of  higher 
costs. 

6 —  The  protection  of  the  pub¬ 
lic’s  right  to  know  and  the  need 
for  continued  access  to  informa¬ 
tion. 

7 —  C  hanging  communities 
and  the  need  for  newspapers  to 
redirect  their  efforts  to  meet 
such  change. 

8 —  Printing  production  re¬ 
search  and  cooperation  in  that 
field. 

9 —  The  need  for  a  continuing 
study  of  typography  and  for¬ 
mat. 

10 —  The  need  to  develop  ag¬ 
gressive  editorial  policies  ex¬ 
pressing  the  newspapers’  inher¬ 
ent  responsibility  to  the  public. 

• 

Jack  Haberstroh  Named 
Director  of  Advertising 

Jack  Haberstroh  has  been 
named  director  of  advertising 
for  the  Oceanside  (Calif.) 
Blade-Tribune. 

The  appointment  vias  an¬ 
nounced  by  publisher,  Thomas 
Braden. 

Mr.  Haberstroh,  38,  will  have 
charge  of  the  national,  retail, 
and  classified  advertising  de¬ 
partments  of  the  Blade-Tribune. 


SHOOTING  FUN— Moments  after 
AP's  Horst  Faas,  at  right,  and 
Gen.  Ellis  Williamson,  at  left,  had 
taken  pictures  of  each  other  on  a 
road  in  Viet  Nam,  AP's  Peter  Arn¬ 
ett  shot  this  picture,  depicting  a 
light  moment  in  a  grim  situation. 
The  girl  is  Beverly  Deepe,  New 
York  Herald  Tribune  reporter;  the 
two  soldiers  assigned  to  the  Gen¬ 
eral  are  unidentified. 


Staff  Pays  Tribute 
To  ^Little  Bulldog^ 

Stanley  A.  Ferger,  affection¬ 
ately  called  “The  Little  Bull¬ 
dog,”  retiring  vicepresident  and 
advertising  director  of  the  En¬ 
quirer,  was  given  a  testimonial 
dinner  at  the  Cincinnati  Club, 
by  fellow  employes  June  30. 

Mr.  Ferger,  who  ended  39 
years  service  with  that  paper, 
received  a  plaque  signed  by 
members  of  the  Enquirer’s  ad¬ 
vertising  staff,  a  television  set 
and  a  filing  cabinet  engraved  by 
his  associates. 

“The  legacy  he  is  leaving  to 
this  paper  is  great,”  said 
Charles  W.  Staab,  executive 
vicepresident  and  business  man¬ 
ager.  “He  leaves  a  growing  or¬ 
ganization  that  has  yet  to  reach 
the  peak  of  its  success.” 

Roger  H.  Ferger,  retiring 
president,  declared  his  brother 
“has  contributed  greatly  to  the 
success  the  Enquirer  enjoys 
today.”  Incoming  President 
Francis  L.  Dale  told  the  gpxiup, 
“The  brightest  tribute  we  can 
pay  to  Stanley  is  to  break  every 
record  he  has  set.”  Thomas  R. 
Gormley  is  replacing  Stanley  as 
advertising  chief. 
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ANPA  Opposes 
Double  Pay 
For  Overtime 

Washington 
James  T.  Dorris,  business  man- 
affer  for  the  Detroit  News,  told 
the  House  Labor  Subcommittee 
that  the  “double  pay  for  over¬ 
time”  proposal  would  not  achieve 
its  stated  jfoal  of  spreading:  work 
in  the  newspaper  industry  be¬ 
cause  there  is  no  unemployment. 

Mr.  Dorris  who  appeared  in 
support  of  the  American  News¬ 
paper  Publishers  Association 
position  as  outlined  in  a  letter 
to  the  subcommittee  from  M.  W. 
Armistead  III,  chairman  of  the 
association’s  Federal  Laws  Com¬ 
mittee,  said  “There  is  no  con¬ 
tinuing  unemployment  problem, 
hardcore  or  otherwise.  Actually, 
a  chronic  shortage  of  skilled 
craftsman  has  existed  for  over 
two  decades.” 

Mr.  Dorris  said  the  ANPA 
also  opposed  the  suggested  legis¬ 
lation  because  newspapers  can¬ 
not  adjust  work  schedules  to  the 
unpredictable  flow  of  news. 

“You  can  store  bolts  and  nuts, 
pills  or  shoes,”  he  said,  “but 
there  is  nothing  older  than  yes¬ 
terday’s  newspaper.  Newspapers 
either  come  out  at  the  proper 
time  with  their  information  and 
advertisements  or  they  go  out 
of  business.” 


Daring  Larry 
Rue  Dies 

Bonn,  Ger. 

The  oldest  active  American 
correspondent  in  Europe,  Larry 
Rue,  72,  in  charge  of  the  Chi¬ 
cago  Tribune  Press  Service  in 
Germany,  died  of  a  heart  attack, 
July  13. 

Mr.  Rue,  whose  career  as  a 
reporter,  foreign  correspondent, 
editor  and  author  spanned  more 
than  50  years,  broke  into  news¬ 
paper  work  as  a  reporter  for 
the  Duluth  (Minn.)  News  in 
1913. 

Later,  he  became  city  editor 
for  the  Hibbing  (Minn.)  Daily 
Tribune  in  1914;  assistant  city 
editor,  Minneapolis  Daily  News, 
1915;  war  correspondent  with 
the  Michigan  National  Guard 
for  the  Detroit  Free  Press, 
1916;  assistant  state  editor,  De¬ 
troit  News,  1917. 

After  serving  as  a  pilot  in 
World  War  I,  he  joined  the 
Chicago  Tribune  staff  at  the 
end  of  the  war.  Mr.  Rue,  who 
frequently  piloted  his  own  plane 
in  pursuit  of  his  stories,  became 
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Schaefer  Heads  UPI 
New  Orleans  Bureau 

Dallas 

Robert  A.  Schaefer  has  been 
appointed  manager  of  the 
United  Press  International  bu¬ 
reau  in  New  Orleans.  He  was 
succeeded  as  manager  of  the 
UPI  bureau  in  Baton  Rouge, 
La.,  by  Robert  D.  Carey. 

The  appointments  were  an¬ 
nounced  here  by  William  C. 
Payette,  Southwest  Division 
Manager. 

Mr.  Schaefer  succeeded  1.  J. 
Vidacovich,  who  became  a  re¬ 
gional  executive  for  UPI. 

Mr.  Schaefer,  a  native  of  St. 
Louis,  Mo.,  and  a  graduate  of 
the  University  of  Missouri,  be¬ 
gan  his  newspaper  career  with 
the  Lafayette  (La.)  Daily  Ad¬ 
vertiser  in  1959.  He  joined  UPI 
at  Dallas  in  1961  and  the  fol¬ 
lowing  year  transferred  to  the 
New  Orleans  bureau.  In  Septem¬ 
ber,  1962,  he  was  named  bureau 
manager  in  Baton  Rouge. 

Mr.  Carey,  a  native  of  Shaw¬ 
nee,  Okla.,  and  a  graduate  of 
the  University  of  Oklahoma, 
worked  for  the  Oklahoma  City 
Times  and  Daily  Oklahoman 
before  joining  UPI  at  Little 
Rock,  Ark.,  in  1962. 


knoA^Ti  for  his  daring,  and  close 
calls  with  death.  In  1932  he 
compiled  part  of  his  roving  ad¬ 
ventures  in  a  book  entitled  “I 
Fly  for  News.” 

Attired  in  a  panama  hat  and 
plus  fours,  Mr.  Rue  ran  a  Span¬ 
ish  naval  blockade  in  a  tiny 
rented  motor  launch  in  1925  to 
reach  Abd  el  Krim,  chieftain  of 
the  RilT  tribes  of  Morocco.  On 
one  occasion,  he  and  the  late 
Sen.  Abdul  Fath  of  Egypt  were 
blown  off  course  in  a  flight  over 
the  Libyan  Desert,  and  had  to 
trek  through  the  desert  to 
safety.  When  the  Nazis  overran 
Holland,  Mr.  Rue  and  other 
American  correspondents  were 
trapped,  but  Mr.  Rue  managed  a 
successful  escape  back  to  Lon¬ 
don  by  fashioning  an  official 
looking  document  in  which  he 
described  himself  as  one  to 
whom  every  consideration  should 
be  shown.  As  chief  of  the  Lon¬ 
don  bureau  for  the  Tribune 
from  1940  to  1945,  his  accounts 
of  the  German  blitz  and  buzz 
bomb  attacks  became  journalistic 
classics. 

In  1956,  Mr.  Rue  entered 
Hungary  without  a  visa  to  cover 
the  Hungarian  revolt.  His  re¬ 
porting  of  that  event  won  him 
the  Tribune’s  Edward  Scott 
Beck  Foundation  award.  He  re¬ 
ceived  the  same  honor  again  in 
1958  for  his  help  in  obtaining 
color  pictures  of  Pope  John 
XXIII  and  color  photographs 
of  the  late  Pope’s  funeral. 


FORD  DEALERS  TO  SELL  PHILtIO  TV  SEIS 
Ford  and  Lincoln-Mercury  dealers  in  the  Great  I>ak(  area  in 
the  next  few  weeks  will  be  selling  nine-inch  television  sets  that 
have  been  adapted  for  u.se  in  automobiles.  The  set,  made  by  Philco 
Corporation,  a  Ford  Motor  Company  .subsidiary',  is  being  tested 
here  before  going  national.  A  Philco  spokesman  said  if  there  is 
any  national  advertising,  it  will  be  placed  by  Ford’s  ad  agency. 

«  *  * 

AANR  CHAPTER  FORMED  IN  KANSAS  CITI 

Increasing  sales  activity  by  members  of  the  American  Associa¬ 
tion  of  Newspaper  Representatives  is  said  to  be  the  reason  for  the 
establishment  of  a  separate  A.4NR  chapter  in  Kansas  City.  Previ¬ 
ously,  Kansas  City  representatives  were  combined  with  the  St. 
Louis  chapter.  New  oflScers  of  KC  chapter  are:  Robert  Linton, 
Southwest  Dailies,  president;  William  Bonham,  Branham  Com¬ 
pany,  vicepresident;  and  Robert  J.  .Menadier,  Jann  &  Kelley,  secre¬ 
tary  and  treasurer.  This  brings  the  total  of  AANR  chapters  to  12. 
♦  *  ♦ 

LORIIXARD  ADMAN  ELECTED  CHIEF  EXECUTIVE 
Manuel  Yellen,  who  has  been  serv'ing  as  executive  vicepiesident 
of  advertising  and  sales  of  the  P.  Lorillard  Company,  makers  of 
Kent,  Old  Gold,  Newport,  Spring,  and  York  cigarettes,  has  been 
elected  chairman  of  the  company. 

♦  *  * 

NEW  TATHAM-L.AIRD  &  KUDNER  UNIT 
.A  special  service  unit,  called,  CORPRA,  which  stands  for  Co¬ 
ordinated  Promotion  for  Advertisers,  has  been  formed  by 
Tatham-Laird  &  Kudner  to  handle  merchandising,  sales  promo¬ 
tion,  sales  training,  presentations,  packaging,  contests,  point  of 
sale,  direct  mail,  brochures  and  other  collateral  service  for  present 
clients  and  selected  advertisers  who  are  not  clients.  The  separate 
unit,  headed  by  William  McKinley  Spierer,  will  be  fully  staffed, 
including  a  special  force  in  the  Detroit  office. 

*  *  « 

NEW  MEDIA  DIRECTORS  APPOINTED 
Michael  Ephron  has  joined  Ted  Bates  &  Company  as  a  vicepresi¬ 
dent  and  media  director  after  a  five-year  association  with  Benton 
&  Bowles  where  he  was  an  assistant  media  director  and  Henry 
Halpern,  formerly  Sudler  &  Hennessey’s  director  of  media,  has 
moved  over  to  Wunderman,  Ricotta  &  Kline  where  he  will  have 
the  same  title. 

*  V 

NEW  SPECT.ACOLOR  MARKET  IN  ALABAMA 
The  General  Advertising  Service,  advertising  representatives  for 
the  Montgomery  (Ala.)  Advertiser-Journal,  report  that  this  paper 
is  now  equipped  to  handle  SpectaColor  advertising.  The  regular 
black-and-white  page  rate  is  being  charged. 

*  If  * 

KROGER  T.AKING  PART  IN  SUPERMARKET  STUDY 

Progressive  Grocer  magazine  announced  it  is  conducting  an  18- 
month  study  to  measure  contrasts  in  consumer  buying  Irehavior  in 
supermarkets.  Cooperating  in  the  study,  which  will  take  place  in 
the  metropolitan  Cleveland  area,  are  Kroger  Company  and  Reubra 
H.  Donnelley  Corporation.  “Important  changes  in  marketing  poli¬ 
cies  of  food  manufacturers  and  retailers  may  result,”  the  maga¬ 
zine  predicts.  First  results  will  appear  in  the  publication’s  October 
issue  and  at  the  October  meeting  of  the  National  Association  of 
Food  Chains. 

*  »  « 

GLEN  GUNDELL  OF  SEALTE.ST  DIES 
Glen  Gundell,  director  of  advertising  for  the  Sealtest  Foods  divi¬ 
sion  of  National  Dairy  Products  Corporation,  died,  July  13,  after  a 
brief  illness. 

*  *  * 

Looking  to  a  new  circulation  peak  of  1,350,000  in  the  mid-year 
audit,  the  Daily  Telegraph  of  London  has  boosted  its  gene™ 
advertising  rate,  effective  Sept.  1,  to  $56  per  single  column  inch. 
The  last  increase  went  into  effect  two  years  ago.  Discounts  are 
being  offered  “to  favor  the  multiple  use  of  its  sister  publication— 
the  Weekend  Telegraph  and  the  Sunday  Telegraph,”  reports 
Regie  International,  U.S.  advertising  representatives. 
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FTC  Guidelines  Follow 
Radio-tv  Rating  Probe 


ADVERTISIING  NEWS 


SECTION 


Retailers  Control 
Brand  Advertising 


The  I'('(ieral  Trade  Commis¬ 
sion  told  the  broadcastinp  indus¬ 
try  last  Thursday  that  its  two 
year  (uoIk-  of  promotional  prac¬ 
tices  has  shown  “widespread” 
misuse  of  audience  survey  re¬ 
sults  and  data.  This  has  resulted 
said  the  FTC  in  “deception  as 
to  the  size,  composition,  and 
other  characteristics  of  radio 
and  television  audiences.” 

As  a  result  of  this  investiga¬ 
tion  and  the  study  made  by  Con¬ 
gress  of  ratings  and  ratings 
ser\’ices,  the  FTC  issued  a  three- 
point  guide  for  the  medium  to 
follow  when  making  claims  based 
on  survey  data. 

The  (’ommission  said  the 
guidelines  were  being  offered  for 
consideration  in  “avoiding  pos¬ 
sible  violation  of  the  Federal 
Trade  Commission  Act.”  In  ad¬ 
dition  to  naming  television  and 
radio  broadcasters,  the  FTC  said 
persons  selling  advertising  or 
broadcasting  time  or  programs, 
advertising  agencies  and  adver¬ 
tisers  .should  observe  the  guide¬ 
lines,  it  called  “basic.” 

The  follow’ing  is  the  full  text 
of  the  guide: 

“1.  A  i)erson  (or  firm)  making 
a  claim  concerning  the  size,  com¬ 
position  or  other  important  char¬ 
acteristics  of  a  listening  or  view¬ 
ing  audience  is  responsible  for 
seeing  to  it  that  the  claim  is 
truthful  and  not  deceptive.  If 
he  bases  his  claim  on  the  re¬ 
sults  of  an  audience  survey,  he 
assumes  responsibility  for  inter¬ 
preting  the  data  accurately. 
Thus,  he  should  not  engage  in 
activities  calculated  to  distort  or 
inflate  such  data — for  example, 
by  conducting  a  special  contest 
or  otherwise  varying  his  usual 
programming,  or  instituting 
unusual  advertising  or  other 
promotional  efforts,  designed  to 
increase  audiences  only  during 
the  survey  period.  Such  valua¬ 
tion  from  normal  practices  is 
known  as  ‘hypoing.’ 

“It  is  also  improper  to  cite  or 
quote  from  a  survey  report  or 
survey  data  in  such  a  way  as  to 
create  a  misleading  impression 
of  the  results  of  the  survey,  as 
by  unfairly  basing  audience 
claims  on  results  achieved  only 
during  certain  periods  of  the 
broadcast  day  or  on  a  survey  of 
only  a  segment  of  the  total 
potential  audience. 

“2.  Audience  data  are  based 
on  sample  surveys  not  derived 
from  complete  measurements  of 
uudiences.  As  such,  they  are 
statistical  estimates,  and,  at 
are  of  only  limited  reli¬ 
ability  due  to  errors  and  distor- 
lions  inherent  in  the  statistical 


methods  yielding  .such  data. 
(Maims  as  to  audience  coverage 
based  on  audience  surveys  should 
therefore  lie  qualified  in  recog¬ 
nition  of  the  fact  that  survey 
data  are  inherently  imperfect. 
Any  such  claim  should  be  ac¬ 
companied  by  a  disclosure  that 
any  figures  cited  or  ((uoted  are 
estimates  only  or  are  based  upon 
estimates,  and  are  not  accurate 
to  any  precise  mathematical  de¬ 
gree  unless  based  upon  a  true 
l)robability  sample.  Audience 
suiveys  are  not  in  practice 
based  upon  true  ])robability 
samples. 

“3.  Such  claims  should  not  be 
based  on  data  obtained  in  a 
surv'ey  that  the  person  (or  firm) 
making  the  claim  knows  or  has 
reason  to  know  was  not  de¬ 
signed,  conducted,  and  analyzed 
in  accordance  with  accepted 
statistical  j)rinciples  and  pro¬ 
cedures,  reasonably  free  from 
avoidable  bias,  and  based  on 
]>roperly  selected  sample  of  ade- 
(luate  size.  Such  claims  should 
not  be  based  on  survey  reports 
or  data  that  do  not  reliably  re¬ 
flect  current  audience  coverage, 
either  because  the  passage  of 
time  has  made  the  data  outdated, 
oi-  because  a  later  survey  report 
encompassing  essentially  the 
same  area  has  been  published, 
or  because  of  the  entry  or  de¬ 
parture  of  a  competitor  or  for 
any  other  reason.” 


AGENCY 

ITEMS 


YOUNG  &  RUBICAM  has 
been  picked  by  the  Remington 
Electric  Shaver  Division  of  the 
Sperry  Rand  Corporation  for  a 
new  product  —  the  Remington 
Cordless  Electric  Knife. 

♦  *  4c 

McCANN-ERICKSON,  Detroit, 
has  promoted  Walter  .J.  Brown 
from  production  assistant  to  me¬ 
dia  assistant.  He  majored  in 
advertising  at  Michigan  State 
University. 

♦  *  4c 

CUNNINGHAM  &  WALSH 
announced  the  promotion  of  Stu¬ 
art  Brown  to  media  supervisor, 
formerly  a  senior  media  buyer 
at  C&W. 

♦  *  * 

BBDO  has  been  assigned  to 
handle  the  Chock  Full  O’Nuts 
advertising  for  its  coffee  and 
restaurant  chains. 

*  *  « 

GEER,  DuBOIS  has  named 
Penny  Schmitt  assistant  media 
director  and  media  buyer. 


PL  B.  Weiss,  Doyle  Dane  Bern- 
bach’s  director  of  special  mer¬ 
chandise  service  who  is  one  of 
the  leading  “prophets”  of  the 
advertising  world,  has  just  com¬ 
pleted  another  study  on  private 
l)iands. 

This  one  is  entitled:  “Meet 
the  New'  Pre-sbld  National 
Brand:  The  Private  Label.  “Of 
l)articular  significance  to  the 
newspaper  fraternity  is  a  chap¬ 
ter  on:  “The  Giant  Retailer’s 
New  Goal:  A  Single  Pre-sold 
Label.” 

In  this  cha])ter,  Mr.  Weiss 
makes  the  following  obsemi- 
tions : 

•  “Giant  retailers  are  step¬ 
ping  up  the  i)ercentage  of  sales 
allotted  to  advertising.  There  are 
few  exceptions.  It  is  true  of  the 
food  chains,  the  drug  chains, 
the  variety  chains — particularly 
the  great  variety  chains.  This 
advertising,  obviously,  is  put 
back  of  the  private  brand. 

•  “This  advertising  of  con¬ 
trolled  brands  by  giant  distrib¬ 
uting  organizations  will  tend — 
slowly,  but  surely — toward  ad¬ 
vertising  of  types  other  than 
twraxy,  omnibus-price-item 
types.  Image-creating  adver¬ 
tising  for  the  private  brand  is 
cU'arly  on  the  way — advertising 
agencies  note  this  from  giant 
retailers  who  are  seeking  agen¬ 
cies  capable  of  giving  them  what 
has  come  to  lie  called  ‘an  Ohr- 
bach’s  type  of  advertising  job.’ 

At  Ivuw  Kales 

•  “In  some  of  their  adver¬ 
tising — newspaper,  radio  and 
television — giant  retailers  will 
have  the  benefit  of  extremely  low 
rates  generally  not  available  to 
manufacturers.  This  will  give 
the  giant  retailer  something  of 
an  edge  in  the  mounting  battle 
of  the  brands.  (Even  the  food 
chains  are  now’  turning  to  tele¬ 
vision  and  radio!) 

•  “Not  only  will  some  dis¬ 
tributor-controlled  brand  adver¬ 
tising  l)e  financed  in  part  by 
manufacturers’  co-op  allowances 
and  other  allowances — but  man¬ 
ufacturers  will  tend,  in  their 
controlled-label  divisions  to  offer 
giant  distributors  advertising 
allowances  and  promotional  ma¬ 
terials  for  private-label  promo¬ 
tions.  This  practice  already 


exists;  it  will  liecome  more 
common. 

•  “Just  as  manufacturers 
have  had  to  be  advertisingly 
competitive — so  will  giant  re¬ 
tailers  be  compelled  to  lie  ad¬ 
vertisingly  competitive  in  the 
promotion  of  their  own  brands. 

National  Ghains 

•  “Private-brand  advertising 
will  tend  more  and  more  to  be¬ 
come  national  advertising.  We 
will  have  more  national  chains. 
We  will  have  many  more  giant 
retailers  with  an  annual  turn¬ 
over  of  between  $1  billion  and 
$5  billion.  Within  10  years,  our 
.50  largest  retailers  may  be  re- 
l)orting  an  annual  volume  equal¬ 
ling  and  maybe  exceeding,  the 
annual  volume  of  our  50  largest 
manufacturers  of  consumer  mer¬ 
chandise. 

(Note.  In  a  previous  chapter, 
Mr.  Weiss  refers  to  an  article 
on  private  brands  which  ap¬ 
peared  in  Home  Furnishings 
Daily  predicting  that  within  the 
next  several  years,  “virtually 
half  the  retail  business  done  in 
this  country  may  be  handled  by 
the  country’s  six  largest  mer¬ 
chants,  all  of  w’hom  push  priv¬ 
ate  labels.) 

(Mr.  Weiss  lielieves  the  con¬ 
trolled  label  will  ultimately  com¬ 
pel  some  manufacturers  to  oper¬ 
ate  retail  stores  in  order  to  as¬ 
sure  adequate  distribution  for 
the  manufacturers’  brand.) 

•  “This  advertising  by  giant 
retailers  will  tend  to  feature 
corporate  image — and  also  it 
will  tend  to  concentrate  on  fewer 
labels,  probably  on  a  single  label. 
This  means  their  advertising 
budgets,  as  these  budgets  in¬ 
crease  in  total  size,  will  increase 
even  more  rapidly  on  a  per- 
brand  basis  because  the  larger 
budget  will  be  spread  over  fewer 
brand  names.  Also  the  adver¬ 
tising  will  become  vastly  more 
sophisticated.” 

• 

At  Marketing?  Seminar 

C.  Leigh  Dimond,  marketing 
manager  for  the  Bureau  of  Ad¬ 
vertising,  ANPA,  is  attending 
the  Advertising  Federation  of 
America  seminar  in  marketing 
management  and  advertising  at 
Harvard. 
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Preprint  Promoters 
Compare  Systems 


By  Tony  Brenna 

Two  preprint  experts,  one 
American  the  other  British,  met 
last  week  in  New  York  to  com¬ 
pare  notes.  In  the  U.S.  to  study 
production  processes,  to  famil¬ 
iarize  himself  with  the  latest 
developments  in  Hi  Fi  and 
SpectaColor  here  was  Ted  Rus¬ 
sell  of  London  who  held  a  series 
of  meetings  with  Bruce  H. 
Logan,  president  of  the  Pre¬ 
print  Corporation,  after  visit¬ 
ing  publishers  in  the  U.S.  and 
Canada. 

Mr.  Russell,  former  deputy 
general  manager  of  the  London 
Evening  Standard,  a  Beaver- 
brook  newspaper,  and  now  head 
of  his  own  company — Preprint 
&  Publishing  Co  Ltd — discussed 
the  future  of  the  preprint  busi¬ 
ness  in  Britain  and  America 
with  Mr.  Logan. 

“British  publishers,”  said  Mr. 
Russell,  “have  taken  to  pre¬ 
prints  like  the  proverbial  duck 
to  water,  my  company  now 
represents  approximately  700 
newspaper  titles  most  of  which 
are  making  good  use  of  the 
opportunity  to  run  color  adver¬ 
tising  which  receives  a  high  de¬ 
gree  of  attention  value  in 
Britain  .  .  .  papers  I  handle 
preprints  for  represent  a  total 
circulation  of  22,000,000.” 

Both  preprint  promoters 
agreed  that  apart  from  produc¬ 
tion  techniques,  there  was  very 
little  similarity  between  the 
U.S.  and  the  British  preprint 
scene,  the  smallness  of  England 
aiding  formulation  of  more  or 
less  uniform  industry-wide  ac¬ 
ceptance  of  ideas.  From  what 
Mr.  Russell  said,  it  was  clear 
that  some  four  years  ago  small 
British  publishers  were  anxious 
men,  viewing  apprehensively 
the  appearance  of  full  color  in 
the  national  dailies. 

Formidable  Problems 

These  newspapers  wanted 
some  of  the  action.  But  they 
could  see  little  hope  of  being 
able  to  handle  the  complicated 
production  problems  involved. 
Liaison  with  ad  agencies,  cost 
evaluation,  wastage  factors  in 
producing  preprint  reels,  plant 
and  equipment  difficulties,  all 
loomed  large. 

It  was  at  this  point  that  Mr. 
Russell  stepped  into  the  pre¬ 
print  business.  “They  wanted  a 
complete  service,  a  simple  un¬ 
complicated  sort  of  deal  wffiich 
w'ould  make  it  as  easy  to  run 
color  in  newspapers  as  it  is  to 


run  black  and  w-hite  ads,”  he 
said. 

Mr.  Russell  left  the  Evening 
Standard  where  he  had  worked 
on  the  introduction  of  preprint 
color,  where  he  had  solved  many 
of  the  teething  troubles.  “Out 
of  the  desire  of  publishers  not 
to  become  involv’ed  in  the  tech¬ 
nicalities,  the  pro<luction  wor¬ 
ries,  but  at  the  .same  time  to 
collect  extra  ad  revenue,  my 
preprint  business  w’as  bom  and 
quickly  established,”  he  said. 

(iulitr  (A>ncepl  I’romoled 

Elaborating  on  this  point,  Mr. 
Russell  explained:  “We’re  far 
from  being  entirely  concen¬ 
trated  on  production  aspects, 
we  are  also  a  selling,  market¬ 
ing  premotional  organization 
geared  to  furthering  the  con¬ 
cept  of  color  advertising  to  ad¬ 
vertisers  and  their  agencies.  On 
the  technical  side  we  make  ar¬ 
rangements  for  color  printing 
— using  a  number  of  different 
gravure  plants,  getting  compet¬ 
itive  quotes  for  the  print  con¬ 
tracts  we  have  to  place — 
arranging  for  transportation  of 
printed  reels  to  newspapers, 
distributing  promotional  ma¬ 
terial,  working  out  schedules 
through  out  planning  and  mar¬ 
keting  department,  and,  most 
important  of  all,  offering  pub¬ 
lishers  propositions,  the  terms 
of  which  make  it  impossible  for 
them  to  lose  money  by  going 
into  preprints.” 

According  to  Mr.  Russell,  the 
London  company  has  now 
reached  the  point  where  a  single 
telephone  call  is  sufficient  to 
lK)ok  a  color  space  in  any  of  the 
newspapers  it  represents.  The 
company  considers  itself  an  ex¬ 
tension  of  the  newspaper’s  ad¬ 
vertising  department,  it  re¬ 
ceives  a  7’^  percent  slice  of 
the  newspaper’s  net  revenue 
from  preprints. 

Reviewing  the  U.S.  scene, 
Bruce  Logan  entered  the  con¬ 
versation,  saying  that  he 
thought  the  British  preprint 
system  had  much  about  it  that 
was  admirable,  stressing  that 
Mr.  Russell  was  fortunate  in 
having  had  the  complete  sup- 
Ijort  of  newspapers  he  repre¬ 
sented.  , 

U.  S.  Preprints  Held  Back 

In  the  U.S.,  he  said,  preprints 
have  been  held  back  because  of 
a  clash  with  run-of-paper  color 


producers.  Newspapers  which 
had  spent  hundreds  of  thou¬ 
sands  of  dollars  putting  in  ROP 
«-olor  etjuipment  took  the  view 
that  preprints  were  competitive. 
He  did  not  think  this  was  the 
case,  there  were  many  instances 
where  ROP  color  could  do  a 
fine  job,  full  color  on  the  other 
hand  was  absolutely  necessary 
for  certain  campaigns. 

“Rut,  in  my  opinion,”  said 
Mr.  Logan,  “U.S.  newspapers 
have  done  a  lousy  job  of  selling 
ROP  color.  They  have  not 
shown  what  could  be  done,  nor 
what  is  technically  feasible.” 
He  thought  that  another  major 
failure  was  that  a  central  serv¬ 
icing  organization  for  ROP 
color  had  not  been  set  up. 

He  recalled  that  in  the  early 
days  of  Hi  Fi  color,  newspapers 
had  not  supported  the  Preprint 
CorjKiration,  printers  were  the 
people  who  had  financed  his  op¬ 
erations  because  they  developed 
new  printing  business.  The  sit¬ 
uation  had  changed  with  the 
introduction  of  SpectaColor, 
publishers  became  more  enthu¬ 
siastic,  especially  after  they  in¬ 
vested  money  in  plant.  But 
there  remained  many  publishers 
w’ho  thought  that  ROP  color 
w'as  sufficient  for  all  purposes, 
men  who  did  not  want  to  l)e- 
come  involved  in  what  they 


considered  “new  production 
problems,”  publishers  whose  ob¬ 
jections  were  “mainlv  ideologi¬ 
cal.” 

Mr.  Logan  jMiinted  out  that 
under  the  British  Prejnint  sys¬ 
tem,  newspapers  paicl  for  the 
actual  paper,  in  the  U.S.  pub¬ 
lishers  got  paper  free  of  charge. 
Both  preprint  .specialists  agreed 
that  S|)ectaColor  was  a  growing 
medium,  reader.ship  and  reten¬ 
tion  results  pleasing  agencies 
and  publishers  alike. 

Revenue  From  Radio 

They  also  thought  that  news¬ 
paper  color,  in  the  U.S.  and 
Britain,  was  not  funnelling 
money  away  from  black  and 
white  advertising,  money  .sched¬ 
uled  for  SpectaColor  was  com- 
ign  from  magazines,  spot  radio 
and  tv. 

Looking  ahead,  botli  agreed 
the  future  of  SpectaColor  would 
be  in  being  able  to  give  adver¬ 
tisers,  without  undue  complica¬ 
tion,  a  wide  selection  of  spaces 
and  sizes.  Said  Mr.  Russell: 
“This  will  be  the  ultimate  in 
preprint  ability,  to  l)e  able  to 
offer  advertisers  sjsaces  suitable 
to  their  budgets  ...  we  are 
working  towaid  that  goal  now 
and  all  indications  are  that  it 
will  not  take  too  long  to  reach." 


PROUD  CHAMPION— Howard  Schonberger  of  the  41.000-cireul^ 
Palo  Alto  (Calif.)  Times  shows  his  crop  of  awards  in  the  Califo*’'^ 
NAEA  competition:  firsts  in  general  excellence,  retail  promotion,  aw 
mat  service  use,  a  third  for  retail  section  and  a  second  for  local  co 
copy-— in  the  over-30,000  class. 
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Ad  Opportunities 
For  Pepsi  and  Coke 


Editorial  Climate  for  Ada 

By  James  W.  Tolanil 


For  20  years  Home  Magazine  has  l)een  one  of  the 
mainstays  of  the  Lon  Angelen  Timen'  Sunday  circulation. 
Home  Magazine  prew  from  a  24-i)as:e  weekly  level  to 
a  72-|)as:e  level  durinj?  that  j)eriod  and  at  the  bejfinninff 
of  the  1960’s  it  frequently  exceeded  80  and  90  paf^es  a 
week.  Once  or  twice,  in  1962,  it  hit  120  pajres.  Today 
the  magazine  av'erapes  a  firm  90  papres  a  week. 

At  the  Times  we  are  more  than  conscious  of  the 
thickness  of  our  magazine,  for  over  the  years  it  has 
become  apparent  to  the  editorial  staff  that  what  goes 
into  the  magazine  on  a  specific  date  has  somethinpf  to 
do  with  the  advertising  volume  on  that  date.  Thus,  we 
are  more  concerned  with  the  relationship  between 
advertising  and  editorial  than  are  most  editorial  staffs. 
The  reason  is  that  in  lar^e  part  Home  Magazine  is  a 
product  ma^razine — items  people  buy  and  live  with.  In 
Home  Ma^razine,  editorial’s  role  is  to  make  sure  advertising 
knows  what  it- has  to  .sell.  If  other  editors  are  inclined 
to  scoff  at  this  relationship  then  they  must  be  content 
with  small  magfazines. 

Home  Magazine’s  editorial  staff  has  ample  room  and 
opportunity  to  deliver  a  resoundinfr  messajce  every  Sunday 
because  our  advertisinff  revenue  generates  the  where¬ 
withal!.  On  the  other  hand,  our  advertising  staff  is  able 
to  sell  enough  business  on  swimminff  pools,  for  instance, 
to  justify  a  104-pafre  swimminff  pool  issue  because 
editorial  is  providing:  the  showcase  for  the  ads — and 
the  .same  thing  goes  for  home  furnishings.  Manufacturers 
and  retailers  in  Southern  California,  and  nationally,  too, 
sign  up  for  ads  to  the  tune  of  160  pages  predicated  on 
the  job  editorial  has  been  and  is  going  to  do  on  home 
furnishings. 

So  much  for  business.  Editorial  provides  the  climate 
for  advertising  and  advertising  provides  the  space  for 
editorial.  This  is  basic  .  .  .  but  to  begin  with,  if  editorial 
doesn’t  provide  the  proper  climate,  or  no  climate  at  all, 
you  really  never  get  off  the  ground  because  even 
advertising’s  supersalesmen  have  no  answer  for  a  potential 
buyer  who  declines  to  participate  because  he  has  no 
confidence  in  the  publication’s  editorial  approach  and 
therefore  questions  the  readership  his  ad  will  receive. 

A  year  ago  in  March  the  Times  made  a  dramatic 
change  in  Home  Magazine.  We  acquired  improved  printing 
facilities  to  give  us  color  on  every  page,  the  equipment 
to  trim  and  stitch  1,200,000  copies  every  week.  We 
improved  the  quality  of  our  paper  and  ink.  We  appointed 
a  sales  manager  and  created  a  Home  Magazine  Advertising 
Department  separate  from  the  rest  of  the  sales  force. 
Part  of  the  Times’  national  sales  representative  agency 
was  assigned  to  sell  Home  Magazine  exclusively  and 
the  Times  sent  staff  sales  personnel  to  work  with  our 
reps  in  strategic  cities.  And  with  all  this,  to  pay  the 
bills,  a  stunning  increase  was  applied  to  our  national 
and  local  advertising  rates. 

What  the  Times  said  was:  “Make  it  as  good  as  a 
national  magazine  because  we  want  the  business  national 
magazines  are  getting  in  our  market  area.” 

We  cleaned  up  and  refined  our  makeup,  developed  a 
general  approach  of  pictorial  impact  with  restraint — 
that  is,  the  block-buster  big  picture  with  restrained, 
tasteful  type  treatment.  To  do  this  we  were  going  to 
have — and  got — from  15  to  25  open  editorial  color  pages 
a  week. 

It  became  imperative  that  our  editorial  food  color 
be  as  good  as  any  to  be  found  in  the  country.  We  use 
as  many  as  four  food  color  pages  per  issue — often  much 
more  than  that — and  national  food  advertisers  today 
are  our  biggest  buyers.  We  use  from  four  to  eight  color 
pages  every  Sunday  on  women’s  fashions  and  that  work 
is  producing  the  desired  results.  We  began  to  work 
closely  with  the  big  department  store  chains  involving 
photography  of  interior  decorating,  art  and  crafts, 
furniture,  and  fashions.  For  the  stores  and  manufacturers 
(Continued  on  page  20^ 


Reynold.^  Metals  Company,  Phoenix  area,  where  the  bottler 
enjoying  its  first  really  big  .sea-  is  company-owned.  He  said  the 
son  with  Tapj)er  to  sell  draft  deal  included  local  advertising 
beer  for  liome  consumption,  has  also  by  Reynolds, 
made  a  deal  for  peddling  Pepsi-  To  promote  the  idea  of  draft 
Cola  the  .same  way.  lieer  in  the  home  both  Reynolds 

.4  similar  opportunity  for  ad-  and  the  local  brewer  involved 
vertising  promotion  by  Coca-  also  ad.verti.se  the  innovation. 
Cola  is  iH'ing  test  marketed  by  “Our  copy  runs  on  a  high 
the  Aluminum  Company  of  level  for  the  first  four  weeks,” 
.-tmerica.  David  F.  Beard,  Reynolds  ad- 

Pepsi  joins  four  breweries  verti.sing  director  .said.  “Then 
using  the  aluminum  containers  jt  tapers  off  for  the  second 
that  hold  2  1/2  gallons,  the  month.  After  that  the  breweries 
same  quantity  as  a  case  of  24  keep  people  coming  to  the  bars 
12-ounce  cans  or  bottles.  The  to  get  their  Tappers  refilled  by 
breweries  are  Falstaff,  Hamm,  pushing  local  advertising.” 
Ruppert  and  National.  Reynolds,  working  with  Fal- 

Reynolds  announced  the  “Big  pioneered  the  idea  in  1959. 

Sews  for  the  Pepsi  Genera-  ^r.  Beard  said  this  summer 

j  u”  marks  the  first  big  .season, 

pared  by  Lennen  &  Newell  and  ^  ^ 

placed  in  the  Wall  Street  Jour-  newest  territory  to  be 

nai  July  ^  opened  up  with  lieer  is  New 

“It’s ‘a  new  kind  of  fun  re-  England  through  the  Jacob 
freshment  that  now  comes  into  B»ew,ng  Company  and 

being  .  .  .  like  having  a  ‘foun-  KnickerlxKker  labe  The 
tain’  in  the  refrigerator,”  the  Worcester  arid  Springfield  areas 
newspaper  ad  copy  read  in  part.  ^^'^‘^ted  as  initial  markets 

Opportunities  are  expected  for  promoting  the  Reynolds 
to  lie  ahead  for  newspapers  P^*^ 

working  with  both  Pepsi  bot-  Alcoa  dispenser  to  be 

tiers  who  will  follow  a  progn*am  developed  jointly  with  Coca- 
similar  to  one  set  by  the  brew-  Cola  is  spherical  in  shape  and 
eries  introducing  Tapper.  Bat-  contains  the  equivalent  of  a 
ten.  Barton,  Durstine  &  Osborn  case  of  regular-size  Coke  bot- 
hindles  the  Pepsi  account  na- 

tionally.  Alcoa  and  Coca-Cola  plan 

Philip  Hinerfeld,  Pepsi’s  di-  a  test  market  effort  “later  this 
rector  of  advertising,  .said  test  summer,”  according  to  George 
copy  will  start  in  August  in  the  Groves,  Alcoa’s  ad  director. 


SWEEPING  THE  BOARD — ^The  display  ad  staff  of  the  Culver  City 
(Calif.)  Evening  Star  News  won  seven  awards  at  the  recent  NAEA 
conference.  Around  the  table,  from  left:  Jack  Cullen,  Charles  Moore, 
Joan  Fairman,  Fred  Williams,  display  advertising  manager;  Dick  Warren 
and  Gene  Durbin. 
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CI^ASSIFIED  CLINIC 

Daily  Spends  5.6% 
Of  Gross  On  Plugs 

By  Stan  FiiiHiieHM. 

CAM,  Pruvidener  (K.I.)  Journal-Kiillrliii 


Last  week’s  column  on  clas¬ 
sified  promotion  and  its  direct 
relation  to  voluntary  ad  and  line 
growth  dealt  mainly  with  large 
newspapers  in  competitive  cities. 
Here’s  an  account  of  classified 
promotion  activity  on  a  smaller 
newspaper  in  a  non-competitive 
town: 

“My  approach  to  promotion  is 
the  .same  as  should  be  any  ad¬ 
vertiser’s:  I  have  a  service  to 
sell.  I  must  convince  my  audi¬ 
ence  they  can  benefit  from  it — 
and  that  the  cost  of  the  service 
is  reasonable.” 

These  are  the  words  of  Fred 
Larey,  CAM  of  the  Bloomington 
(Ill.)  Pantograph,  who  says: 
“Due  to  the  fact  that  we  are  a 
one  newspaper  town,  we  try  to 
operate  on  the  premise  that  we 
do  have  competition.  We  set 
policies  that  would  be  w’orkable 
ev'en  if  there  were  another  news- 
l)aper  in  town.” 

The  Pantagraph  has  43,000 
circulation  ev'enings,  .38,000  Sun¬ 
days  and  operates  in  the  towns 
of  Bloomington  and  Normal, 
Illinois,  with  a  combined  popu¬ 
lation  of  about  50,000. 

Unlimited  Market 

Mr.  Larey  says  he  and  his 
management  recognize  the  fact 
that  voluntary  classified  is  as 
valuable  if  not  more  so  than 
commercial  and  offers  a  wider 
area  for  dev'elopment  and  an 
almost  unlimited  market  to  work 
in.  “When  we  went  to  classified 
display,”  said  Mr.  Larey,  “we 
realized  that  we  would  hav’e  to 
work  even  harder  on  the  develop¬ 
ment  of  v’oluntary  to  keep  its 
grow'th  in  proportion  to  com¬ 
mercial  growdh.” 

The  Pantagiaph  used  20,517 
inches  of  classified  promotion 
space  in  1964.  If  this  space  had 
been  purchased  at  contract  ROP 
rates,  the  cost  w’ould  have 
amounted  to  5.6%  of  classified’s 
gross  rev'enue. 

Mr.  Larey’s  promotion  sched¬ 
ule  includes  a  daily  front  page 
testimonial,  at  least  one  full 
jiage  a  week  throughout  the 
year,  half  and  quarter  pages 
twice  a  week  and  liner  testi¬ 
monials  right  in  the  classifica¬ 
tions  in  which  advertisers  got 
their  results. 

Each  promotion  ad  must  carry 
the  cost  of  running  an  ad,  the 
open  hours  of  the  department 


and  how  to  contact  the  paper. 

“At  the  moment,”  said  Mr. 
Larey,  “I  don’t  believe  we  need 
a  cut  rate  for  voluntary  adver¬ 
tising.  The  rates  we  have  are  a 
wonderful  bargain.  We  mer¬ 
chandise  cost  on  the  basis  of  our 
74c  per  day  rate,  which  is  the 
per  day  cost  of  a  15-word  ad 
ordered  for  8  times.  We  tell 
readers  that  for  just  37c  a  day 
more  they  can  buy  a  28  word 
ad.” 

Sixty  percent  of  the  Panta- 
graph’s  classified  ads  are  volun¬ 
tary  and  between  35  to  40%  of 
the  annual  linage  is  non  com¬ 
mercial. 

Here  are  the  growth  figures 
for  the  jiast  3  years : 

Ad  Count 

1962—  264,169— up  3.3% 

1963—  273,222— up  3.4% 

1964—  292,227— up  7.0% 

Linage 

1962—  2,986,472— up  5.9% 

1963—  3,215,436— up  6.8% 

1964—  3,521,760— up  8.6% 

Mr.  Larey  said:  “95%  of  our 
classified  promotion  is  on  a  must 
basis.  This  means  that  we  oper¬ 
ate  on  the  same  basis  as  the 
other  advertisers  who  do  busi¬ 
ness  with  the  Pantagraph.  As 
newspaper  adv’ertising  salesmen, 
we  are  going  out  and  telling 
businesses  that  they  must  adver¬ 
tise  in  our  paper  or  they  will 
not  prosper.  How  in  the  world 
can  we  do  anything  but  tell  our- 
seh’es  the  .same  thing? 

“I  would  sum  up  the  backbone 
of  our  promotion  by  saying  it 
demonstrates  that  ev'eryone  in 
towm  is  using  w’ant  ads  regard¬ 
less  of  their  .status,  and  that  it 
is  a  pleasant  and  profitable 
transaction,  and  they  can  utilize 
our  service  7  days  a  w'eek.” 

«  *  « 

ICE  CREAM  S.AIJiS  DOUBLED 

An  18-year-old  retail  food 
shop  at  New  Hope,  Pa.,  has 
increased  its  ice  cream  business 
by  50%  since  it  started  using 
classified  adv'ertising  two  years 
ago. 

The  shop,  run  by  Stephen  J. 
Gerenser  and  specializing  in 
exotic  ice  cream  flavors,  pro¬ 
motes  itself  in  the  classified 
columns  of  the  Trenton  (N.  J.) 


Trentonian  and  the  Evening 
Times. 

Mr.  Gerenser  says:  “I  know 
that  they’re  reading  the  ads 
from  the  flavors  they  request. 
They’re  usually  the  few  named 
in  the  ads  for  the  current  week. 
.Many  customers  tell  me  they 
wait  to  read  my  ad  to  see  if 
they’ll  driv’e  to  the  store  for  the 
flavor  featured.” 

• 

New  Lliii  Journal 
Tops  .4<1  Contest 

Minneapolis,  Minn. 

The  Xew  Him  (Minn.)  Daily 
Jt^-irnal  took  top  honors  in  a 
rett  I  advertising  contest  spon- 
.sored  by  the  Northwest  Daily 
Press  Association,  James  P. 
Hitchcock,  association  president, 
announced. 

Mr.  Hitchcock,  publisher  of 
the  Hibhing  (Minn.)  Daily  Trib¬ 
une,  said  enthusiasm  shown  for 
the  event  will  result  in  the  asso¬ 
ciation  making  this  an  annual 
contest. 

.Awards  w’ere  made  in  eight 
categories,  with  the  grand  award 
going  to  the  Journal  on  the  basis 
of  submitting  the  best  all-around 
group  of  entries.  The  Journal 
won  in  the  categories  of  New 
Business  Campaign,  Copy  and 
Layout  and  Best  Small  Space 
Campaign. 

Other  winners : 

Best  Use  of  Color  in  Adver¬ 
tisement  —  LaCrosse  (Wis.) 
Tribune;  In-Paper  Promotion — 
.Austin  (Minn.)  Daily  Herald; 
Special  Ev'ents  Page,  Virginia 
(Minn.)  Mesabi  Daily  News; 
Special  Events  Section,  Worth¬ 
ington  (Minn.)  Daily  Globe; 
Tie-In  to  National  Ad,  Huron 
(S.  D.)  Daily  Plainsman. 

• 

Blizzard  of  Color 

Toro  Manufacturing  Corpora¬ 
tion,  which  expects  more  than 
200,000  consumers  will  be  buying 
snowthrowers  next  winter,  has 
scheduled  full-page  color  ads  in 
Sunday  supplements  in  36  snow 
markets  Nov.  14.  In  areas  where 
there  are  no  supplements,  Toro 
will  run  2100-line  black  and 
white  copy  in  Sunday  papers. 
Both  types  of  insertions  will 
contain  dealer  listings. 


Editorial 


1915  Days  Relived 
In  Stories  and  Adg 

Galt,  Ont. 

The  Galt  Eveniv;i  Reporter 
turned  back  the  cli  ck  half  a 
century  with  production  of  a 
50-page  special  -supplement 
commemorating  the  'tOth  anni¬ 
versary  of  Galt  being  pro¬ 
claimed  a  City  in  June  1915. 

The  format  throughout  fol¬ 
lowed  as  nearly  as  possible  the 
style  used  by  the  1915  Reporter 
All  news  content  and  headinits 
were  copied  without  change 
from  the  1915  file. 

Dozens  of  local  and  world¬ 
wide  pictures  of  the  1915  era 
were  i-eproduced.  The  edition 
contained  advertisements  from 
several  business  places  which 
have  been  regular  advertisers 
in  the  Reporter  for  more  than 
50  years. 


Director  of  Sales 

Rochester,  N.  Y 
Appointment  of  Peter  Brei 
nak  of  Rochester  as  director  of 
sales  of  the  Utica  Observer-Dit 
ixitch  and  U tica  Daily  Pre>> 
was  announced  July  6  by  Henn 
J.  Leader,  publisher.  Mr.  Brez 
nak  had  b^n  assistant  to  the 
advertising  manager  of  the 
Times-Union  here.  Rober 
Marin,  a  Times-Union  advertis 
ing  salesman  since  1954,  re¬ 
places  him. 


.4d  Director  Out 

Ventura,  Calif 
Kenneth  V.  M.  Murphy,  ad¬ 
vertising  director  of  the  V«»- 
tura  Star- Free  Press  and  a  16- 
year  employe  of  the  John  P 
Scripps  Newspapers,  has  re¬ 
signed. 


Weekly’s  .4d  Manager 

James  R.  McKay,  formerly  of 
Scolaro,  Meeker  &  Scott  and  the 
Newspaper  Marketing  Associ¬ 
ates,  has  been  appointed  adver¬ 
tising  manager  of  the  Scarsdak 
(N.  Y.)  Inquirer,  a  Westchester 
County  weekly. 


Oimate 


(Continued  from  page  19) 


who  work  with  us  we  developed  a  tasteful  use  of 
commercial  resource  credits  to  appear  in  editorial  matter. 

The  net  result  is  that  we  turned  the  comer  and  sold 
our  new  package,  as  the  weekly  size  of  current  issues 
will  attest. 

To  produce  100  pages  a  week  Home  Magazine  has  an 
editor,  two  assistant  editors,  a  fashion  editor,  a  copy 
editor,  a  garden  consultant  and  an  art  staff  of  six  men. 

(Excerpt  from  a  talk  before  the  editors  of  Locally  Editw 
Gravure  Magazines  at  Louisville  recently.  Mr.  Toland  is 
director  of  special  sections  for  the  Los  Angeles  Times.) 
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50  Men... 54  Hours — 
Papers  in  New  Plant 


EASY  DOES  IT! — An  eight-ton  mat-casting  machine  is  moved  gently 
and  inched  out  of  the  composing  room  in  the  old  building  of  thi 
London  (Ont.)  Free  Press.  A  short  while  later  it  was  squeezed  into 
the  new  building. 


London,  Ont. 
In  a  54-hour  operation  carried 
out  between  editions,  the  London 
Free  Presx,  circulation  124,000, 
moved  .seven  blocks  across  the 
city’s  core  area  into  a  new  $6,- 
500,000  buildinp  during  the  July 
Fourth  weekend. 

More  than  500  tons  of  equip¬ 
ment  was  transferred  from 
cramped  quarters  in  three  cen¬ 
tury-old  interconnected  buildings 
to  a  two-story  building  at  3(50 
York  Street  with  160,000  square 
feet  of  floor  space. 

A  10-unit  Goss  press  and  new 
.stereo,  mailing  room  and  garage 
e«yuipment  has  l)een  installed  and 
tested  for  two  weeks  in  the  new 
building  on  evening  editions 
prior  to  the  move.  The  old  .seven- 
unit  press  continued  in  opera¬ 
tion  during  the  testing,  printing 
the  morning  editions  and  pro¬ 
viding  a  back-stop  in  case  of 
malfunction  in  the  new  press. 

Taft  Contracting  Company  of 
Chicago  estimated  the  transfer 
of  composing  room  and  other 
heavy  equipment  would  take  20 
hours.  A  super\'isory  staff  was 
provided  by  Taft  along  with 
locally-hired  labor. 
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The  entire  machinery  move 
took  24  hours.  Although  in  the 
early  phases  the  Taft  part  of 
the  move  had  Wen  hours  ahead 
of  schedule,  delays  in  .setting  up 
e<|uipment  and  exhaustion  of  the 
moving  crews  slowed  it  down. 

Office  (*quipment  was  moved 
during  the  weekend  by  Dixon 
Van  Lines,  a  local  mover. 

Moving  crews  totalled  clo.se 
to  50  men. 

Equipment  was  lowered  by 
fork-lift  truck  from  the  second- 
floor  composing  room  onto  flat¬ 
bed  transport  trucks. 

Ev’ery  piece  of  furniture  and 
equipment  was  numbered  for 
placement  at  the  corresponding 
numWr  in  the  new  building. 

To  aid  in  moving  the  larger 
pieces  of  equipment  into  the 
building,  part  of  one  wall  in  the 
composing  room  was  left  un¬ 
finished.  This  access  proved  a 
major  Wnefit  during  the  mov’e  of 
the  eight-ton  Directomat.  One 
of  the  lai'gest  machines  to  l>e 
moved,  it  was  inched  in  with 
barely  space  to  spare.  A  22-ton 
crane  was  needed  to  lift  the 
machine  out  of  the  old  building. 

A  few  minor  difficulties  did 
arise.  A  heavy  fireproof  filing 
cabinet  was  moved  out  of  the 
second-floor  personnel  office  in 
the  old  building  and  into  the 
coffin-sized  passenger  elevator 
optimistically  rated  at  eight- 
person  capacity.  The  elevator 
picked  up  speed  as  it  descended, 
sank  by  its  first-floor  destina¬ 
tion  and  settled  gently  into  the 
basement.  Luckily,  the  overload 
only  blew  the  fuses. 

And  a  delay  in  the  delivery 
of  a  sink  forced  the  photography 
department  to  dyke  a  portion  of 
the  floor  with  towels  for  washing 
negatives  over  a  drain  outlet. 
Photo  also  managed  to  locate  an 
engraving  that  had  been  missing 
since  1957. 


Times  Annual  Index 
For  1964  Available 

The  New  York  Times  Index 
for  1964  is  off  the  press.  It  pre¬ 
sents,  in  a  single  volume,  concise 
abstracts  of  virtually  all  the 
news  published  in  the  New  York 
Times  during  the  year. 

According  to  John  Rothman, 
editor  of  the  Index,  this  year’s 
volume  is  the  largest  in  nearly  a 
decade,  containing  almost  1200 
pages.  For  those  who  wish  to  do 
further  research,  each  abstract 
is  followed  by  precise  date,  page 
and  column  references  to  the 
original  story  in  the  New  York 
Times. 


The  Annual  Index  for  1964  is 
printed  on  long-lasting  rag 
paper,  8^/^  x  11,  and  is  bound  in 
library  buckram.  It  is  available 
through  the  New  York  Times 
Library  Services  Division  at  a 
cost  of  $60. 

In  addition  to  the  Annual  In¬ 
dex,  semi-monthly  issues  cover¬ 
ing  15-16-day  periods  throughout 
the  year  are  also  published. 

• 

Color  Installation 

Torrance,  Calif. 

Installation  of  the  Trott 
SpectaColor  process  by  the 
South  Bay  Daily  Breeze,  has 
been  announced  by  Robert  L 
Curry,  publisher.  Test  runs 
are  planned  for  mid-July. 

The  Trott  process  was  in¬ 
stalled  on  the  Daily  Breeze’s  9- 
unit  Scott  press.  The  paper 
moved  into  its  Torrance  plant 
in  January  after  being  located 
in  neighboring  Redondo  Beach. 

• 

Production  Bosh 

Los  Angeus 

Eugene  Thirkill,  assistant 
mechanical  supervisor  and  as¬ 
sistant  production  manager  of 
the  Los  Angeles  Herald-Exam¬ 
iner,  has  been  named  produc¬ 
tion  manager,  succeeding  Harry 
Sloan,  who  will  enter  business 
on  the  East  Coast. 


A  PAPER  DOESN'T  HAVE  TO 
BE  BIG  TO  BE  GREAT  .  .  . 

After  too,  tofj  many  years  of  editing  and  publishing,  sweeping  out 
the  place  each  morning,  peddling  ads.  selling  special  editions,  and 
saving  the  world  from  the  liberals,  Jim  Comstock  is  re.ady  to  turn  all 
non-editing  roles  over  to  some  live-wire  of  a  fellow,  pay  him  a  five 
figure  salary,  even  give  him  a  part  of  the  business,  and  what  is  more, 
let  him  live  in  God’s  country  far  from  the  teeming  masses  and  hot 
asphalt.  About  all  that  is  required  of  the  fellow  is  that  he  share  Jim 
Comstock’s  conservatism,  be  able  to  write  copy  and  get  out  and  sell  it. 
It  is  important  that  he  be  able  to  make  a  speech  on  his  feet  at  conven¬ 
tions,  that  he  be  able  to  talk  to  industrial  magnates  and  country  store  pro¬ 
prietors.  Comstock  isn’t  asking  for  a  genius — the  government  has  all  of 
them — ,  he  is  seeking  no  journalism  school  graduates,  although  such 
won’t  be  discriminated  against,  and  he  is  not  looking  for  the  fellow 
who  couldn’t  make  a  go  of  his  own  paper.  He  needs  the  victim  of  a 
merger,  the  guy  who  would  like  to  start  life  new  in  a  new  environment, 
the  fellow  whose  talents  and  abilities  as  a  salesman — not  as  a  journalist — 
are  not ‘being  dealt  with  fairly.  The  man’s  time  will  be  his  own  and  he 
can  choose  the  place  in  West  Virginia  where  he  wishes  to  live.  All  he 
will  ever  need  to  give  the  boss  is  results.  Nor  will  he  be  asked  to  do  one 
thing  the  boss  hasn’t  been  doing.  Are  you  the  answer  to  Jim  Comstock’s 
prayer?  If  so,  tell  him  all  about  yourself.  Write  Jim  Comstock,  Hillbilly, 
Richwood,  West  Virginia.  This  could  be  the  answer  to  your  prayer,  too. 

. .  .  WEST  VIRGINIA  HILLBILLY.  Richwood,  W.  Vo. 
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THE 


NEWSPAPERBOY  SCHOLARSHIP  PROGRAM 


Since  the  Copley  Newspaperboy  Scholarship  Program  was  announced  in  1962, 100 
scholarships,  totaling  $25,000  have  been  awarded. 

The  Copley  Newspaperboy  Scholarship  Program  was  established  to  reward  those 
newspaperhoys  doing  exceptional  work  both  as  newspaperhoys  and  as  students. 

A  hoy  who  runs  his  own  business,  as  a  newspaperboy  does,  is  investing  his  time  in 
a  way  that  will  pay  dividends  for  the  rest  of  his  life.  There  are  many  outstanding 
young  men  delivering  Copley  Newspapers. 

Copley  newspaperhoys  are  their  own  bosses.  They  are  earning  an  independent 
income,  learning  how  to  deal  with  people  and  how  to  overcome  occasional 
obstacles.  All  these  experiences  will  make  them  better  men  and  citizens. 

Copley  Newspapers  will  continue  to  encourage  as  many  newspaperhoys  as  possible 
to  obtain  a  college  education  in  preparation  for  a  full,  rich  and  useful  life  in  any 
profession  or  v’oeation.  ^  n  /O 


■THE  RING  OF  TRUTH' 


^  Copkif  Meu;spa|2£A§ 


iTljfSanJIicgollnion 

San  Diego.  California 

Evening  T/hbune 

San  Diego.  California 

Al  Hi )H  A  BK A(’( ).\ -N KW  S 

Aurora,  Illinois 

3)lltttjJt0  State  Journal 

Springfield.  Illinois 

I  ILLINOIS  STATB  HI-XilSTCB 

Springfield.  Illinois 

el«,in  daily  COURIER-NEWS 

Elgin,  Illinois 


JOLl KT  W  ERA  LI)-N  KW.S 
Joliet,  Illinois 

Mate  Journal-fieftiflter 

Springfield.  Illinois 

Evening  Vanguard 

Venice,  California 

DAILY  BEVIEW 

Burbank,  California 

star^l^lews 

Culver  City,  California 

Cjlgrfjal^  ISTgws-Irps*; 

Glendale,  California 


Chairman  of  The  Copley  Newspapers 


Monrovia,  California 


Torrance.  California 


NEV^iaSPlO-DT 

San  Pedro.  California 


Alhambra.  California 

Borrego  Springs,  California 


r.IRCLLATIO 


Newspaper  Liable 
Where  It  Is  SobI 

Charlkston,  W.  Va. 

The  State  Supreme  Court  has 
lield  that  a  newspaper  may  be 
sued  for  libel  in  any  county 
where  it  circulates. 

The  decision  was  handed 
down  in  answer  to  questions 
certified  to  the  high  court  in  a 
•suit  filed  by  Raleiph  Circuit 
Clerk  C.  Harold  Hanks  against 
the  Berkley  Newspaper  Corj). 

Mr.  Hanks  had  filed  the  suit 
in  adjoining  WyomiiiK  County 
although  both  he  and  Editor 
Emile  .1.  Hodel  of  the  morning 
Post-Herald  live  in  B(*ckley 
where  the  newspaper  is  pub¬ 
lished. 

The  editor  was  named  in  the 
suit  for  statements  made  in  an 
editorial,  but  he  was  later  di.s- 
missed  as  a  defendant. 

The  newspaper  contended 
that  the  Wyoming  Circuit  Court 
lacked  jurisdiction  l)ecause  it 
has  no  offices  or  employes  in 
Wyoming  County,  did  not  “pub¬ 
lish”  there  but  worked  through 
independent  contractors. 

The  Supreme  Court,  however,  tions  supervisor  at  the  Univer- 
held  that  under  state  law  a  de-  sity  of  Hartford  since  11)62,  has 
fendant  corporation  may  be  resigned  to  assume  a  similar 
sued  “in  any  county  wherein  post  at  Nasson  College,  Spring- 
the  cause  of  action,  or  any  part  vale.  Me.,  where  he  was  gradu- 
thereof,  arose.”  ated  in  19.58. 


‘Abbie’  Wallace 
Retires  From 
W  orld  -T  elegram 

All)ert  D.  (Abbie)  Wallace, 
veteran  circulation  director  of 
the  New  York  World-Telegram, 
is  retiring  from  “active  service” 
but  will  continue  as  circulation 
consultant  to  the  newspaper. 

Mr.  Wallace  has  been  selling 
papers  for  the  past  50  years,  44 
of  them  with  Scripps-Howard 
Newspapers.  He  .started  as  a 
delivery  boy  for  the  old  Wash¬ 
ington  Herald  in  1915.  For  the 
last  two  decades  he  has  been 
hustling  seven  daily  editions  of 
the  World-Telegram  to  the 
news.stands,  homes  and  apart¬ 
ments  of  the  New  York  metro¬ 
politan  area. 

Potts  in  Full  (diarge 

After  his  newsboy’s  job,  Mr. 
Wallace  became  a  newsstand 
manager  for  Scripps-Howard’s 
Washington  Daily  News  in  1921. 
Seven  years  later  he  was  circu¬ 
lation  manager  for  the  News, 
later  moving  to  New  York. 

John  Potts,  the  Telegram’s 
circulation  manager,  will  assume 
full  charge  of  the  department. 


RECOGNITION  of  his  50  years 
of  service  with  the  Kenosha  (Wi$.) 
News  is  given  to  Willis  H.  Schulte, 
president  of  the  company,  in  the 
establishment  of  a  scholarship 
fund,  in  his  name,  for  carrier 
boys.  The  presentation  of  the 
plaque  denoting  the  Fund  is  made 
by  Clarence  E.  Head,  at  left,  vice- 
president  of  the  Kenosha  News 
who  was  instrumental  in  hiring 
Mr.  Schulte. 


Albert  D.  Wallace 


$215  Top  Minimuiii 
Pay  .4sketl  in  S.F. 

San  Francisco 

A  $215  weekly  top  minimum 
pay  schedule  is  being  sought  by 
the  Newspaper  Guild  on  the 
three  San  Francisco  dailies  and 
the  Oakland  Tribune. 

In  addition  to  seeking  $43.75 
more  for  experienced  reporters 
and  ad  salesmen  under  the  con¬ 
tract  which  expires  Sept.  26, 
the  guild  also  .seeks  $25  more  for 
at  least  half  of  the  members  with 
four  or  more  years’  experience. 
This  would  provide  $240  a  week 
for  some  presently  receiving 
$171.25. 

New  holidays,  at  least  12  cents 
a  mile  for  auto  use,  and  expan¬ 
sion  of  regular  severance  by  13 
weeks  of  added  salary  for  eco¬ 
nomic  dismissals  and  four-week 
vacations  are  among  objectives 
wrapped  up  in  propo.sed  contract 
revisions. 


Perry  Stewart  Promoted 
At  Herald-Mail  Co. 

Perry  Stewart  has  been  ap¬ 
pointed  general  manager  of  the 
Hagerstown,  (Md.)  Morning 
Herald  and  Daily  Mail  and 
treasurer  of  the  Herald-Mail  Co. 

The  announcement  was  made 
by  Franklin  "D.  Schurz,  editor 
and  publisher  of  the  South  Bend 
Tribune  and  president  of  the 
Herald-Mail  Co. 

Mr.  Stewart,  former  editor 
and  publisher  of  the  New  Albany 
(Ind.)  Tribune,  was  appointed 
executive  editor  of  the  news¬ 
papers  in  1964. 


Truck  Fleet  Cliaiifie 

Chicago's  American  has  begun 
replacing  its  delivery  fleet  ve¬ 
hicles  with  45  new  all-aluminum 
body  trucks  by  placing  one  of 
the  trucks  in  service. 

Walter  Booth,  fleet  manager, 
said  the  “forward  look”  trucks 
has  a  capacity  of  24,000  news¬ 
papers,  4,000  more  than  an  all- 
.steel  vehicle  of  comiiarable  size 
and  is  2,000  pounds  lighter. 


The  difference  between  New 
London  average  income  and 
sales  per  household  is  only 
seventy-one  dollars.  Don't 
you  wish  every  market  would 
buy  your  product  at  this 
rate? 

(Source:  SM  'iS  Survey) 


deliver  only  single-rate, 
entire-state  market  in  U.S. 


Single-Rate  Plan 


economical  for  national 
advertisers— all  rates  local 


hits  the 


S9,442*  buying  income  per  household 
For  information,  contact: 


the  circulation  office  of  the  Elkhart  (Ind.)  Trutk 


NEW  FACILITIES  in 
and  Mishawaka  (Ind.)  Times  provide  carpeted,  well-lighted 
conditioned  quarters.  Also  part  of  the  facility  is  a  carrier  coi 
room  for  carriers  and  their  parents.  At  the  rear  is  a  soundproof  A 
graph  room. 


Wilmington,  Delaware 
or  Story.  Brooks  &  Finley.  Inc. 

*e  SAUS  MANAGUKNT  Seney 
.  nBeyHePeMrl/lO/tS 


National  Representatives 
Johnson.  Kent  Gavin  Sinding,  Inc. 
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ONE  CONTROL  DOES  IT  WITH  TTS® 
...SWITCH  INSTANTLY  FROM 
TAPE  TO  MANUAL  OPERATION 


Teletypesetter^  Operating  Units  give  you 
complete  flexibility  in  handling  all  line¬ 
casting  operations.  Switch  from  tape  to 
manual  operation  instantly  by  means  of  a 
single,  accessible  control.  Leave  the  unit 
in  place  —  it  can’t  interfere  with  manual 
keyboarding.  Takes  so  little  space  under 
the  keyboard  that  even  a  six-footer  finds 
leg  room  to  spare! 


TTS  Operating  Units  are  self-contained 
.  .  .  become  an  integral  part  of  the  line¬ 
casting  machine  . . .  require  no  separate 
consoles,  cabinets  or  tape  readers. 
They’re  mechanical  —  no  complex  elec¬ 
tronic  circuitry  to  go  wrong  or  require 
specialized  attention.  Operation  and 
maintenance  are  easily  understood  by 
your  regular  composing  room  machinists. 


TTS  is  the  original  tape  system,  time- 
tested  and  time-proved.  A  full  line  of 
matched  components,  including  perfo¬ 
rators,  operating  units,  computer,  selec¬ 
tive  allotter  and  accessories,  can  be 
integrated  to  serve  any  newspaper  or 
commercial  print  shop . . .  small  or  large. 
Specific  information  is  available  on  re¬ 
quest.  Use  this  coupon! 


GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
district  OFFICES:  EASTCHESTER,  N.  Y.  •  LOS  ANGUES  •  ATULNTA  •  CHICAGO 
OVERSEAS:  AMSTERDAM,  THE  NETHERLANDS  •  LONDON.  ENGLAND 


•••••••••••••••••••••••< 

Fairchild  Graphic  Equipment,  Dept.  TTSS4 
221  Fairchild  Drive,  Plainview,  N.  Y.  11803 

□  Please  send  details  at>out  TTS  — 
world's  only  integrated  and  complete 
system  for  automatic  operation  of  line¬ 
casting  machines. 

P  Please  have  a  TTS  Production  En¬ 
gineer  call  me. 

•••••••••••••••••••••••< 


Name _ 


FAIRCHILD 

news 


SYNDICADDITIONS:  Three  more 
major  U.S.  newspapers  are  now  us¬ 
ing  the  Fashion  and  News  Syn¬ 
dication  Service  of  WOMEN’S 
WEAR  DAILY.  They  are  the  Boston 
Herald,  Boston  Traveler  and  the 
(Chicago  Tribune — with  a  combined 
daily  circulation  in  excess  of  one 
million.  Other  users  of  the  Syn¬ 
dication  Service  are  The  Houston 
Post  and  the  Philadelphia  Inquirer, 
and  two  leading  French  publications 
— France-Soir,  the  Paris  daily  with 
a  circulation  of  one  million,  and 
EUle  Magazine,  bought  weekly  by 
over  8.50,000  fashion-c  o  n  s  c  i  o  u  s 
French  girls. 


OFF  &  RUNNING:  The  company’s 
newest  division,  FAIRCHILD  VIS¬ 
UALS,  is  ready  with  four  visual  aid 
programs  on  the  revolutittn  in  mer¬ 
chandising  and  distribution:  (1) 
Battle  for  Survival — Downtown  and 
Suburbia;  (2)  Successful  Selling 
Ideas;  (3)  Competing  for  the 
Modem  Shopper;  (4)  The  Distri¬ 
bution  Dilemma.  Elach  program  is 
complete  with  printed  commentar>' 
and  slides  in  a  custom  binder  kit, 
and  full  text  recording  on  tape  or 
disc.  Pre-distribution  tests  indicate 
that  these  programs  are  suitable  for 
external  business  presentations,  as 
well  as  internal  sales  and  executive 
training. 


CLASSIFIED  INFORMATION: 
Judith  Schwartz  has  been  appointed 
Classified  Advertising  Manager,  suc¬ 
ceeding  Miriam  Wallace  Tully.  Miss 
Tully  has  retired  under  the  pro¬ 
visions  of  the  Fairchild  Retirement 
and  Benefit  Plan  after  43  years  with 
the  company,  the  last  22  years  as 
manager  of  classified  advertising. 
Miss  Schwartz,  before  assuming  her 
new  post,  had  been  an  advertising 
writer  for  five  years  at  Fairchild. 


JUNE  IT  AS  HOT :  Announcing  its 
biggest  June  linage  figures  in  5 
years,  HOME  FURNISHINGS 
DAILY  also  reports  an  increase  in 
the  number  of  contracts  put  through 
in  June,  with  greater  linage  and 
dollar  volume  totals.  .Also  up  was 
special  effects  advertising  ( ROP 
color  and  color  inserts)  for  June 
and  the  first  6  months  of  196.5. 


CAREER  MAN:  Richard  Goodman 
has  been  named  College  and  ('areer 
Shop  editor  of  DAILY  NEWS  REC¬ 
ORD.  He  replaces  Mar>-  .Ann  Jung, 
who  has  resigned.  Mr.  Goodman, 
formerly  an  assistant  to  the  Knit¬ 
wear  editor,  re<-ently  assumed  charge 
of  DNR’s  new  weekly  (.^rooming 
section.  He  continui's  in  the  latter 
post,  in  addition  to  his  new  duties. 

FAIRCHILD 
Publications,  Inc. 

7  Ea»t  12rit  St.,  New  York,  N.  Y. 

PubffsiMrs  of 

Doily  Nowk  R^ord.  Womon's  Woar  Daily, 
Homo  Fumishinqs  Daily,  Footwaar  Nows, 
Supormarkot  Nows.  Druq  Nows  Wookly, 
Man's  Woar,  Eloctronic  Nows,  Books, 
Motalworkinq  Nows,  Diroctorios. 


William  L.  Schaxtb — from 
general  assignments,  Chicago’s 
.American,  to  assistant  editorial 
director,  WBBM-tv  in  Chicago. 

•  *  * 

Miss  Myra  C.  Fox — to  re¬ 

ne^ 

search  specialist.  Million  Market 

m 

Newspapers,  from  research  di¬ 

t '  ^ 

rector,  Family  Weekly. 

«  «  ♦ 

f  1 

Robert  M.  Wagner  —  from 

A 

news-people 


Kansas  City  (Mo.)  Star  to  sales 
staff  of  Million  Market  News¬ 
papers. 

*  *  * 

Thomas  F.  Darcy — promoted 
to  retail  advertising  manager  of 
the  Pueblo  (Colo.)  Star-Journal 
and  Chieftain,  succeeding  the 
late  Jo.sEPH  M.  Nearv. 

*  *  * 

JA.ME.S  M.  O’Neill,  associate 
editor,  Camden  (N.  J.)  Courier- 
Post — retired. 

*  *  * 

Tony  Chamblin — from  sports 
editor,  Evansville  (Ind.)  Sun¬ 
day  Courier  and  Press,  to  editor- 
in-chief,  the  Horseyyien's  Journal. 

*  *  * 

Loi'is  R.  Ri’keyser,  chief 
Asian  correspondent  for  the 
Baltimore  (Md.)  Evening  Sun — 
to  ABC  News,  Paris. 

*  *  * 

Joel  R.  Bai’GH — from  night 
city  editor,  San  Bernardino 
(Calif.)  Sun-Telegram,  to  re¬ 
write,  Los  Angeles  Herald- 
Examiner. 

*  *  * 

Scott  Stewart,  formerly  with 
Stars  and  Stripes  in  Tokyo — to 
editorial  .staff.  Orange  (Calif.) 
Ikiily  News. 

•  *  * 

Carl  M.  Frey — from  manager 
of  department  store  advertising 
at  the  Cleveland  Plain  Dealer, 
to  sales  manager  for  Western 
Press  Inc. 

*  *  * 

Richard  Bower,  publisher  and 
editor-in-chief  of  the  Victoria 
(B.  C.)  Colonist — elected  presi¬ 
dent  of  the  Victoria  Chamber  of 
Commerce. 

*  *  * 

Scott  McArthcr,  formerly 
with  Salem  (Ore.)  Capital  Jour- 


John  Voorhies 


^ "  y  ^  ) 


Banks 


Negri 


nal  and  more  recently  with  UPI 
and  Oregon  Association  of 
Broadcasters — named  instructor 
of  journalism  and  English  at 
Mt.  Angel  College,  Mt.  Angel, 
Ore. 

«  *  * 

Jon  C.  Holtz.man — to  news 
editor,  Dallas  (Ore.)  Pedk 
County  Itemizer-Observer. 

*  «  * 

Ja.mes  R.  Collier,  formerly 
with  the  AP  and  the  Wichita 
(Kan.)  Eagle  and  Beacon — to 
news  and  publications  office. 


Richard  Lyman 


JOHN  VOORHIES,  publisher  of  the 
Grants  Pass  Courier,  and  RICHARD 
LYMAN,  co-publisher  of  the  Elgin 
Recorder,  are  the  golf  champions  of 
the  Oregon  Newspaper  Publishers 
Association.  They  won  the  UPI  trophy 
in  a  tie  score  on  the  Astoria  Country 
C  ub  course. 


HAROLD  BANKS,  columnist  in  the 
Boston  R  e  CO  r d  -  A  m  e  r  i  c  a  n ,  and 
GLORIA  NEGRI,  Boston  Globe  re¬ 
porter,  display  the  trophies  they  wor 
in  Boston  Press  Club  competition. 


Fort  Hays  Kansas  State  College, 
Hays,  Kan. 

*  *  * 

Raymond  P.  Maroney,  man¬ 
ager,  UPI  Newspictures  at  Los 
Angeles — to  Pacific  Division 
manager,  succeeding  Cliff  Mc¬ 
Dowell — recently  named  gen¬ 
eral  manager  of  the  photo 
organization. 

*  *  * 

Mario  Rossi,  formerly  man¬ 
aging  editor,  Syracuse  (N.  Y.) 
Post-Standard — to  newly  created 
position  of  night  editor,  Syra- 
ease  Her  aid- Journal,  HeraM- 
.American. 

*  4^  * 

L.  P.  Yale,  with  the  AP  since 
1!)34,  most  recently  as  bureau 
chief  at  Boston — to  bureau  chief, 
New  Haven,  Conn.,  replacing 
Dorman  E.  Cordell — now  bu¬ 
reau  chief  at  Louisville,  Ky. 

*  *  * 

Edward  J.  McNulty,  busi¬ 
ness  manager,  Middletown 
(N.  Y.)  Press — retired  after  46 

years  with  the  paper. 

*  *  * 

Edward  R.  Sharpe,  formerly 
with  Raleigh  (N.  C.)  News  and 
Observer — to  research  assistant 
to  Gov.  Dan  K.  Moore,  North 
California. 
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Otis  Chandler,  publisher,  Los 
Angeles  Times — named  to  the 
Advisory  Board  of  the  American 
Press  Institute  at  Columbia  Uni¬ 
versity. 


Martin  Hogan — from  feature 
writer  to  acting  radio  and  tele¬ 
vision  editor,  Cincinnati  En¬ 
quirer;  Jo-Ann  Albers,  En- 
(juirer  club  editor — initiated  into 
Cincinnati  chapter,  Theta  Sijrma 
Phi. 


UoMiNic  Crolla,  former 
Canadian  newspaperman  who 
came  to  the  U.S.  thrt>e  years  ago 
and  entered  newspaper  work  in 
Tucson,  Ariz. — to  editor,  Gunni¬ 
son  (Colo.)  County  Globe. 


John  Lewis  Stone,  manapinp 
editor,  M uskogee  (  O k  1  a. ) 

PI^B  Phoenix  and  Times-Democrat— 
elected  president  of  United 
Press  International  Editors  of 

Oklahoma.  ,  „  ,  , 

*  *  *  Ernest  J.  Hodges,  who  left 

Loit  Rotterman — from  news  the  Cleveland  (Ohio)  Press  staff 
editor  to  Sundav  editor,  Dayton  several  years  ago  to  be  an  ad- 
(Ohio)  Daily'  News;  CARL  vertismg  copywriter— now  man- 
Beyer — from  copy  editor  to  SK^r  of  the  CWeland  office  of 
news  editor;  Gregory  Favre,  Marschalk  Company. 
Sunday  editor — resigned.  *  *  * 

fc  »♦»  James  K.  Batten — from  city 

\  Don  L.  Pritchard — to  man-  hall  reporter  to  Washington  cor- 

J  aging  editor,  Logan  (W.  Va.)  respondent,  Charlotte  (N.  C.) 
■  Danner.  Observer,  replacing  Jack  Clai- 

*  ♦  *  borne — now  chief  of  the  copy 

Gordon  R.  Payne,  former  desk;  Stewart  Spencer — from 

staff  writer  and  militarv  re-  county  reiwrter,  Charlotte  News 
porter  for  the  C//nr/cs(ow  (S.  C.)  to  editorial  writer,  succeeding 
I  Evening  Post  —  to  editorial  Ralph  Smith — now  with  Gan- 
f  f  staff  of  PS  Magazine,  the  nett  Newspapers;  George  Will- 
t  Army’s  preventive  maintenance  hite — from  general  assignment 
'  %  monthly,  to  county  beat,  News;  Betty 

*  *  *  Matthews — to  city  desk  assist- 

JoHN  McCann,  advertising  ant.  News,  replacing  Mrs. 

5  New-  nianager,  Bridgeport  (Conn.)  Sandy  Hill — now  on  the  copy 
news-  Telegram  Newspapers —  desk;  Bernard  A.  Ccrtis,  for- 

named  advertising  man  of  the  merly  editor  of  the  Liturgical 
of  the  vear  bv  the  Advertising  Club  of  Conference  in  Washington,  D.C. 
intlque  Fairfield  County.  — to  reporter.  News. 


Ulerich 


Lucas 


Beatrice 


Walter  V.  McKinney,  pub¬ 
lisher.  Hillsboro  Argus,  a 
weeklv — elected  president,  Ore¬ 
gon  Newspaper  Publishers’  As¬ 
sociation. 


AND  COMPANY 


William  E.  McElwain,  a  for¬ 
mer  Pittsburgh  newspaperman 
and  journalism  instructor  at  the 
University'  of  Pittsburgh — now 
nublic  re'ations  manager  of  the 
Houston  office  of  Ketchum,  Mac¬ 
Leod  &  Grove  ad  agency. 
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Nelson  Fuller,  a  former  AP 
(Dallas)  correspondent  and  edi¬ 
tor  of  the  Nacogdoches  (Tex.) 
Daily  Sentinel — named  publica¬ 
tions  manager  for  the  Univers¬ 
ity  of  California,  San  Diego. 


NATION-WIDE  PERSONAL  SERVICE 


Edward  P.  Blanchard  Jr.,  chairman  of  the  journalism  de¬ 
former  advertising  salesman,  partment  at  the  University  of 
.Yew  York  Daily  News  and  more  Rhode  Island,  to  professor  of 
recently  advertising  sales  man-  journalism  and  communication 
o(i:er.  Aviation  Weekend  Space  at  California  State  College, 
Technology — to  Avery,  Hand  &  Hayward,  and  named  to  head 
Co.,  as  vicepresident.  the  new  Interdivisional  Pro- 

*  gram  in  mass  communications 

Craig  Altschhl — from  news  starting  Sept.  1. 

^itor,  Simi  Valley  (Calif.)  Simi  *  *  * 

Chronicle,  to  secretary  for  pro-  John  Brben,  formerly  with 
and  public  relations.  Cone-  Champaign-Urbana  (Ill.)  Cour- 
jo  Valley  Family  YMCA,  Thou-  ier — to  Albany  (N.  Y.)  Knicker- 
sand  Oaks,  Calif.  bockcr  News. 

*  «  «  *  #  « 

Jeffrey  H.  Gale — from  as-  Ralph  D.  Huff — to  editorial 
sistant  sports  editor,  Efflrin  (Ill.)  staff,  Morgantown  (W.  Va.) 

Courier-News,  to  public  Dominion  News. 
relations  assistant  for  the  •  ♦  ♦ 

Natural  Gas  Pipeline  Company  Alice  Martin  Davenport — 
of  America  in  Chicago  office.  promoted  to  classified  telephone 
*  *  ”■  supervisor  of  the  New  York  Her- 

Dr.  Reuben  Mehling — from  aid  Tribune. 
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With  this  page,  columns  1-4  are  'too  jammed'. 
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^  Tombstone 


Heads,  Gray 


j  Corners  Spoil 


6-CoL  Format 


By 

Ediiiiiiid  C.  Arnold 


=  I  don’t  want  this  pillar  to 
[  develop  into  the  Six  Column 
'  Format  and  Philosophical 
■  Discussion  Club.  But  the 
number  of  experimental 

papes  utilizing  the  6-column 
^  format  have  been  cominp  in  in 
I  such  profusion  that  their  very 
I  number  requires  notinj?. 

I  I  can’t  remember  (nor  can 
=  I  find  in  the  files)  any  previ- 
!  ous  typographic  innovation 
?  that  created  quite  such  a  stir 
j  among:  American  newspaper¬ 
men. 

I  chose  the  Evening  Herald 
from  Rock  Hill,  South  Caro¬ 
lina,  to  illustrate  this  week’s 
-  commentary  ju.st  because  it 
I  is  so  typical. 

j  Publisher  Wayne  Sellers 
1  notes  that  “our  editor,  Rob- 
1  ert  W.  Brown,  spent  about  an 
I  hour  looking:  at  it  after  the 
I  paper  had  pone  to  press  and 
I  says  he  believes  he  could  do 
=  better  next  time.’’ 

Sure  he  could!  Not  that  he 
I  did  poorly  this  time.  But  this 
I  is  a  new  format  for  most  of 
I  us  and  does  require  a  little 
!  petti np  used  to. 

I  The  Herald,  incidentally. 


kept  all  other  papes  at  nine 
columns.  Front-pape  columns 
were  15*2  picas  wdth  1.9  picas 
l)etw’een  columns. 

What  are  the  problems  of 
the  new  format? 

Obviously,  the  first  is  the 
need  to  reperforate  wire  tape 
that  comes  in  for  11-pica 
columns.  Computers  do  that 
with  no  sweat.  Smaller  papers 
have  to  use  the  human  think- 
inp-machine  for  this  process. 
As  an  experiment,  it’s  prob¬ 
ably  worthwhile.  For  daily 
consumption,  it  would  hurt 
the  cost  accountant,  no  doubt, 
althouph  runninp  more  local 
news  on  pape  one  would  miti- 


One  simple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
j  tremendous  unless  you  have  the 
I  protection  offered  by  Employer’s 
1  Special  Excess  Insurance. 

With  our  Excess  Insurance,  you 
agree  to  cover  a  certain  amount. 
We  handle  the  excess.  It’s  good 
business,  economical  and  protects 
you  against  loss  due  to  'nvasion 
of  privacy,  libel,  piracy,  copy¬ 
right  violation  and  plagiarism. 

For  coniplcte  details  and  rates, 
at  no  obligation,  call  or  write: 


EMPLOYERS  REINSURANCE  CORP. 

21  West  10th..  KANSAS  CITY,  MO. 

SAN  FRANCISCO.  220  Montgomery 
ATLANTA,  34  Peachtree,  N.E 
CHICAGO.  17S  W.  Jackson 
NEW  YORK.  Ill  John 


pate  the  amount  that  needs 
to  be  repunched. 

Be  wary  of  tombstone 
heads,  especially  at  the  top 
of  the  pape.  Here  columns  1-4 
are  too  jammed.  If  the  car¬ 
toon  were  moved  over  one 
column  to  the  left,  the  situa¬ 
tion  would  be  bettered.  But 
the  overline  should  then  be 
chanped  into  a  eatcliline,  lest 
it  contribute  to  the  tombstone 
instead  of  breakinp  it. 

Multicolumn  heads  lose  one 
attraction  in  this  format.  The 
wider  column  measure  makes 
it  easier  for  the  desk  to  write 
pood  one-column  heads  so 
wider  ones  aren’t  soupht  just 
for  escape.  But  it  will  often 
be  better  to  use  a  2-column 
one-liner  than  to  use  two 
lines  in  a  sinple-column  head. 

Be  sure  to  anchor  the 
corners,  especially  the  lower 
ones.  Those  on  this  pape  tend 
to  pray  out. 

Keep  heads  simple  in  form, 
as  Brother  B.  has  done  so 
well.  Insist  on  pood  pictures 
and  then  —  after  cropping 
ruthlessly — play  ’em  bip. 

As  the  editor  pets  used  to 
working  with  only  six  col¬ 
umns,  he  will,  naturally,  dis¬ 
cover  many  techniques  on  his 
own  that  will  solv'e  recurring 
problems. 

IN  A  NUT  SHELL:  Every¬ 
body  else  is  experimenting. 
You’d  better  try  the  6-column 
format,  too. 

EDITOR  & 


One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


‘  Sunday  Newspaper 
Ventures  Multiply 
In  New  Zealand 

A  Sunday  newspajicr  war  is 
developing  in  New  Zealand. 
I  Publishers  who  hav<*  hitherto 
neglected  this  field  are  now 
=  clamoring  to  launch  newspa- 
jiers,  to  pain  circulation  and  ad¬ 
vertising  in  a  race  which  could 
see  seven  Sunday  newspapers  in 

-  production. 

Early  last  month,  the  spot¬ 
light  w'as  on  Wellington  where 
i  the  Wellington  Publishing  Com- 
I  pany  started  the  New  Zealand 
i  Sunday  Times  and  Truth  N.Z. 

Ltd.,  brought  out  the  Sunday 
]  News,  following  an  unsuccess- 
r  ful  bid  by  Wellington  Publish¬ 
ing  Co.  for  the  Truth  organiza¬ 
tion. 

I  Main  focus  of  the  battle  of  the 
j  Sundays  shifted  from  Welling- 
I  ton  to  the  expanding  .Auckland 
metropolitan  circulation  area. 
New  Zealand  Newspapers  Ltd., 
and  Wilson  and  Horton  Ltd., 
*  publishers  of  the  evening  Star 
I  and  morning  Herald  respective- 
I  ly,  are  in  process  of  forming  a 

-  joint  company  to  publi.sh  a  Sun- 
"  day  paper. 

Similar  moves  are  going  on 
5  in  Christchurch  between  the 
\  Star  (evening)  and  the  Prm 
I  (morning)  to  publish  a  Sunday 
=  paper  to  be  called  the  Sunday 
=  Sun. 

Still  further  development  in 
the  Sunday  field  is  promised  in 
moves  being  taken  at  Dunedin, 
where  the  Otago  Daily  Times 
has  formed  a  subsidiary’  com¬ 
pany’,  the  Otago  Sunday  Times 
Ltd.,  about  which  further  news 
is  awaited. 

There  is  speculation  about 
I  the  effect  Sunday  expansion 
will  have  on  the  Saturday  eve¬ 
ning  sports  editions  published 
by’  New’  Zealand  Newspapers 
Ltd.  in  Auckland  and  Christ¬ 
church. 

'  One  solution,  reported  to  he 
I  under  consideration,  is  the  re- 
I  placement  of  the  7  p.m.  Satur- 
I  day  editions  by  new’  publica¬ 
tions  w’ith  a  final  late  edition 
=  which  w’ould  circulate  on  Sun¬ 
days. 

Nen  Liberal  Weekly 

:  Clarkton,  N.  C. 

I  A  new’  w'eekly  new’spaper,  the 
i  Southeastern  Times,  w’ill  begin 
I  publication  here  July  28.  It  will 
I  be  edited  by  Robert  0.  High  Jr. 

I  of  Whiteville,  N.  C.,  and  adver- 
I  tising  will  be  handled  by  Nor- 
’  w’ood  A.  Hester  Jr.  of  Clarkton- 
The  two,  as  co-publishers,  said 
the  paper  w’ill  have  a  strong, 
i  progressive,  and  liberal  edito- 
„„i;,  rial  view’point. 
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Caught  in  the  act 


These  doctors — a  radiologist  and  a  surgeon — are  studying 
a  routine  chest  x-ray  taken  of  a  patient  hospitalized  for 
a  virus  infection.  Because  of  an  x-ray  examination  by  the 
radiologist — a  physician  specially  trained  in  the  use  of 
x-ray — an  important  discovery  was  made.  ■  Through 
skillful  interpretation  of  the  x-ray  film,  the  radiologist 
observed  suspicious  "coin"  lesions — small,  round  growths 
that  are  usually  considered  danger  sig¬ 
nals.  These  lesions  can  be  an  early  sign 
of  lung  cancer.  ■  This  discovery  was 
followed  by  immediate  exploratory  sur¬ 
gery  to  determine  whether  the  lesions 
were  benign  or  malignant.  In  this  case, 
the  lesions  were  benign,  lung  cancer  was 
ruled  out  and  the  patient  was  released  to 


the  care  of  his  personal  physician.  However,  in  count¬ 
less  other  cases  the  early  discovery  of  disease  such  as 
cancer,  adds  months,  and  even  years,  to  a  patient’s  pro¬ 
ductive,  out-of-the-hospital  life.  And  extra  hospital  beds 
are  made  available  to  a  community.  ■  Discovering  un¬ 
suspected  disease  in  its  early  stages  is  just  one  of  the 
responsibilities  of  the  radiologist.  As  a  physician  spe¬ 
cially  trained  in  the  use  of  x-ray  he 
helps  other  specialists  in  every  area  of 
medicine.  ■  Helping  the  radiologist  is 
General  Electric — the  Company  that 
cares  and  continues  to  care  by  providing 
the  medical  profession  with  the  finest, 
most  advanced  diagnostic  and  thera¬ 
peutic  x-ray  equipment. 


^vgress  /s  Our  Most  Important  Product 

GENERAL®  ELECTRIC 


Bar’s  Guide 
Makes  Fair 
Trial  Primary 

The  Louisville  Bar  Associa¬ 
tion  has  adopted  a  statement  of 
principles  concerning  publicity 
about  criminal  cases. 

The  statement  is  similar  in 
some  respects  to  a  statement  of 
principles  adopted  last  month  by 
the  Kentucky  Press  Association. 
(E&P,  June  19). 

The  attorneys’  statement  dif¬ 
fers  from  the  newsmen’s  state¬ 
ment  by  sayinp  that  the  right 
of  a  free  trial  must  prevail  over 
the  right  of  the  public  to  be 
informed — when  those  rights 
come  into  conflict. 

“The  bar  association,”  the 
statement  says,  “recognizes  the 
right  of  the  news  media  to  keep 
the  public  informed  on  the  hap¬ 
penings  in  a  given  community 
but  where  there  is  a  decision  to 
be  made  in  this  respect,  it  is  the 
belief  of  the  bar  association  that 
where  the  right  of  the  public 
being  informed  and  the  right  of 
a  fair  trial  are  in  conflict  that 
the  right  of  a  fair  trial  must 
prevail.” 


The  Kentucky  Press  Associa¬ 
tion’s  statement  last  month  did 
not  directly  come  to  grips  with 
which  of  the  two  rights  should 
prevail  in  a  conflict. 

The  statements  of  principle 
are  guidelines  rather  than  firm 
rules.  There  is  no  penalty  pro¬ 
vided  for  an  attoniey  or  a  news¬ 
man  who  violates  the  principles. 

The  Louisville  bar  says  that 
all  policemen  and  other  investi¬ 
gators  should  be  limited  to  pro¬ 
viding  the  following  information 
for  publication  before  a  trial: 

The  defendant’s  name  and 
identifying  background  informa¬ 
tion,  the  charges  against  him, 
who  made  the  arrest  and  the 
length  of  the  investigation,  and 
the  circumstances  of  the  arrest 
including  the  time  and  place, 
resistance,  pursuit,  possession 
and  use  of  weapons  and  a  de- 
■scription  of  items  seized. 

The  policemen  shall  not,  the 
bar  says,  make  any  public  ob¬ 
servations  about  a  defendant’s 
character  or  al)out  any  state¬ 
ments,  admissions,  confessions  or 
alibis  attributed  to  the  defend¬ 
ant. 

Policemen  shall  make  no 
statement  conceniing  the  iden¬ 
tity,  credibility,  or  testimony  of 
prospective  witnesses.  They  shall 
make  no  .statements  about  evi¬ 
dence  or  argument  in  the  case. 
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Policemen  shall  make  no  reier- 
ence  to  investigative  procedures 
such  as  fingerprints,  polygraph 
(lie  detector)  examinations,  bal¬ 
listic  tests  or  laboratory  tests. 

Policemen  shall  not  volun¬ 
tarily  give  for  publication  any 
information  on  a  defendant’s 
prior  record.  But  if  a  specific 
request  is  made,  a  record  of 
convictions  may  be  provided. 

Policemen  shall  not  help  any¬ 
one  to  photograph  or  televise  a 
defendant. 

• 

Thin  Week’s  Covers 
Merit  Navy’s  Salute 

The  Navy  Department  has 
awarded  the  Certificate  of  Mer¬ 
it,  its  highest  civilian  organiza¬ 
tion  award,  to  This  Week  maga¬ 
zine  “for  its  outstanding  con¬ 
tribution  to  the  Navy  in  the 
fields  of  public  information, 
public  relations  and  education.” 

Navy  Secretary  Paul  H. 
Nitze,  in  a  letter  to  Ben  G. 
Wright,  president  and  chair¬ 
man  of  This  Week,  said:  “I  wish 
to  express  personally  the 
Navy’s  deep  appreciation  of  the 
patriotic  service  which  you  and 
your  organization  have  so  gen¬ 
erously  extended  to  the  Navy 
through  publication  of  a  series 
of  covers  and  articles  devoted  to 
the  American  sailor  and  mili- 
tai'y  man.” 

Presentation  of  the  award 
was  made  by  Secretary  Nitze 
to  John  J.  O’Connell,  editor  of 
the  syndicated  Sunday  supple¬ 
ment,  at  the  Pentagon. 

The  covers  by  William  A. 
Smith  were  a  series  called  “The 
Smith  Family”  in  which  the 
central  figure  is  a  young  sailor 
.shown  at  home  and  overseas. 
The  original  painting  was  pre¬ 
sented  by  Mr.  O’Connel  to  Sec¬ 
retary  Nitze  during  the  award 
ceremony. 

• 

Case  Is  Closed 

Boston 

A  check  for  $1.1  million  closed 
the  long-fought  anti-trust  suit 
between  the  Hax'erhill  Gazette 
and  the  defunct  Haverhill  Jour- 
tuil.  The  check  was  turned  over 
to  the  Gazette  in  U.S.  District 
Court  July  2  by  the  Union  Lead¬ 
er  Corp.,  publisher  of  the  Jour¬ 
nal,  which  was  born  in  1959 
during  a  strike  at  the  Gazette. 
Judge  Charles  E.  Wyzanski  dis¬ 
missed  the  case. 

• 

Moves  to  Magazine 

Elizabeth  Sverbeyeff,  an  as¬ 
sociate  home  editor  of  the  New 
York  Times  since  1957  and  co¬ 
author  of  the  “The  New  York 
Times  Guide  to  Home  Furnish¬ 
ings,”  has  been  named  associate 
editor  of  House  Beautiful  mag¬ 
azine,  a  Hearst  publication. 


Bar  Awards  Go 
To  Four  Papers 

Chicago 

Four  newspapers  won  the 
American  Bar  Association’s 
1965  Gavel  Awards  for  out- 
.standing  published  articles  con¬ 
tributing  to  public  understand¬ 
ing  of  the  American  system  of 
laws  and  justice. 

They  are:  The  l.ouisville 
(Ky.)  Times  for  a  series  of  24 
interpretative  articles  by  Jack 
Ayer  on  the  import  of  Ken¬ 
tucky  Court  of  Appeals  deci¬ 
sions,  and  for  its  supplementary 
coverage  of  significant  law  news. 

The  Toledo  (O.)  Blade  for 
comprehensive  reporting  and 
editorial  interpretation  of  court 
decisions,  legislative  enactments 
and  organized  bar  efforts  to  im¬ 
prove  the  administration  of 
justice. 

The  Worcester  (Mass.)  Daily 
Telegram  for  a  distinctive  series 
of  weekly  articles  by  Harold 
Jackson  interpreting  develop¬ 
ments  and  trends  in  judicial 
decisions  and  law  enforcement 
procedures. 

The  Kansas  City  (Kans.) 
Kansan  for  an  11-part  .series  by 
Miss  Lucille  Doores  analyzing 
the  public  benefits  of  the  1964 
Code  of  Civil  Procedure  in  the 
Kansas  courts. 

Gannett  News  Service,  Wash¬ 
ington,  D.  C.  won  an  award  for 
“Crime  and  the  U.S.  Supreme 
Court,”  a  series  of  six  articles 
by  James  W.  Canan  interpret¬ 
ing  landmark  decisions  broaden¬ 
ing  the  rights  of  accused  in 
criminal  cases. 

Newspaper  winners  of  certi¬ 
ficates  of  merit  w’ere  the  Denver 
(Colo.)  Post,  the  Miami  (Fla.) 
Herald,  Wenatchee  (Wash.) 
Daily  World  and  the  Henderson 
(Nev.)  Home  News,  United 
Press  International  also  won  a 
certificate  for  reporting  by 
Charlotte  Moulton  under  dead¬ 
line  pressure  of  U.S.  Supreme 
Court  decisions. 

• 

E^litors  Ask  Police 
To  Release  All  News 

PlTTSBl’KGH 

S.  Parnell  Lewis  of  the 
Easton  Express  is  the  new  presi¬ 
dent  of  the  Pennsylvania  Asso¬ 
ciated  Press  Managing  Editors 
Association.  He  succeeds  Joseph 
Meagher  of  the  Erie-Times- 
News. 

The  Association  recommended 
that  its  officers  request  state 
police  commanders  to  make  all 
reports  available  as  soon  as  pos¬ 
sible  and  called  on  them  to  re¬ 
scind  any  orders  that  may  hs'’e 
been  issued  that  would  delay 
giving  news  to  newspapers. 
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EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 

Long  and  Short  of  It 


Journalists  soern  fascinated  by  the  fact  that  a  character 
reseinbliiiK  /  was  used  in  colonial  times  for  what  we 
render  uniformly  as  ».  In  attemptin^i:  to  reproduce  the 
printing  of  that  era,  a  practice  they  are  fond  of,  they 
i  use  (  to  represent  that  character:  “For  thif  you  have 
every  inducement  of  fympathy  and  intereft.”  This  is 
inaccurate  enouph,  as  will  be  explained,  but  what  is 
worse,  they  call  the  character  /. 

All  this  indicates  a  failure  to  observe  closely,  a  short¬ 
coming  that  journalists  should  not  be  guilty  of.  In  the 
first  place,  the  letter  was  not  an  /  but  an  alternate 
form  of  .•<,  known  as  the  long  s.  To  be  sure,  it  looked 
very  tnuch  like  an  /.  But  scrutiny  will  show  that  the 
horizontal  stroke  near  the  top  was  not  a  crossbar,  as  in 
the  /,  but  rather  a  projection  to  the  left  side  of  the 
vertical  stroke. 

The  that  we  use  was  also  in  use  in  those  days,  but 
it  was  jjlaced  only  at  the  end  of  a  word.  If  a  word 
ended  in  xs,  the  first  would  be  the  long  a  and  the  second 
would  l)e  the  modern  form.  The  alternation  should  have 
been  observed  in  this  in  the  sentence  (luoted  (from 
Washington’s  Farewell  Address). 

As  anyone  who  is  acquainted  with  German  knows,  there 
is  a  long  .s-  in  the  black  letter  or  German  Gothic  alphabet 
(still  used  in  Ixroks,  but  giving  way  to  the  Roman  style 
in  newspapers  and  magazines). 

The  black-letter  style  developed  in  the  twelfth  century 
from  a  script  used  at  the  court  of  Charlemagne,  Mario 
Pei  explains  in  The  Story  of  Language.  Black  letter  was 
used  for  printing  in  English  until  the  sixteenth  century, 
when  the  Roman  .style  displaced  it.  But  obviously  a 
Roman  form  of  the  black-letter  s  lingered  far  into  the 
eighteenth  century,  and  perhaps  even  into  the  nineteenth. 

The  black-letter  family  survives  in  American  typogra¬ 
phy’  in  the  faces  usually  described  as  Text  or  Old 
English,  most  commonly  used  for  formal  invitations 
and — yes,  you  guessed  it — the  nameplates  of  newspapers, 
with  the  intention  of  giving  an  impression  of  antique 
dignity’.  But  these  fonts  have  all  lost  the  long  s. 

*  *  * 


Wayward  Words 

Forms  like  ever-yone’s  else  and  nobody’s  else  are 
technically  coiTect  and  were  once  in  common  use,  but 
now  they  sound  like  gaucheries.  The  accepted  forms 
are  cvcryoyie  else’s  and  nobody  else’s,  etc.  “His  fan  mail 
outruns  everyone’s  else’’  should  be  “His  fan  mail  outruns 
everyone  else’s.’’  The  principle  applies  uniformly  to 
pronouns  with  one  and  body:  no  one,  somebody,  everybody, 
everyone.  It  is  only  a  generation  since  teachers  were 
industriously’  warning  their  pupils  from  the  evils  of 
the  else’s  form;  now  the  other  form  looks  .strange. 

♦  *  ♦ 

In  Editorial  Workshop  No.  267  (March  27),  I  cited 
Sen.  .4.  .S'.  (Mike)  Monroney  as  an  example  of  the 
preferable  way  to  introduce  a  nickname  (in  parentheses, 
rather  than  quotes,  and  accompanied  by  the  full,  formal 
version  of  the  name).  This  was  an  unhappy  choice.  I  am 
informed  by  a  staff  member  of  the  Washington  Post 
that  the  senator  has  legally  changed  his  name  to  A.  S. 
•Mike  .Monroney,  and  thus  fdike  is  no  longer  his  nickname. 

.  No.  276 . . 
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BOOKS  IN  REVIEW 


Victor  Lasky  Unmasks 
‘The  Ugly  Russian’ 

By  Ray  Erwin 


THE  UGLY  RUSSIAN.  By  Victor 
Lasky.  Trident  Press.  312  im^es. 
$4.95. 

Genesis  of  this  important  and 
revealing  study  of  chinks  in  the 
Soviet  diplomatic  armor  was  in 
the  mistreatment  of  the  press 
in  an  incident  in  Burma  five 
years  ago. 

Source  of  much  of  the  start¬ 
ling  and  encouraging  informa¬ 
tion  about  the  wily  intrigues  of 
the  Russians  gone  awry  in  the 
Cold  War  gathered  by  the  news¬ 
paperman-author  was  from  for¬ 
eign  correspondents  and  in  news¬ 
papers  themselves. 

Burma  Incident 

Victor  Lasky,  a  North  Ameri¬ 
can  Newspaper  Alliance  column¬ 
ist,  was  in  Burma  in  1960  when 
he  observed  at  close  hand  how 
“The  Ugly  Russian”  recaptured 
a  defecting  Russian  colonel, 
loaded  him  on  a  plane  bound  for 
home  and  some  fate  worse  than 
oblivion  and  beat  up  Burmese 
newspapermen  at  the  airport 
and  smashed  their  cameras.  The 
ugly  attack  on  fellow  newsmen 
of  another  nation  set  the  good- 
natured  iconoclast  to  thinking 
about  how  Soviet  diplomacy  is 
failing  to  wdn  friends  and  influ¬ 
ence  people  around  the  world. 
The  new  Lasky  book  is  the  re¬ 
sult  of  that  incident  and  his 
consequent  cogitations. 

Mr.  Lasky  reports  in  his  pro¬ 
logue: 

“To  obtain  the  documentation 
for  this  book,  the  author  devoted 
three  months  to  a  journey  which 
took  him  to  more  than  20  coun¬ 
tries  of  Africa,  Asia,  and  the 
Middle  East.  The  trip  began  in 
London  where  the  writer  inter¬ 
viewed  several  African  students 
who  had  fled  the  Soviet  Union 
where  they  claimed  they  had 
suffered  all  sorts  of  racial  indig¬ 
nities.  It  ended  in  Tokyo  with  a 
peek  at  intelligence  files  on 
‘Chicom’ — Chinese  Communist — 
activities  in  the  Far  East.  In 
between,  there  were  fascinating 
glimpses  of  post-Nehru  India, 
the  muddle  in  the  Congo,  and 
the  struggle  for  South  Vietnam. 

Diverse  Sources 

“While  based  primarily  on 
observations  abroad,  the  book 
can  also  be  considered  the  prod¬ 
uct  of  some  20  years  of  study 
and  news  reporting  in  the  field 
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of  foreign  affairs.  It  is  also 
based  on  numerous  conversations 
with  prime  ministers,  diplomats, 
students,  witch  doctors,  cab 
drivers,  security  officials,  pro¬ 
fessors,  and  fellow  newspaper¬ 
men  stationed  around  the  globe.” 

A  series  of  stories  excerpted 
from  the  liook  is  being  syndi¬ 
cated  to  newspapers  by  the 
North  American  Newspapei- 
Alliance.  Mr.  Lasky,  now  on  a 
national  tour  in  promotion  of 
the  l)ook,  is  visiting  a  number 
of  the  newspapers  carrying  the 
series. 

This  is  the  first  of  a  .series  of 
Ixioks  from  the  top  of  the  head¬ 
lines  that  Mr.  Lasky  will  write 
for  Trident  Press,  the  hardcover 
division  of  Pocket  Books,  Inc. 
The  author  will  revise  the  work 
later  for  Pocket  Books  and  will 
make  a  trip  back  to  Algiers  in 
the  Fall  to  write  a  separate  new 
chapter  to  recount  how  the  Rus¬ 
sians  have  gained  no  gratitude 
from  Algerians  despite  all  the 
money  they  have  spent. 

A  half  dozen  newspapers  al¬ 
ready  have  carried  editorials 
proclaiming  the  good  news  of 
Mr.  Lasky’s  findings  about  the 
unpopularity  of  the  heavy- 
handed  diplomacy  of  the  Rus¬ 
sians.  Holmes  Alexander,  Mc- 
Naught  Syndicate  columnist,  in 
a  column  called  “Ugly  Is  As 
Ugly  Does”  wrote: 

TransHorld  Kcporlina 

“It  is  the  best  piece  of  trans¬ 
world  reporting  since  John 
Gunther  was  in  his  prime.  It  is 
the  best  news  for  Americans 
since  Hitler  died. 

“Reportage  and  news  are 
the  key  words  here.  Vic  Lasky 
loathes  Communists  and  despises 
Leftists,  but  he’s  got  much  better 
use  for  his  312  pages  than  to 
celebrate  his  malice.  The  Ivan 
who  emerges  from  this  vernacu¬ 
lar  prose  is  a  .stupid,  %'ain,  prej¬ 
udiced,  bungling  bureaucrat 
who  is  intensely  disliked 
wherever  he  sets  foot  with  Rus¬ 
sian  foreign  aid  on  foreign  soil.” 

Mr.  Lasky,  in  an  interview 
with  E&P,  remarked: 

“The  world  press  looks  for 
chinks  in  our  armor,  but  for 
some  reason  overlooks  the  weak¬ 
ness  and'  failures  of  the  Rus¬ 
sians.  It’s  true  that  we  are  not 
winning  the  Cold  War,  but 
neither  are  they.  I  try  to  bring 
into  focus  the  full  story. 


AUTHOR'S  AWARD— Victor  Las- 
Icy  (right),  author  of  ‘The  Ugly 
Russian,'  receives  1 0th  anniversary 
commemorative  medal  of  the  As¬ 
sembly  of  Captive  European  Na¬ 
tions  from  Secretary  -  General 
Brutus  Coste. 


“I  studied  the  back  files  of 
newspapers,  such  as  the  Times 
of  India,  and  talked  to  at  least 
T.'i  newsjiaper  people  stationerl 
abroad.  Newspapermen  are  moi  e 
talkative  than  diplomats  and 
are  not  inhibited  by  fear  of 
repercussions.  The  object  of  the 
book  is  not  to  label  the  Russians 
as  paper  tigers — they  are  form¬ 
idable — but  they  have  their  own 
major  problems,  and  they  fumble 
and  make  mistakes  and  are  not 
considered  supermen  in  Africa, 
for  example.” 

•The  Front  Page’ 

When  the  young  Victor  Lasky 
saw'  Adolph  Menjou,  later  his 
good  friend,  perform  in  the 
movie,  “The  Front  Page,”  he 
became  addicted  to  newspapers 
and  newspapering  for  life.  In  a 
journalistic  career  ranging  over 
two  decades,  he  has  interviewed 
and  w'ritten  about  many  Presi¬ 
dents,  w'ould-be  Presidents  and 
various  other  political  figures, 
including  a  few  dictators.  For¬ 
merly  a  Washington  correspond¬ 
ent,  he  has  worked  for  such 
newspapers  as  the  New  York 
World-Telegram  &  Sun,  Chicago 
Sun  (now  Sun-Thnes)  and  the 
former  Paris  Post.  He  served 
as  a  combat  correspondent  for 
the  Stars  and  Stripes  in  World 
War  II  and  wrote  war  stories 
for  such  publications  as  the 
New  York  Times  Sunday  Maga¬ 
zine. 

He  co-authored,  in  1950,  with 
Ralph  de  Toledano,  King  Fea¬ 
tures  Syndicate  columnist,  a 
best-selling  book  on  the  Alger 
Hiss  case,  “Seeds  of  Treason” 
(Funk  &  Wagnall)  and  later 
wrote  a  film  documentary  on  the 
Communist  problem,  “The  Hoax- 
ters.”  His  recent  book,  “JFK: 
The  Man  and  The  Myth”  (Mac¬ 
millan),  has  sold  225,000  copies. 
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Books  Of,  By 
Or  For  Newsmen 

John  Fairchild,  «?diior  and  pub¬ 
lisher  of  Women's  M’car  Daily, 
one  of  the  Fairchild  Publica¬ 
tions,  is  the  author  of  “The 
Fashionable  Savages”  (Double¬ 
day.  Illustrated.  September. 
$4.95),  an  insider’s  candid  close- 
up  of  the  people  who  make 
fashions. 

Nearly  200  new-  cartoons  by 
a  tw'o-time  winner  of  the  Pulit¬ 
zer  Prize,  Bill  Mauldin,  will  be 
published  under  title  of  “I’ve 
I)ecided  I  Want  My  Seat  Back" 
(Harper  &  Row-.  Oct.  11.  $4.95). 

Tom  A.  Cullen,  European  cor¬ 
respondent  for  Newspaper  En¬ 
terprise  As.sociation,  has  written 
“When  London  Walked  In 
Terror”  ( Houghton  MiflSin. 
Sept.  23),  a  true  suspense  story 
of  the  unsolved  my.stery  of  the 
identity  of  Jack  the  Ripper. 

(’lifford  D.  Simak,  news  editor 
of  the  Minneapolis  (Minn.) 
Star,  and  science  fiction  writer 
is  the  author  of  a  science  fiction 
leook,  “All  Flesh  Is  Grass' 
(Doubleday.  Septemlrer.  $3.95) 

The  drug  industry  is  scrutin¬ 
ized  in  “The  Therajreutic  Ni^t- 
mare”  (Houghton  .Mifflin.  Oc¬ 
tober.  608  pages.  $6.95)  by 
.Morton  Mintz,  with  the  TPosii- 
ington,  (D.  C.)  Post  since  195f 
and  formerly  with  the  St.  Lom 
(Mo.)  Glohe-Demoerat  and  the 
old  St.  Louis  Star-Times. 

Jerome  Zerber,  Hearst  society 
columnist,  has  written  “The  An 
of  Social  Climbing”  (Double¬ 
day.  October.  $3.95). 

Hal  Borland,  Ni  w  York  Sia- 
day  Times  outdoor  editorial 
writer,  is  editor  of  an  anthol- 
ogj'  of  natural  history,  “Onr 
Natural  World”  (Doubleday. 
October.  $7.95). 

“Interior  Decoration  A  to  Z" 
( Doubleday.  Illustrated.  October. 
$7.50)  is  by  Betty  Pepis,  Bell- 
McClure  Syndicate  interior  deco- 
lation  columnist  and  formerly 
home  editor  for  the  New  York 
T  imes, 

John  Clare,  who  formerly  was 
on  the  Toronto  (Ont.)  Globe  aid 
Mail,  where  he  also  wrote  for 
the  New  York  Times  and  Chria- 
tian  Science  Monitor  and  a  for¬ 
mer  managing  editor  of  the 
Toronto  Star  Weekly,  has  ^t- 
ten  his  first  novel,  “'The  Passion¬ 
ate  Invaders”  (Doubleday.  Aug. 
20).  Mr.  Clare’s  hero  is  a  re¬ 
porter,  half-American  and  half- 
Canadian,  assigned  to  cover  a 
fanatical  organization. 
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Glol  al  Daily 
project  Wins 
New  Interest 


viewpoints.  Their  reports  will 
be  played  in  five  adjoining  col¬ 
umns  of  the  newspaper.  i 

“If  anything  we  would  want  ' 
their  different  biases  accentu¬ 
ated,”  Mr.  Brackman  said.  “We 
would  want  them  to  write  the 
news  as  they  personally  feel  it, 
dramatically  and  colorfully.” 


Plans  for  Man,  an  internation- 
il  daily  no-.vspaper,  dedicated  to 
the  memory  of  President  John 
F.  Kennedy,  are  arousing  new 
interest. 

Arthur  Brackman,  director  of 
a  committee  of  100  sponsoring 
the  project,  told  E&P  this  week 
that  $25  million  of  a  proposed 
{50  million  budget  to  start  the 
publication  has  been  committed 
by  a  variety  of  sources.  Much 
of  the  money,  however,  is  con- 
linprent  upon  the  total  appropri¬ 
ation  being  raised.  Mr.  Brack- 
man  said  he  is  hopeful  that  his 
20-year  dn'am  may  be  realized. 
Foundations  are  becoming  inter¬ 
ested  in  his  proposals,  he  said. 
Organization  headquarters  are 
at  110  West  .32nd  Street,  New 
York  City,  the  offices  of  the 
Freelance  Photographers’  Guild, 
of  which  Mr.  Brackman  is  presi¬ 
dent. 

Target  date  for  the  first  issue 
has  been  set  for  June  1,  1966. 
The  first  dummy  is  being  pre¬ 
pared  to  illustrate  the  prospec¬ 
tus  that  so  far  has  consisted  only 
of  printed  circulars  and  mimeo¬ 
graphed  notes. 

The  dummy  will  be  the  size  of 
a  standard  newspaper,  but,  ac¬ 
cording  to  Mr.  Brackman,  the 
content  and  layout  will  represent 
"a  complete  break  from  prevail¬ 
ing  newspaper  concepts.” 

Emotional  Bias 


Mr.  Brackman  said  it  is 
planned  to  publish  Man  in  five 
editions:  English,  Russian, 

French,  Spanish  and  Chinese. 
Distributed  by  air,  it  will  be  in 
the  hands  of  readers  in  every 
important  spot  within  36  hours 
after  it  goes  to  press. 

Mr.  Brackman  listed  writers 
of  the  caliber  of  Walter  Lipp- 
mann,  Walter  Millis,  Percy 
Snow  and  Raymond  Aron  as,  the 
kind  of  executive  Man’s  edi¬ 
torial  staff  will  include. 

“The  overall  purpose  of  Man 
will  be  people  speaking  to  people 
rather  than  governments  to 
governments,”  Mr.  Brackman 
emphasized. 

Publishing  Ecoiioniics 

As  Mr.  Brackman  sees  it, 
Man’s  revenues  will  have  a  wide 
base:  bulk  sales  and  tourist  and 
commercial  advertising  in  East¬ 
ern  nations;  subscriptions,  news 
sales  and  conventional  adver¬ 
tising  in  Western  nations. 

“We  will  want  advertising,”  he 
said,  “but  we  will  not  want  to 
be  dependent  entirely  on  adver¬ 
tising  or  circulation  revenue.  We 
would  hope  that  if  reception  of 
our  idea  continues  as  it  has 
started,  that  the  different  na¬ 
tions  of  the  world  might  regard 
Man  in  the  same  light  as  they 
regard  the  United  Nations,  as  a 
quasi-official  forum.  Just  as  they 
make  contributions  to  UN  as 


First  of  all,  while  being  pro-  nations  they  would  contribute  to 
raoted  as  “the  first  genuinely  the  financial  operation  of  Man.” 
objective  international  daily  Listed  as  honorary  members 
newspaper,”  it  will,  paradoxic-  of  the  committee  of  100  are 
ally,  start  with  the  premise  that  Erwin  D.  Canham,  editor  of  the 
there  can  be  no  such  thing  as  Christian  Science  Monitor,  and 
objective  writing,  Mr.  Brack-  Art  Buchwald,  the  columnist, 
said.  Until  recently  Norman  Rock- 

"Everyone,”  he  explained,  “is  well,  the  artist,  was  chairman 
biased  emotionally.  It  is  honest,  of  the  Committee, 
we  say,  to  admit  the  bias  but  to  Mr.  Brackman,  with  the  late 
supplement  it  by  presenting  a  Victor  De  Palma  of  Life  maga- 
variety  of  viewpoints,  zine,  and  Klaus  Schaeffer,  a 

“Man,  therefore,  will  have  an  photo-finisher,  founded  the  Free- 
international  editorial  board  and  Lance  Photographers’  Guild  in 
a  staff  of  international  writers.  1937.  Mr.  Brackman  bought  out 
The  present  plan  calls  for  five  Mr,  Schaeffer,  and  what  was  be- 
editors,  each  representing  a  dif-  gun  as  a  membership  group  be- 
ferent  viewpoint.  As  presently  came  a  commercial  organization 


envisioned  there  will  be  an  editor  serving  as  agents  for  photog- 
frora  the  United  States,  one  from  raphers  all  over  the  world.  It 
the  Soviet  Union,  one  from  Com-  does  a  gross  annual  business  of 
inunist  China,  and  two  neutral-  about  $500,000,  Mr.  Brackman 
ists.  The  managing  editor  will  s’aid. 

like  the  Secretary  General  of  Mr.  Brackman,  61,  was  born 
the  United  Nations.  in  New  York  and  grew  up  in 


5  Stories  on  Same  Event 
“Major  events  will  be  covered 


Cleveland.  He  has  worked  for 
the  Cleveland  Times,  Cleveland 
News,  Columbus  Dispatch  and 


writers  representing  the  five  New  York  Herald  Tribune. 
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WE  ARE  PUTTING  THE 
WORD  NEWSPAPER  IN 


Expansion  of  the  80-ycar-old  National  Editorial  Associa¬ 
tion  was  such  that  a  new  name  was  demanded.  The  old 
name  no  longer  defined  the  broadened  services  offered  to 
the  newspaper  industry,  thus  our  new  name. 

What  better- -or  more  accurate— name  than  the  Na¬ 
tional  Newspaper  Association  for  an  active  association  of 
more  than  6,600  newspapers  in  50  states?  Newspaper 
trade  associations  of  44  states  are  also  affiliated  with 
NNA.  We  needed  the  word  “newspaper”  in  our  name. 
It  is  strong  evidence  that  we  have  expanded  all  facets  of 
our  service  to  the  publishing  of  newspapers. 


and  note  our  new  address 


491  NATIONAL  PRESS  BLDG. 

WASHINGTON,  D.  C.  20004 
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Wh  iteHouseNews 

(Continued  from  page  10) 


numl)er  appreciably. 

It  i.s  axiomatic  that  a  White 
House  press  secretary  can  lie 
only  as  Rood  as  his  boss  wants 
him  to  l>e.  And  Johnson  pives 
every  evidence  of  wantinp 
Moyers  to  be  a  resounding  suc¬ 
cess. 

This  is  not  as  much  of  a  re¬ 
flection  on  Reedy  as  it  might  ap¬ 
pear.  In  the  White  House  staff 
structure,  Reedy  and  Moyers 
were  two  entirely  different 
species.  Reedy  had  been  with 
John.son  for  14  years  as  a  mem- 
l>er  of  his  Senate  staff  as  co¬ 
ordinator,  arranger  and  re¬ 
searcher.  He  came  to  the  White 
House  in  much  the  same  role, 
then  took  over  the  press  job 
when  Pierre  Salinger  moved  on 
to  a  brief  career  in  political 
office-.seeking  and  then  to  work 
in  the  motion  picture  industry. 

'Inside  Ideas  Man' 

Reedy,  a  veteran  Washington 
reporter  long  before  he  went  to 
work  for  Johnson  on  Capitol 
Hill,  always  w’as  “of”  the  press 
in  Johnson’s  eyes.  Moyers  on  the 
other  hand  .started  out  with 
Johnson  on  the  Hill  as  an  in¬ 
side  ideas  man,  writer  and  con¬ 
fidante,  a  role  nev’er  truly 
matched  by  Reedy. 

.\ccording  to  White  House 
officials  who  claim  to  know  the 
story,  Reedy  has  been  suffering 
from  increasing  foot  pain  since 
the  campaign  last  fall.  About 
four  months  ago,  the  President, 
after  talking  with  Reedy,  began 
discussing  with  his  staff  the 
eventual  necessity  of  replacing 
him. 

Reedy  went  to  Bethesda  Naval 
Hospital  June  28  for  a 
thorough  foot  examination.  He 
received  the  results  the  next  day 
and  on  June  30  put  the  matter 
up  to  Johnson.  The  President 
again  surveyed  his  staff  and 
decided  that  Moyers  was  the 
man  for  the  job. 

Difficult  Time 

The  change  of  command  in 
the  White  House  press  office 
came  at  a  time  when  the  Presi¬ 
dent  was  taking  some  rather 
large  lumps  in  print.  Life  maga¬ 
zine  in  the  spring  reported  a 
“feud”  between  Johnson  and  the 
press.  The  Wall  Street  Journal 
only  a  few  days  before  Reedy 
departed  carried  a  lengthy  ana¬ 
lytical  article  by  Alan  Otten 
who  reported  the  Johnson  image 
was  tarnishing,  particularly  in 
Washington. 

Tom  Wicker  in  the  New  York 
Times  of  July  8  said: 

I  “President  Johnson  has  been 
!  getting  a  bad  press  lately. 


George  Reedy  is  leaving  his  job 
as  White  House  press  secretary. 
Not  many  reporters  in  Wash¬ 
ington  thought  Mr.  Reedy  was 
effective  in  that  job.” 

Wicker  in  the  same  article 
expres.sed  the  feeling  that  with 
confidence  and  autonomy  from 
Johnson  and  the  full  respect  of 
the  i)ress,  Moyers  was  bound  to 
repre.sent  a  gain  in  the  effective¬ 
ness  of  White  House  press  rela¬ 
tions. 

Implacable  Boss 

Mary  McGrory  wrote  in  the 
Washington  Evening  Star: 

“Reedy  was  caught  between 
the  upper  and  nether  grindstones 
of  an  im])lacable  lx)ss  and  an 
inexorable  clientele.  He  could 
hardly  ever  tell  the  reporters 
anything  they  had  not  heard  on 
the  endless  rounds  of  the  back 
lawn  (walking  wdth  the  Presi¬ 
dent),  and  what  they  w'anted  to 
know  he  often  did  not  dare  to 
tell  them.” 

Miss  McGrory  was  impressed 
as  were  most  of  her  colleagues 
by  Moyers  in  early  action. 

“The  change  from  shaggj’  to 
crisp  w’as  striking,”  she  wrote. 
“Several  decisions  were  instantly 
made.” 

Moyers’  ability  to  field  tough 
(luestions  without  checking  with 
his  Ikjss  and  his  authority  to 
make  instant  decisions  on  such 
details  as  the  manner  of  press 
travel  to  the  Johnson  ranch  in 
Texas  reflected  a  sharp  change 
from  the  limitations  and  inhibi¬ 
tions  which  Reedy  displayed  so 
often. 

Many  repoi’ters  felt  person¬ 
ally  sad  about  Reedy’s  depar¬ 
ture,  coming  as  it  did  during  a 
cloudy  spell  of  Johnson’s  press 
relations  and  certain  to  produce 
a  widespread  feeling  that  .some¬ 
how  Reedy,  painful  feet  and  all, 
was  walking  the  plank  because 
of  unkind  quips  and  cartoons 
currently  in  print  about  the  chief 
executive. 

To  counter  an  idea  that  he 
was  anything  but  considerate  of 
Reedy,  the  President  had  George 
at  his  ranch  as  a  house  guest 
July  9  and  10.  Then  Reedy  flew 
off  to  the  Mayo  Clinic  in  Roch¬ 
ester,  Minn.,  for  additional 
examinations  to  determine 
whether  surgery  is  a  medical 
necessity. 

But  as  Wicker  wrote  in  the 
Times,  “There  are  few  in  Wash¬ 
ington  today  who  believe  big 
George  Reedy  with  his  ever¬ 
present  pipe  and  maddeningly 
slow  drawl  ever  will  meet  the 
reporters  again  in  the  press 
office  off  the  west  lobby  of  the 
White  House.” 

Moyers  had  an  excellent 
scholastic  record  as  a  journal¬ 
ism  student  at  the  University 
of  Texas.  Before  going  to  col¬ 
lege,  he  w'orked  on  his  home¬ 


town  newspaper,  the  Marshall 
(Tex.)  News-Messinger  as  a 
reporter  for  two  years.  During 
college,  Moyers  also  worked  as 
an  assi.stant  news  editor  of  an 
Austin  radio  .station.  He  then 
spent  two  years  in  a  Baptist 
seminary  and  became  an  or¬ 
dained  pastor,  but  he  has  never 
had  a  church  of  his  own. 

Moyers  first  went  to  work  for 
John.son  as  a  personal  assistant 
in  1959,  became  his  executive 
assistant  in  1960  and  that  year 
ran  Johnson’s  campaign  for  Vice 
President.  He  helped  .set  up  the 
Peace  Corps  and  served  first  as 
its  assistant  director  for  public 
affairs,  then  later  as  the  num- 
l)er  two  man  in  the  corps,  deputy 
to  Director  Sargent  Shriver.  He 
was  in  this  job  when  Johnson 
l)ecame  President  after  the 
assassination  of  President  Ken¬ 
nedy. 

Moyers  left  the  Peace  Corps 
to  join  Johnson  at  the  White 
House  19  months  ago. 

Reedy,  who  will  be  48  on 
.4ugu.st  5,  is  a  1938  graduate  of 
the  University  of  Chicago  with 
a  degree  in  sociology'  and  an¬ 
thropology’.  He  worked  briefly 
for  the  Philadelphia  Inquirer 
after  leaving  school,  then  joined 
United  Press  for  which  he 
covered  Capitol  Hill  prior  to 
World  War  II. 

After  a  hitch  in  the  Army 
Air  Corps,  he  returned  to  the 
U.P.  in  1946  and  was  assigned 
again  to  Congressional  cov’erage. 
He  l)ecame  quite  friendly  with 
the  then  Sen.  Johnson  and  joined 
his  .staff  in  1951. 


Merrimaii  Smith 

Merriman  Smith,  UPI’s 
Pulitzer  Prize-winning  White 
House  reporter,  has  covered 
news  of  Washington  for  UPI 
for  24  years.  He  is  the  senior 
White  House  correspondent 
and  now  is  reporting  the  ac¬ 
tivities  of  the  fifth  President 
on  his  “beat.”  Mr.  Smith  was 
assigned  to  the  White  House 
in  1941  during  the  Roosevelt 
administration.  He  was  award¬ 
ed  the  1964  Pulitzer  Prize  in 
National  Reporting  for  his 
outstanding  coverage  of  the 
assassination  of  President 
Kennedy. 


75tli  Birthday  Marked 

The  Superior  (Wis.)  Evening 
Telegram  published  a  64-page 
anniversary  edition,  July  16,  to 
mark  its  75th  birthday  year. 
The  edition  traced  the  develop¬ 
ment  of  the  City  of  Superior 
from  the  time  the  newspaper 
founder,  John  T.  Murphy,  print¬ 
ed  his  first  edition,  April  21, 
1890,  through  to  the  present 
time. 


Six  Newsmen  Jtilii 
Radio  Station  \\  INS 

The  addition  of  :x  newsmen 
to  the  expanding  .staif  of  WINS, 
all-news  ladio  stati(»n  in  New 
York,  was  announced  by  Ken¬ 
neth  Reed,  director  of  programs 
and  operations. 

They  are:  Bill  Jay,  news  di¬ 
rector  of  KNUZ,  Houston,  for 
the  last  six  years,  a  newsman 
for  13  years  and  winner  of  the 
Sigma  Delta  Chi,  Headliner,  na¬ 
tional  AP  and  AP  Managing 
Editors  news  awards;  Dick 
Levitan,  news  director  of 
WMEX,  Bo.ston,  for  the  last 
three  years;  Paul  Smith,  assist¬ 
ant  news  director  of  WMEX  for 
the  last  year  and  formerly  with 
Reuters;  Fred  Hornby,  who  has 
lieen  a  news  writer  for  WNBC, 
New  York;  Bruce  MacDonnell, 
who  has  been  a  writer  for  NBC- 
tv;  Jerry’  Nadel,  recently  a  news 
w’riter  with  WJLK,  Asbury 
Park,  N.  J.,  and  formerly  a  im¬ 
porter  and  columnist  for  the 
Union  (N.  J.)  Sun  and  Leader 
newspapers. 

.Stage  Doubled 

Since  becoming  the  New  York 
area’s  only  all-news  station  on 
April  19,  WINS  has  more  than 
doubled  its  staff  of  newsmen 
under  Stan  Brooks,  new’s  dire^ 
tor.  The  nucleus  of  the  staff  is 
a  group  of  veteran  WINS  news¬ 
men,  winners  of  an  unprece¬ 
dented  two  consecutive  Sigma 
Delta  Chi  awards  for  excelloice 
in  the  field  of  radio  news 
porting. 

• 

Soap  Box  Derby 
Finals  on  Radio 

For  the  18th  consecutm 
year,  the  Chevrolet  Division  of 
the  (Jeneral  Motors  Corporation 
has  purchased  broadcast  time 
for  the  finals  of  its  28th  annual 
All-American  Soap  Box  Derby 
on  Saturday,  Aug.  7,  5:46-6:00 
PM,  EDT.  CBS  News  Corre¬ 
spondent  Allan  Jackson,  idio 
has  covered  the  event  since 
1955,  once  again  will  be  at  the 
scene.  The  advertising  agency 
for  the  Chevrolet  Division  is 
Campbell-Ewald  Company,  De¬ 
troit. 

Juvenile  Oassic 

Long  a  classic  among  Juve¬ 
nile  sports  events,  the  news¬ 
paper-sponsored  soap  box  cwn- 
petition  will  take  place  at  D»by 
Downs  in  Akron,  Ohio,  with 
boys  between  11  and  15  years 
of  age  racing  gfravity-powered 
cars  of  their  own  design  and 
construction.  The  finalists, 
lected  via  eliminations  through¬ 
out  the  United  States,  Canada 
and  countries  overseas,  compete 
for  scholarships. 
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Guild  Reports  $1,000,000 
Defense  Fund  Level 


Broken  Picket 

fines  (Continued 
^  '  from  page  9) 

lines  if  tlie  printers  struck.  This 
is  not  true.” 

In  connection  with  the  Balti¬ 
more  .strike,  the  lEB  statement 
went  on: 

"The  ITU  complains  that  in 
Baltimore,  jirinters  suffered 
severely  and  took  a  heavy  finan¬ 
cial  loss  to  support  ‘a  pood  cause’ 
but  an  irresponsible  and  uncom- 
promisinir  leadership. 

"Since  when  does  a  respon¬ 
sible  union  force  its  members 
back  to  work  in  a  successful 
strike  for  a  jrood  cause? 

ITl'  Was  Irresponsible 

"It  was  not  the  guild  that  was 
irresponsible  and  uncompromis- 
inpr  in  Baltimore,  but  the  ITU. 

"The  ITU  Executive  Council 
ended  its  statement  of  accusa¬ 
tions  against  the  guild  with  the 
most  surprising  misrepre.senta- 
tion  of  all. 

“‘Has  the  guild  ev’er  aided 
the  ITU  or  an  ITU  local  in  a 
struggle  for  a  contract  or  to  win 
a  strike,’  it  asked.  The  answer 
is  simply  one  word — no.’ 

“The  correct  answer,  of 
course,  is  yes,  and  often,”  the 
lEB  said. 


Detroit 

Despite  stresses  rarely 
matched  in  a  union  the  size  of 
the  American  Newspaper  Guild, 
a  one  million  dollar  defense 
fund,  and  more,  has  been 
achieved,  Charles  A.  Perlik  Jr., 
guild  secretary-treasurer,  in¬ 
formed  the  225  delegates  attend¬ 
ing  the  32nd  annual  guild  con¬ 
vention  this  week. 

He  characterized  this  and  the 
negotiation  of  the  Washington 
Post  $2()0-a-week  minimum  con¬ 
tract  for  a  basic  newspaper 
classification,  as  milestones  un- 
.surpas.sed  in  guild  hi.story. 

During  the  fiscal  year  of 
19<)4-r)5  the  guild  spent  more 
than  $(;()(),()()0  to  support  its 
members,  on  strike  themselves 
or  involved  in  .strikes  of  other 
unions — the  highest  defense  fund 
expenditure  in  guild  history  ex¬ 
cepting  the  19f)2-63  fiscal  year 
when  the  New  York  and  Cleve¬ 
land  strikes  occurred,  Mr.  Perlik 
said. 

The  guild  now  has  assets  of 
$1,200,000  as  a  .starter  for  a 
new  floor  on  Sejit.  1,  1967,  of 
$1,500,000. 

“With  approximately  $27,000 
a  month  to  add  to  it,”  Mr.  Perlik 


said,  “we  will  reach  defense 
fund  assets  of  $1,900,000  if 
there  are  no  emergencies  in  the 
interim.  Nobody  really  expects 
that  happy  state  of  affairs,  but 
a  cushion  of  $400,000  is  a  nice 
lilace  from  which  to  approach 
our  next  goal.” 

• 

Hill  Heutls  Connecticut 
University  J-Departinent 

Evan  Hill  —  author,  journal¬ 
ist  and  teacher — has  joined  the 
University  of  Connecticut  as 
professor  and  head  of  the  De¬ 
partment  of  Journalism. 

A  onetime  associate  professor 
at  Ohio  State  and  Boston  Uni¬ 
versities.  Mr.  Hill  has  gained  a 
reputation  over  the  past  seven 
years  as  one  of  the  nation’s 
leading  free-lance  writers. 

A  native  of  Philadelphia,  Mr. 
Hill  broke  into  the  journalism 
field  in  1939  as  a  radio  reporter 
for  KVOS,  Bellingham,  Wash. 
His  first  newspaper  jiosts  were 
as  general  assignments  reporter 
for  the  Daily  Alaska  Empi/re 
and  the  Alaska  Daily  Press, 
both  of  Juneau.  After  a  year 
with  each  paper,  he  mov’etl  on 
to  the  Chilkoot  Barracks  Bugle 


(wire  service  daily)  as  editor 
and  then  took  a  post  as  editor 
of  the  Northern  Star,  a  weekly. 

A  journalism  graduate  of 
Stanford  University,  Mr.  Hill 
became  a  teaching  fellow  and 
master’s  degree  candidate  at 
Boston  University,  in  1949  after 
serving  as  editor  of  the  semi¬ 
weekly  Newport  (Vt.)  Argus- 
Champion  for  one  year. 

While  at  Boston,  Mr.  Hill  won 
the  gold  medal  and  $500  prize 
awarded  annually  at  that  time 
by  the  American  Newspaper 
Publisher’s  Assn,  for  his  essay, 
“Freedom  of  the  Press.”  Sub- 
■sequently  the  essay  brought  Mr. 
Hill  a  Freedoms  Foundation 
Medal. 

• 

Monitor  Personnel 
(]hief  to  Retired 

Boston 

Franklin  H.  Smith,  personnel 
manager  of  The  Christian  Sci¬ 
ence  Publishing  Society,  will  re¬ 
tire  on  August  1,  after  nearly 
20  years  in  this  capacity.  He 
has  been  responsible  for  labor 
relations  and  all  aspects  of  per¬ 
sonnel  recruitment,  policy,  and 
administration. 

Mr.  Smith  is  a  charter  mem¬ 
ber  of  Newspaper  Public  Rela¬ 
tions  Association  and  has  been 
granted  life  membership  in  that 
organization. 


Sta-Hi/Bonnier  Metro  Stack/Master 
Provides  a  guaranteed 
SPEED  of 


70,000 


tPH 


for  any  size  product,  straight  or  collect... 
more  than  matches  speed  of  any  newspaper 
press. 

Investigate  this  and  all  other  Metro  operat¬ 
ing  advantages  today,  write,  wire  or  phone 
collect... 


2601  Campus  Drive,  Newport  Beach 
Calif.  92663,  (714)  546-8000 


43S  North  Michigan  Avt.  60  East  42nd  Straat 
Chicago.  Illinois  60611  New  York,  N  Y.  10017 
(312)  467  4441  (212)  MU  2  6636 


1850  North  St.  Paul 
Wichita.  Kansas  67213 
(316)  942  6225 


85  rue  Gaucharat 
Brussels,  Belgium 
(02)  15  48.67 
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PROMOTION 

Salty  Touches  Spice 
Agency  Market  Tour 

By  Geor»e  Wilt 


‘AVAST,  YOU  SWABS  .  .  Al  Griffin  (Captain  Kidd)  dramatiies  hi$ 
message  to  ad  agency  media  executives,  cutting  a  dash  about  the 
pulling  power  of  the  Halifax  Chronicle-Herald  and  Mail-Star. 


A  nautical  atmosphere,  with 
overtones  of  the  Spanish  main, 
added  a  touch  of  drama  and 
made  life  just  a  little  more 
interesting  for  a  group  of  25 
agency  executives  on  a  market 
tour. 

Scene  of  the  modern-day  pi¬ 
rate  story  was  Halifax,  Nova 
Scotia,  where  the  Halifax 
Chronicle-Herald  and  Mail- 
Star  had  invited  advertising 
agency  media  executives  from 
Montreal  and  Toronto  to  come 
and  take  a  first-hand  look  at 
the  market  as  guests  of  the 
newspapers.  It  marked  the 
third  time  that  Herald  Ltd.  ad¬ 
vertising  director  Al  C.  Griffin 
had  hosted  a  market  tour  since 
1960. 

The  opening  afternoon  of  the 
agency  men’s  visit  could  be  con¬ 
sidered  more  or  less  routine, 
with  an  airport  reception,  tour 
of  neighboring  Dartmouth,  in¬ 
cluding  the  two-year  old  produc¬ 
tion  plant  of  Volvo  (Canada) 
Ltd.,  a  dinner  at  the  Sword  and 
Anchor  Inn  in  Chester,  and  pre¬ 
sentation  of  a  film,  “The  New 
Nova  Scotia.’’ 

Following  the  film,  however, 
the  group  got  its  first  salty  taste 
of  the  nautical  atmosphere  that 
was  to  prevail  throughout  the 
rest  of  the  long  weekend. 

To  set  the  scene,  a  sailor 
dashed  onto  the  stage  carrying 
a  huge  sign,  “From  coast  to 
coast,  tv  and  radio  sell  the 
most!”  which  he  planted  in  the 
center  of  the  stage. 

This  heralded  the  entry  of 
Captain  Kidd,  in  the  person  of 
ad  director  Al  Griffin,  in  full 
costume  and  brandishing  sabre 
and  pistol  and  another  sign 
reading:  “The  hell  they  do!”  To 
the  accompaniment  of  pistol 
shots.  Captain  Kidd  shouted, 
“Avast,  you  swabs,  put  that  man 
in  chains.  I’ll  have  no  mutiny  on 
my  ship!”  Forthwith  the  sailor 
was  ordered  fed  to  the  sharks. 

The  drama  that  followed  re¬ 
minded  the  agency  execs  of  the 
features  offered  in  the  Halifax 
newspapers — almost  100-percent 
coverage  of  the  Halifax-Dart- 
mouth  city  zone.  76-percent 
coverage  of  the  Nova  Scotia 
mainland,  experience  in  spot  and 
full  color  for  both  editorial  and 
advertising.  Starch  readership 
studies,  and  popular  Crossword 
Puzzle  contest. 

A  40-slide  presentation  illus¬ 


trated  Mr.  Griffin’s  remarks, 
which  also  included  comments  on 
Herald  Ltd.  merchandising.  He 
told  the  group  that  his  staff, 
wearing  newspaper  pressmen 
hats,  had  delivered  copies  of  the 
morning  paper  carrying  the 
kickoff  “Tiger  in  Your  'Tank” 
ads  to  every  Imperial  Oil  serv¬ 
ice  station  in  Halifax  and  Dart¬ 
mouth  within  a  period  of  25 
minutes,  with  presentation  of 
stuffed  tigers  to  Imperial  execu¬ 
tives. 

Another  segment  of  the  pre- 
.sentation  told  of  the  Herald  Ltd. 
plan  for  converting  color  ads 
from  the  Canadian  “Weekend” 
Magazine  to  black-and-white  ads 
in  the  Chronicle-Herald  and 
Mail-Star  “at  the  swish  of  a 
cutlass,”  with  no  production 
charge  to  advertiser  or  agency. 

The  availability  of  Specta- 
Color  was  also  announced,  and 
subscriptions  to  the  Halifax 
newspapers  were  presented  to 
the  agency  guests. 

The  script  concluded  by  show¬ 
ing  the  group  what  happened 
when  a  mythical  media  director 
neglected  using  the  Halifax 
market  and  newspapers. 

The  second  day’s  itinerary  re¬ 
turned  to  a  landlubbers  tour  of 
the  area,  including  a  trip 
through  the  Herald  Ltd.  plant. 
Luncheon  speaker  was  His  Wor¬ 
ship,  Mayor  Charles  A. 
Vaughan,  of  Halifax.  Frank 
Kilcheski,  vicepresident,  nation¬ 
al  sales.  Bureau  of  Advertising, 
ANPA,  addressed  the  tour  group 
in  the  afternoon. 

To  remind  the  visitors  of  vari¬ 
ous  features  of  the  market,  in¬ 
cluding  the  sights  they  had  seen, 
the  Herald  Ltd.  published  a  spe¬ 
cial  souvenir  edition  of  the 
Chronicle-Herald,  with  five 
pages  made  over  to  include  a 
complete  program  of  the  visit, 
itinerary,  photos  of  the  two  pre¬ 
vious  agency  tours,  and  stories 
and  features  on  various  aspects 
of  the  market’s  economy,  such 
as  industry,  retailing,  residential 
construction,  naval  installations, 
and  payrolls.  A  map  of  the  area 
and  a  copy  of  the  papers’  audit 
report  were  reproduced  on  page 
two.  The  special  issue  also  in¬ 
cluded  examples  of  full  and  spot 
color  reproduction,  SpectaColor, 
and  the  papers’  popular  Cross¬ 
words  Feature.  A  five-column, 
full-color  photo  of  the  143-foot 
schooner  Bluenose  II  was  fea¬ 


tured  on  the  front  page  under  a 
two-line  banner  headline  printed 
in  red. 

To  finish  the  tour  on  the  nau¬ 
tical  note,  the  visitors  spent  the 
last  day  on  an  eight-hour  cruise 
aboard  the  143-foot  Bluenose  II 
under  full  sail,  hoisting  anchor 
at  Hubbards,  summer  vacation 
resort  on  the  province’s  south 
shore,  and  landing  later  in  the 
day  at  Halifax  Harbor. 

At  last  report,  not  a  single 
agency  man  was  made  to  walk 
the  plank. 

*  *  * 

EUROPE-MIDDLE  EAST  — 
A  promotion  brochure  for  the 
New  York  Times’  1966  Europe- 
Middle  East  Business  Review 
to  be  published  January  14  and 
20,  1966  tells  advertising  pros¬ 
pects  of  America’s  enhanced  op¬ 
portunities  in  international  trade 
and  marketing.  Included  in  the 
8-page  brochure  is  summary  of 
newspaper  and  magazine  reader- 
ship  of  corporate  executives  in 
New  York,  and  includes  a  com¬ 
plete  list  of  advertisers  in  the 
1965  annual  International  Busi¬ 
ness  Review  editions.  Rates, 
mechanical  requirements,  circu¬ 
lation,  closing  dates  and  other 
information  are  also  included 
in  the  brochure. 

*  *  * 

Walter  J.  Joyce,  who  at  one 
time  was  associated  with  Saw¬ 
yer,  Ferguson  &  Walker  Co., 
newspaper  representatives,  has 
been  advanced  to  promotion 


manager  of  the  Saturday  Eve¬ 
ning  Post  in  New  York.  Mr. 
Joyce  joined  the  Post  in  1962. 

• 

Linked  with  II  Tempo 

Daniel  lannuzzi,  of  Toronto, 
publisher  of  five  Italian-lan- 
guage  weeklies  in  Canada,  has 
started  publication  of  Corriere 
di  New  York  as  a  weekly.  Lando 
Landi  is  managing  editor.  A 
feature  of  the  18-page  paper  is 
a  full  copy  of  the  previous 
Monday  edition  of  II  Tempo,  a 
daily  published  in  Rome. 

Huston  for  Cervi 

Washingtom 
Cervts  Rocky  Mountain  Jour¬ 
nal,  published  at  Denver,  has 
opened  a  Washington  office  at 
1295  National  Press  Building. 
Luther  A.  Huston,  retired  New 
York  Times  correspondent,  has 
become  Cervi’s  Washington  rep¬ 
resentative,  covering  news  of 
interest  to  the  Rocky  Mountain 
area. 

• 

Big  Opportunity 

Los  Angeles 
The  third  annual  Midyear  Op¬ 
portunities  Section  published 
with  the  Los  Angeles  Times 
July  11  ran  to  107-pages  of 
classified  ads  with  a  clear  front 
page  in  color.  It  was  the  largwt 
“Midyear”  to  date  and  carried 
15,955  ads  and  249,451  lines  of 
classified. 
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Personal  Vignettes 

I  I  Jat  tff  G.  Pegg,  for  40  years  an  invaluable  friend  and 
I  savior  to  many  of  journalism’s  “anpelic  souls,”  has  I 
•  writtt  n  “30”  to  his  career  as  a  key  man  with  Western  ? 

;  Union. 

Mr  PoRg,  65,  is  a  former  newspaperman  who  bcRan 
I  his  toli'Rraph  career  as  a  commercial  aRent  assiRned  to  | 

-  news  coveraRe  and  public  relations  work.  He  plans  to  | 

;  set  up  as  a  public  relations  and  communications  consultant  I 
i  in  his  home  near  Detroit.  I 

KinRS  and  queens,  one-armed  teleRraphers  and  sports  | 
writers,  presidential  candidates  from  CoolidRe  to  Goldwater  I 
i  and — al>ove  all —  four  decades  of  newspapemien  are  | 

;  wrai)ped  up  fondly  in  his  memory.  | 

His  job  with  Western  Union  not  only  Rot  him  entanRled  \ 

]  with  three  Renerations  of  sports  writers — from  Grantland  I 
;  Rice  to  Lyall  Smith — but  also  with  most  of  the  civic  | 

I  doinRs  in  the  Detroit  area,  where  he  .served  as  “Rreeter  ’ 

!  and  Ruide”  for  the  Detroit  Convention  Bureau  for  25  years.  | 
AlthouRh  he  whistle-stopped  with  presidential  candidates  I 
I  and  toured  the  country  with  such  notables  as  the  KinR  | 

1  of  Greece,  the  Queen  of  the  Netherlands  and  the  Emperor  : 

I  of  Ethiopia,  his  heart  always  was  with  his  flock  of  the  i 
I  newsmen  who  needed  him  most.  | 

I  He  pocketed  their  irate  teleRrams  of  resiRnation  when  f 
I  thinRs  weren’t  RoinR  so  well  and,  a  few  times,  became  J 
i  their  Rhost  writer.  : 

I  His  personal  acquaintances  included  Heywood  Broun,  ! 
j  Arthur  Brisbane,  Damon  Runyon,  Paul  Gallico,  Westbrook  | 

;  PeRler  and  H.  G.  SalsinRer.  | 

He  went  to  work  at  14  on  the  flatbed  press  of  his 
i  uncle’s  newspaper,  the  Peabody  Herald,  in  Kansas,  and  | 
I  then  went  on  to  jobs  in  Wichita  and  Detroit.  | 

In  1925,  he  started  a  three-hat  job  with  Western  I 
i  Union  which,  in  his  words,  consisted  of  “press  aRent,  | 
i  arraiiRer  of  special  events  and  makinR  sure  we  took  I 
I  away  business  from  Postal  TeleRraph.”  | 

♦  *  ♦  I 

)  Beatrice  Adams,  vicepresident  of  Gardner  AdvertisinR  I 
i  Co.,  is  Reneral  chairman  of  the  1965  national  convention  | 

I  of  Theta  SiRma  Phi,  professional  fraternity  for  women  | 

I  in  journalism,  in  St.  Louis  Aug.  11-14.  More  than  200  I 
I  women  journalists  will  attend.  I 

Miss  Adams,  who  was  named  an  honorary  member  of  | 

;  Theta  Sigma  Phi,  St.  Louis  Chapter,  in  1952,  served  | 

I  as  president  of  the  local  chapter  in  1962.  She  is  the  | 

I  founder  of  the  annual  Gridiron  Show  of  the  Women’s  | 

I  Advertising  Club,  a  party  whose  proceeds,  which  now  I 
I  exceed  $220,000,  have  been  contributed  to  cancer  research.  | 
Miss  Adams  has  won  awards  for  the  best  advertising  | 
I  copy  written  by  a  woman,  best  national  radio  show,  best  | 
I  television  commercials  in  the  U.S.  and  at  the  international  | 
i  Film  Festival  in  Venice.  I 

♦  •  *  I 

Patrick  Phelan,  a  newsman  for  a  quarter  century,  has  | 

;  carried  the  “public’s  right  to  know”  into  the  redevelopment  \ 
i  program  of  Ohio’s  capital  city,  Columbus.  I 

The  former  city  editor  of  the  old  Columbus  Citizen,  \ 
i  editor  of  the  Ashland  Times-Gazette,  sports  editor  of  | 
i  the  Newa/rk  Advocate  and  News  Director  of  WTVN-Tv  f 
j  was  named  Urban  Renewal  Director  of  Columbus  in  I 
I  August,  1963.  He  inherited  a  sputtering  program  and 
i  soon  realized  that  one  of  the  weak  points  in  the  Program 
i  was  its  cloak  of  mystery.  The  public  simply  didn’t  know 
i  enough  about  what  was  going  on  in  urban  renewal  and  | 
i  why.  During  the  past  12  months,  Mr.  Phelan  took  these 
i  steps  to  correct  the  deficiency: 

•  He  brought  in  another  newsman.  Citizen- Journal  I 
\  reporter  Robert  Pendergast,  as  public  information  officer.  | 

•  Started  a  bi-monthly  newsletter.  Urban  Renewal  I 

;  Building  Blocks,  which  is  circulated  to  service  clubs,  i 
I  libraries,  civic  groups,  and  neighborhood  organizations  | 
i  throughout  the  city.  | 

•  Issued  360  newspaper  articles  and  scores  of  radio  | 

I  and  television  releases  concerning  the  Urban  Renewal  | 
i  Program.  I 


Promotion- 
Ideas 
Newsletter 
helps  sell 
more 
retail  ads 
with  almost 
no  effort 


“Tested  Retail  Selling”,  a  franchised  monthly  newsletter,  helps 
local  merchants  do  a  better  selling  joh  .  .  .  wins  praise,  thanks, 
and  more  advertising  lineage  for  your  newspaper — on  an  exclusive 
basis. 

Every  local  ad  manager  of  every  newspaper  spends  at  least  half 
his  life  trying  to  help  local  merchants  do  a  better  promotion  job. 
And,  such  help  even  goes  so  far  as  to  suggest  in-store  and  window 
displays,  as  well  as  the  newspaper  ads  themselves. 

Yet  no  advertising  manager,  even  with  a  full  staff,  can  cover 
every  base  every  week.  And  the  retailers  themselves  want  and 
need  more  help  than  it  is  financially  feasible  to  give  them  under 
the  present  circumstances. 

That’s  why  “Tested  Retail  Selling”  can  be  such  a  potent  factor 
in  creating  more  advertising  lineage  as  well  as  a  tremendous  surge 
of  good  will  toward  the  sponsoring  paper. 

“Tested  Retail  Selling”  is  a  4-page  monthly  newsletter,  put  out 
under  the  masthead  of  the  subscribing  newspaper.  Only  one 
news  medium  per  area  can  subscribe,  giving  that  medium  a  com¬ 
petitive  edge  where  it  counts.  Most  important  of  all,  however,  are 
the  soft-sell  suggestions  for  new  and  different  kinds  of  ad  promo¬ 
tions  contained  in  each  issue. 

“Tested  Retail  Selling”  is  available  in  4  separate  editions;  one 
each  for  food  stores,  drug  stores,  hard  goods  retailers,  and  soft 
goods  retailers.  It  is  extremely  popular  with  recipients  because  of 
its  close  approximation  to  a  continuing  course  in  advertising,  sales 
promotion  and  public  relations. 

All  editions  are  published  by  National  Downtown  Publications, 
Inc.  and  edited  by  Laurence  Alexander,  the  renowned  retail  con¬ 
sultant.  You  may  have  material  mailed  to  you  for  your  own 
printing  and  distribution;  or  have  the  pre-printed  newsletters  (with 
any  masthead  design  you  choose)  bulk  mailed  to  your  distribution 
point.  50  4-page,  2-color  copies  of  a  single  edition  will  be  written 
by  our  staff,  printed  and  bulk  mailed  for  only  $13.80  per  month 
exclusive  of  shipping  costs.  2(X)  pre-printed  copies  total  only 
$36.25  monthly,  and  there  are  further  discounts  available  for  larger 
quantities,  and  a  lower  base  cost  if  you  do  your  own  printing. 

As  each  newspaper  is  guaranteed  complete  exclusivity  in  its 
trading  area,  please  write  to  us  immediately  to  receive  complete 
samples  and  price  schedules.  We  will  forward  your  material  by 
return  mail,  and  will  keep  your  area  open  until  we  get  a  definite 
answer  from  you.  No  obligation  of  course. 

You  really  have  nothing  to  lose  by  exploring  this  dignified,  yet 
amazingly  effective  method  of  increasing  good  will  and  business 
for  your  newspaper.  So  don't  delay,  write  for  your  free  samples 
today. 

Tested  Retail  Selling 

division  of  NATIONAL  DOWNTOWN  PUBLICATIONS,  INC. 

125  East  23rd  St.,  New  York,  N.Y,  10010 
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MEET  JOHN  (TKiLEY; 


Religion  News  Grows 
In  New  York  Times 


Bv  Rav  ErM'iii 


Coverage  of  religious  news 
has  lieen  expanded  in  breadth 
and  depth  by  the  Xew  York 
Tim-eii,  which  has  established  a 
thi*ee-nian  desk  for  the  depart¬ 
ment. 

John  Cogley,  internationally 
known  writer  and  publicist,  has 
become  religious  news  editor,  a 
new  title  at  the  Times.  George 
Dugan,  a  longtime  Times  re¬ 
ligious  news  writer,  remains  in 
that  capacity  and  continues  to 
cover  many  national  and  inter¬ 
national  church  conferences. 
Edw'ard  Fiske,  a  graduate  of 
Princeton  Theological  Semi¬ 
nary,  has  been  added  to  the  re¬ 
ligious  news  desk.  Mr.  Cogley 
said  Mr.  Dugan’s  intimate 
knowledge  of  the  field  and  the 
jjeople  in  it  makes  him  indis¬ 
pensable. 


Other  Reporters  Help 


Other  members  of  the  Times 
staff  will  be  used,  when  needed, 
to  aid  in  covering  the  religious 
news  in  this  country  and  abroad. 

The  Times  asked  Mr.  Cogley 
to  become  religious  news  editor 
last  January  and  waited  several 
months  for  him  to  reach  a  deci¬ 
sion.  He  joined  the  paper  in 
May. 

Mr.  Cogley  was  graduated 
from  Loyola  University  in  Chi¬ 
cago  and  did  graduate  work  at 
the  University  of  Fribourg  in 
Switzerland. 


He  was  executive  editor  of 
Commonweal,  a  Catholic  public 
affairs  magazine  publish^  in¬ 
dependently  by  laymen,  from 
194!)  until  1955  and  continued  to 
write  a  column  for  it  for  some 
years  after  he  left  the  .staff.  He 
contributed  articles  to  a  num¬ 
ber  of  magazines  and  periodi¬ 
cals  on  a  wide  variety  of  topics 
and  for  a  brief  stint  was  tv 
critic  for  the  .Vcjo  Republic. 

From  1955  until  last  May  he 
was  on  the  staff  of  the  Fund  for 
the  Republic,  for  four  years  in 
New  York  and  then  in  Santa 
Barbara,  Calif.,  since  the  Fund 
established  there  the  Center  for 
the  Study  of  Democratic  Insti¬ 
tutions.  For  a  year — from  Sep¬ 
tember  of  1963  to  September  of 
1964 — Mr.  Cogley  was  in  Rome 
covering  the  Vatican  Council 
for  Commonweal  and  doing  re¬ 
search  for  a  long  article  to  be 
published  later  by  the  Encyclo¬ 
paedia  Britannica. 

The  Religious  News  Ser\’ice 


sent  him  back  to  Rome  last 
September  to  cover  the  thii’d 
.session  of  the  Vatican  Council. 
For  his  news  coverage  for  that 
non-denominational  service,  the 
Catholic  Press  .Association  gave 
John  Cogley  its  award  name<l 
after  St.  Francis  de  Sales,  pa¬ 
tron  of  journalists.  The  new  re¬ 
ligious  news  editor  of  the  Times 
likely  will  attend  some  of  the 
fourth  and  last  session  of  the 
Ecumenical  Council  in  Rome 
this  fall. 

Politics  and  show  business  arc 
consuming  interests  of  John 
Cogley  along  with  his  favorite 
field  of  writing,  religion.  In  the 
political  realm,  he  was  an  un¬ 
successful  Democratic  candi¬ 
date  for  Congress  from  Repub¬ 
lican  Nassau  County  on  New 
York’s  Long  Island  12  years  ago 
and  he  was  a  special  assistant 
to  John  F.  Kennedy  in  the  1960 
Presidential  campaign.  He  be¬ 
came  engrossed  in  the  color  and 
glamor  of  show  business  when 
he  made  a  controversial  two- 
volume  report  on  blacklisting  in 
television  and  motion  pictures 
for  the  Fund  for  the  Republic 
back  in  1956. 

No  special  hobbies  are  in¬ 
dulged  in  by  Mr.  Cogley,  a 
frank  and  friendly  man  with  an 
easy  smile  and  self-depi-ecating 
manner.  Mr.  and  Mrs.  Cogley 
now  live  in  Manhattan.  They 
have  six  children  ranging  in 
age  from  12  to  22.  The  oldest  is 
a  senior  at  Harvard  and  the 
next  oldest,  a  girl,  is  married. 


Deeper  Coverage 


John  Cogley 


For  example,  he  might  write  on 
church  architecture  for  one  edi¬ 
tor  and  collalwrate  with  the  edu¬ 
cation  wlitor  on  a  story  involv¬ 
ing  parochial  schools.  He  might 
seiwe  as  advi.ser  in  a  ))olitical 
stor>'  that  involves  leligion.  He 
will  contribute  an  wasional  ar¬ 
ticle  to  the  \etv  York  Times 
Simday  Mnyazine. 

Mr.  Cogley’s  role,  in  which 
he  deals  with  doctrines,  dogmas 
and  liturgical  theories  and  pi  ac- 
tices,  is  comparable  to  those  of 
drama  or  art  editors  or  other 
editors  in  specialized  fields. 


Profound  Cliaiiges 


“The  New  York  Times  felt 
it  wanted  to  enlarge  and  give 
further  dimension  to  the  cov¬ 
erage  of  movements  and  changes 
in  theology,  to  give  deei>er  cov¬ 
erage  than  the  church  page  and 
Sunday  sermon,”  explained  Mr. 
Cogley. 

In  keeping  with  that  aim, 
Mr.  Cogley  has  instituted  and 
writes  a  weekly  article  on  re¬ 
ligion  in  the  section  of  the  Sun¬ 
day  Times  devoted  to  “The 
News  of  the  Week  In  Review.” 
Most  Times  staffers  are  as¬ 
signed  either  to  the  daily  or 
Sunday  Times,  but  Mr.  Cogley 
is  associated  with  both. 

The  new  religious  news  edi¬ 
tor  sometimes  reviews  books  on 
subjects  in  his  field  and  he 
contributes  editorials.  He  moves 
through  the  entire  organization. 


get  out  of  in  order  to  get  a 
really  exciting  assignment  like 
covering  nightclubs. 

“Religion  now  ha.s  become  a 
front-page  item.  Tlune  are  dis¬ 
cussions  and  ferment  onongthe 
young  clergj’  and  laity  and  ef¬ 
forts  to  relate  faith  to  the  ex¬ 
isting  order.  Participation  of 
the  clergy  in  the  Selma  free¬ 
dom  march  is  an  example  of  re¬ 
ligion’s  vigorous  role  in  daily 
life  today.” 


L4)ii«1<»ii  Express  lulitor 

Out  for  Seooiul  'Piine 


IjONDON 

Bob  Edwards,  the  only  man  in 
British  journalism  to  hold  the 
editorship  of  the  London  Daily 
express  twice,  left  the  paper 
for  a  second  time  this  week. 
It  was  announced  that  Derek 
Marks,  deputy  editor,  iiolitics, 
has  assumed  the  editorship. 

Mr.  Edwards  surpri.sed  Fleet 
Street  tw'o  years  ago  w'hen  he 
was  reappointed  to  the  Express 
editorship  succeeding  Roger 
Wood  who  had  displaced  him  a 
year  previously. 


*(>uldcn  lluiidKliuke* 


During  the  past  year,  the  Ex¬ 
press  circulation  figure — usu¬ 
ally  in  excess  of  4,000,000  daily 
— has  been  slipping  below  that 
mark. 


“I  think  very  profound 
changes  are  in  progre.ss  in  the 
religious  world,”  observed  Mr. 
Cogley.  “All  faiths  are  making 
great  changes.  Very  often  the 
issues  ara  basically  theological. 
In  the  past,  the  pres.s — even  the 
sophisticated  i)ress — did  not 
prepare  readers  foi-  these 
changes. 

“When  we  reporters  write  of 
politics  or  drama  we  can  pre¬ 
sume  a  certain  sophistication  on 
the  part  of  oui-  readers.  The  dif¬ 
ficulty  right  now  is  we  cannot 
presume  this  kind  of  sophistica¬ 
tion  in  theology.  Often  readers 
are  not  prepared  by  the  Satur¬ 
day  church  page  in  Gothic  type, 
which  is  i-emoved  from  life.” 


There  was  no  news  of  a  new 
apjMjintment  for  Mr.  Edwards, 
but  it  is  understood  that  he 
received  a  v'ery  considerable 
“golden  handshake,”  which  is  in 
accordance  with  Fleet  Street 
custom. 


Mr.  Cogley  pointed  out  that 
large  newspapers  have  Sunday 
sections  on  drama,  sports,  real 
estate  and  other  subjects  but 
do  not  have  sections  on  religion. 
He  said  that  while  there  are  a 
few  weekly  columns  on  religion, 
they  do  not  compare  in  number 
with  those  covering  Broadway 
or  Hollywood. 

“In  the  past  religious  news 
was  widely  regarded  as  clerical 
gossip  or  appointments,”  he  re¬ 
gretfully  reported.  “The  com¬ 
ing  and  going  of  the  clergy  was 
considered  important.  The  real¬ 
ly  important  things  were  mini¬ 
mized.  We  all  know  that  the  re¬ 
ligion  desk  on  any  newspaper 
was  one  a  reporter  wanted  to 


Mr.  Edw'ards  was  one  of  a 
number  of  editors  to  have  been 
appointed  to  the  $40,0()0-a-year 
Express  post,  generally  consid¬ 
ered  the  most  difficult  in  Brit¬ 
ish  journalism,  since  the  death 
of  Arthur  Christiansen,  Ex¬ 
press  editor  for  24  years.  Mr. 
Edwards  was  originally  ap¬ 
pointed  to  edit  the  conservative 
daily  by  the  late  Lord  Beaver- 
brook.  As  with  many  Beaver- 
brook  appointments,  he  was  a 
journalist  who  held  political 
views  contrary  to  those  of  the 
newspaper  and  its  proprietors. 
At  one  time  he  was  editor  of 
Tribune,  a  Laborite  weekly. 


CurrespoiiflentH  Elect 


EDITOR  ac  P 


Washington 
The  State  Department  Corre¬ 
spondents  Association  has  elect¬ 
ed  Lewis  Gulick  of  the  Associ¬ 
ated  Press  as  its  president  for 
the  coming  year.  He  succeeds 
Michael  O’Neill  of  the  New 
York  News.  Don  May,  United 
Press  International,  was  named 
vicepresident  and  Charles 
Batchelder,  Mutual  Broadcast¬ 
ing  System,  secretary-treasurer. 
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‘Cityscope’  Column 
Vie  wsUrban  Problems 


By  Bay  Erwin 

Lee  Flcr,  who  covers  urban 
problems  for  the  Washington 
(D.  C.)  '^far,  is  beprinninp:  a 
once-a-wci'k  column  called  “City- 
scope”  for  the  North  American 
Kewspapcr  Alliance. 

Mr.  Flor  will  report  on  the 
mounting:  problems  that  press 
down  on  the  millions  of  city 
dweller.s  and  workers  in  Ameri¬ 
ca.  His  subjects  will  cover  every¬ 
thing  from  air  pollution  and 
water  shortages  to  urban  re¬ 
newal,  city  crime,  mass  transit 
and  parking  problems. 

Before  he  joined  the  Star  as 
an  urban-affairs  specialist,  Mr. 
Flor  had  worked  for  the  Indian- 
npolis  (Ind.)  Times  and  the 
AU’iandria  (Ind.)  Time's-Trib- 
une. 

He  also  has  “inside”  experi¬ 
ence  with  urban  problems. 


Lee  Flor 


having  worked  as  assistant  ur¬ 
ban  renewal  program  planner 
for  the  District  of  Columbia 
Redevelopment  Land  Agency. 

NANA  Editor  Sid  Goldberg 
said  he  felt  that  Washington  is 
the  natural  dateline  for  “City- 
scope”  because  of  the  massive 
Federal  participation  in  city 
affairs  these  days  and  because 
so  much  technical  information 
tn  city  problems  originates  from 
Washington-based  agencies  and 
associations.  He  added  that 
Washington  also  faces  the  same 
staggering  i)roblems  of  urban 
sprawl,  transit  and  crime  that 
so  many  cities  across  the  coun¬ 
try  are  trying  to  solve  today. 

The  column  will  be  750  words 
in  length.  It  was  promised  that 
its  subject  matter  will  be  loaded 
*>01  local  interest  for  news¬ 
paper  readers  in  all  cities. 


New  Symlicate  Has 
Camping  Column 

“Camping  with  Van”  is  a  fea¬ 
ture  comprising  both  a  reader 
service  and  a  weekly  column 
offered  by  Patvan  Features 
(P.O.  Box  895,  Denver,  Colo. 
80201). 

Aimed  at  the  50  million  or 
more  Americans  who  spend 
week-ends  and  vacations  in  tents 
and  trailers,  the  column  is  in 
question-and-answer  format. 
Questions  about  camping  tech¬ 
niques,  ideas  and  equipment  are 
presented  in  the  650-word  col¬ 
umn  and  answered  in  an  author¬ 
itative  and  occasionally  salty 
manner.  All  questions  sent  in  re¬ 
ceive  personal  answers  and  the 
more  interesting  ones  are  used  in 
the  column. 

The  author,  Martin  Vander- 
v'een,  writes  personal  answers 
to  readers’  questions.  He  is  a 
newspaperman,  former  maga¬ 
zine  editor  and  free-lance  writer 
who  has  camped  in  all  climates 
from  deserts  to  mountaintops 
and  with  all  types  of  equipment. 
His  years  of  background  in 
camping  and  writing  create  a 
happy  combination  for  the  col¬ 
umn. 

The  feature  was  launched  ex¬ 
perimentally  several  months  ago 
on  a  limited  basis,  and  reader 
response  has  been  sufficiently  en¬ 
couraging  that  a  wider  promo¬ 
tion  is  now  planned. 

m  r 

James  J.  Kilpatrick 
Cliaiiges  Syndicates 

James  J.  Kilpatrick,  editor  of 
the  editorial  page  of  the  Rich- 
tnond  (Va.)  News  Leader  and 
syndicated  columnist  for  News- 
day  Specials,  will  move  to  the 
Washington  Star  Syndicate  on 
Aug.  17.  The  announcement  was 
made  this  week  to  Mr.  Kil¬ 
patrick’s  60  newspaper  clients 
by  Thomas  B.  Dorsey,  director 
of  Newsday  Specials. 

“We  syndicated  him  to  the 
Star — he  was  read  regularly  by 
the  nation’s  leaders — but  we 
couldn’t  give  him  a  Washinodon 
paper  as  home  base,”  Mr.  Dor¬ 
sey  wrote.  “The  attractions  of 
the  Star  to  an  aspiring  political 
columnist  are  obvious.” 

Newsday  Specials  has  a 
crammed  schedule  of  new  fea¬ 
tures  coming  up,  Mr.  Dorsey 
stated,  while  expressing  regrets 
over  Mr.  Kilpatrick’s  departure. 
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syndicate 

entences 

Harry  C.  France,  who  writes 
the  “Inve.stors’  Forum”  column 
for  General  Features  Corpora¬ 
tion  and  who  is  a  lecturer  and 
author  of  l)ooks  on  financial  sub¬ 
jects,  was  given  an  honorary 
Doctor  of  Pedagogy’  degree  by 
Houghton  College  in  apprecia¬ 
tion  for  18  years  of  service  to 
the  college  trustees  in  their  en¬ 
dowment  fund  management.  Dr. 
France,  who  has  recovered  from 
a  recent  operation,  already  held 
a  Doctor  of  Literature  degree. 

Three  newspapers — the  Bos¬ 
ton  Herald,  Boston  Traveler  and 
Chicago  Tribune — have  joined 
the  Fashion  and  News  Syndica¬ 
tion  Service  of  IFo»»cw’.s  Wear 
Daily.  Already  using  the  .service 
were  the  Houston  Post  and 
Philadelphia  Inquirer  and,  in 
France,  France-Soir  and  File 
Magazine. 

“Camp  Swampy”,  where  King 
Features  Syndicate  comic  strip 
character  “Beetle  Bailey”  is 
stationed,  has  finally  l)een  offi¬ 
cially  located,  in  Warren,  Pa. 
When  the  Job  Corps  and  Forest 
Service  began  putting  old  Camp 
Blue  Jay  in  .shape  for  an  influx 
of  young  men,  the  location  got 
the  fond  nickname  of  “Camp 
Swampy.”  Mort  Walker,  who 
created  Beetle  Bailey,  heard 
about  it  and  drew  a  special 
drawing  in  full  color  for  Blue 
Jay’s  headquarters,  featuring 
Beetle  and  Sergeant  Snorkle. 
Presentation  of  the  sign  took 
place  in  the  offices  of  the  IFarrcw 
(Pa.)  Times-Mirror,  with  Editor 
James  J.  Fox  delivering  the  art¬ 
work  to  Patrick  Sheehan,  head 
of  the  camp.  Lee  Kelley,  head  of 
the  Allegheny  National  Forest, 
and  Job  Corps  members  of  the 
camp  newspaper  attended. 

*  ♦  ♦ 

WARNER’S  HOLLWtMH) 

Jack  L.  Warner’s  new  Iwok, 
“My  First  Hundred  Years  in 
Hollywood,”  will  be  offered  for 
newspaper  serialization  by  King 
Features  Syndicate  in  14  in¬ 
stallments  of  1,200  to  1,500 
words  each,  with  16  photoprint 
illustrations.  The  revealing,  no- 
holds-barred  autobiography  of 
the  last  of  the  legendary  Warner 
Brothers  is  for  release  begin¬ 
ning  July  18.  The  racy,  unin¬ 
hibited  book  of  memoirs,  just 
published  by  Random  House, 
covers  behind-the-scenes  stories 
of  more  than  four  decades  of 
Hollywood  productions  from 
“The  Great  Train  Robbery”  to 
“My  Fair  Lady.” 
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United 

FEATURE 

SYNDICATE  JNC. 


FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


KENNETH  L.  DIXON 
INEZ  ROBB 
DON  MACLEAN 
RICHARD  STARNES 
NORTON  MOCKRIDGE 


SPECIALTY  COLUMNS 


BY  GEORGE 
Humorous  Advice 

WILLIAM  A.  DOYLE 
Doily  Investor 

MOLLY  MAYFIELD 
Personal  Problems 

DR.  ERNEST  G.  OSBORNE 
Child  Training 

STELLA 

Daily  Horoscope 

AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

BATTLE  FOR  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  A  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SLATS  D/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


PANELS 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  LAW  D/S 


UNITED  FEATURE  SYNDICATE.  INC.. 
22D  East  42nd  St..NewYorkl7.N.Y. 
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Blaik-Rosenthal 
Collaborate  On 
Football  Series 

New  Brunswick,  N.  J. 

Col.  Earl  H.  (Red)  Blaik,  who 
coached  illustrious  teams  at 
Army  and  Dartmouth,  again  will 
donate  proceeds  received  from 
his  syndicated  newspaper  foot¬ 
ball  articles  towards  the  Na¬ 
tional  Football  Foundation  and 
Hall  of  Fame  scholar-athlete 
program. 

Col.  Blaik,  who  was  inducted 
into  the  Hall  of  Fame  last 
December,  will  team  with  Harold 
Rosenthal,  former  president  of 
the  New  York  Football  Writers 
Association  and  a  longtime  mem¬ 
ber  of  the  New  York  Herald 
Tribune  sports  staff,  this  year. 
Mr.  Rosenthal  has  covered  foot¬ 
ball  for  30  years. 

The  proceeds  from  the  syndi¬ 
cation,  after  operating  expenses, 
are  used  to  award  annual  fellow¬ 
ships  in  the  amount  of  $500 
each  to  graduating  football 
players  who  are  outstanding 
academically  and  demonstrate 
qualities  of  leadership.  Eleven 
were  chosen  last  year.  Six  of 
the  11  were  pre-med  students 
and  qualified  for  an  additional 
$1,000  grant  provided  by  Medi¬ 
cal  Economics  Magazine. 

The  format  for  the  Tuesday 
P.M.- Wednesday  A.M.  stories 
wdll  include  controversial  issues, 
appraisals  of  trends  on  and  off 
the  field,  the  whys  of  successful 
coaches,  teams,  players;  history 
that  is  relavant  to  the  present 
and  anecdotal  material.  The 
Friday  column  again  will  fea¬ 
ture  the  weekly  selections  of  all 
the  important  games  in  the  na¬ 
tion.  Blaik-Rosenthal  will  not 
avoid  the  tough  ones  and  are 
confident  of  maintaining  the 
.750  correct  average  of  last  year. 
*  *  * 

German  Agency 
Scores  in  U.S. 

The  German  Press  Agency 
(dpa)  with  headquarters  in 
Hamburg,  West  Germany,  is 
scoring  a  breakthrough  on  the 
American  news  scene. 

dpa  has  started — on  a  trial 
basis — to  supply  the  North 
American  Newspaper  Alliance 
(NANA)  with  material  from 
Communist  China.  All  daily 
news,  backgrounders  and  fea¬ 
tures  filed  by  correspondent 
Hans-Joachim  Bargmann  from 
dpa’s  new  Peking  bureau  are 
sent  on  from  Hamburg  to  New 
York  by  leased  wire. 

Another  new  dpa  customer  in 
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A  PAGE  OF  HISTORY — A  press  which  printed  the  first  Hartford 
(Conn.)  Courants  200  years  ago  was  restored  to  service  to  reproduce 
copies  of  the  page  on  which  the  Declaration  of  Independence  wat 
printed  In  1776.  Looking  at  a  copy  of  the  page  are,  left  to  right: 
Robert  Schubert,  who  is  working  for  a  Boy  Scout  merit  badge  In  print¬ 
ing;  John  Hanna,  who  put  the  old  press  in  working  order;  and  Josapli 
Blanco,  cast  as  early  Courant  publisher  for  a  Fourth  of  July  celebration. 


the  United  States  is  the  daily 
Latin  American  Times  in  New 
York.  The  Times  has  just  nego¬ 
tiated  a  contract  for  dpa’s  Span¬ 
ish  language  news  file — 10,000 
words  daily — that  originates  in 
Hamburg  and  reaches  Central 
America  by’  leased  wrie.  South 
American  newspapers  receive 
the  Spanish  language  service 
via  radio  teletype. 

NANA  and  the  Latin  Ameri¬ 
can  Times  are  dpa’s  first  non- 
German  customers  on  the  North 
American  continent.  ( Several 
German  language  papers  have 
for  years  been  receiving  news 
features  from  dpa,  and  the  New 
York  Staats-Zeitung  und  Her¬ 
ald  gets  a  special  daily  digest  of 
German  news  by  leas^  wire.) 

dpa  is  the  only  West  German 
news  agrency’.  It  is  owned  by 
We.st  German  newspaper  pub¬ 
lishers  and  operates  independ¬ 
ently’.  In  other  words,  it  is  not 
a  (iennan  government  agency. 

dpa  has  f^rown  into  a  world- 
spanning  news  agency  from 
three  separate  news  agencies 
founded  by  the  Allied  Occupa¬ 
tion  Powers  after  World  War 
II.  Today,  dpa  has  correspond¬ 
ents  in  more  than  60  countries 
throughout  the  world.  In  the 
United  States,  dpa  maintains 
bureaus  in  Washington  and  New 
York. 

dpa  files  news  in  four  langu¬ 
ages:  Gei  man,  of  course,  Eng¬ 
lish,  Spanish  and  French. 

The  German  file  reaches  ap¬ 
proximately  1,200  newspapers, 
radio  and  tv  stations  in  Ger¬ 
many’.  A  special  German  file  goes 
to  several  European  countries, 
all  by  radio  teletype,  by  the  way. 
dpa  uses  leased  wires  only  for 
regional  German  news  and  as  a 
stand-by  for  emergencies. 

The  English  news  service 
reaches  the  Far  and  Middle 
East,  several  Mediterranean 
customers  and  the  English- 
speaking  African  countries. 

Spanish,  as  mentioned  before, 
goes  to  Central  and  South 
America. 

The  French  file  goes  to  the 
former  French  colonies  in 
Africa. 


Hess  Named  Editorial 
Director,  VP  of  SRDS 

Skokie,  Ill. 

F.  LeRoy  Hess  has  been  ap¬ 
pointed  editorial  director  and  a 
vicepresident  by  Standard  Rate 
&  Data  Service.  He  will  be  re¬ 
sponsible  for  data  compilation 
and  editing  of  the  eight  SRDS 
rate  and  data  directories  as  well 
as  the  implementation  of  edi¬ 
torial  policies.  Mr.  Hess  had 
been  western  advertising  man¬ 
ager  for  Media/scope  magazine 
published  by  SRDS. 


Ruling  Issued 
On  Severance; 

Not  Wages 

San  Francisco 

The  claim  of  17  former  em¬ 
ployes  of  two  newspapers  that 
neither  .severance  nor  dismissal 
pay  is  wages  was  upheld  in  a 
California  Supreme  Court  ruling 
issued  here.  The  decision  was 
6  to  1. 

The  court  granted  writs  of 
mandate  to  compel  the  State 
Department  of  Employment  to 
pay  unemployment  benefits  to 
all  17  involved  in  two  consoli¬ 
dated  cases. 

The  decision  upset  a  Cali¬ 
fornia  Unemployment  Appeals 
Board  ruling  that  unemploy¬ 
ment  insurance  could  not  be 
paid  for  the  period  covered  by 
severance  or  dismissal  pay  re¬ 
ceived  under  contract.  The 
ruling  distinguished  between 
such  paynnents  and  “in  lieu  of 
notice”  or  vacation  pay. 

The  right  to  unemployment 
compensation  regardless  of  sev¬ 
erance  and  dismissal  payments 
received  under  contract  was 
sought  by  two  former  Oakland 
Tribune  employes  and  by  15 
persons  who  formerly  worked  for 
the  Los  Angeles  Examiner. 

Edmund  C.  Powell,  a  Tribune 
employe  for  25  years,  and 
Domenic  C.  Bottini,  were  placed 
in  a  standby  status  because  of 
a  reduction  in  the  Tribune  work 
force. 

Wallace  R.  Byrd  and  14  other 
petitioners  were  employed  by 
a  division  of  Hearst  Publishing 
Company.  Their  jobs  were 


terminated  when  the  publici- 
tion  of  the  Los  Angeles  Ex¬ 
aminer  was  discontinued. 

The  court  pointed  out  that 
each  of  the  petitioners  was  cov¬ 
ered  by  either  severance  pay  or 
dismissal  pay  benefits  under 
terms  of  collective  bargaining 
agreements  and  that  the  em¬ 
ployer  paid  such  benefits. 

They  contended  such  payments 
w’ere  not  wages,  for  they  were 
not  made  with  respect  to  any 
particular  time  and  that  even 
such  time  is  determined  from 
services  performed  prior  to  dis¬ 
missal  or  severance,  the  opin¬ 
ion  related. 

The  immediate  reaction  was 
that  if  severance  and  dismissal 
amounts  are  not  considered  pay, 
then  such  siuns  are  not  subject 
to  deductions  paid  either  by  em¬ 
ployer  or  employe. 

• 

Press  Room  in  Hotel 

Washington 

A  permanently-equipped  Press 
Room  has  been  set  up  in  the 
Shoreham  Hotel  for  members  of 
the  press  and  convention  pub¬ 
licity  staffs.  In  addition,  the 
services  of  the  Shoreham  public 
relations  department  will  con¬ 
tinue  to  be  available  to  assist 
reporters  or  photographers  in 
the  hotel. 

• 

Computer  Brochure 

South  Bend,  Ind. 

The  South  Bend  Tribune  has 
produced  a  four-page  brochure 
with  details  on  the  computer- 
directed  typesetting  operation. 
Cost  figures  for  basic  equipment 
and  anticipated  savings  through 
use  of  the  new  methods  vn 
included. 
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Ch  irleston  Mail  Wins 
Access  to  Records 


Charleston,  W.  Va. 
The  W  -t  Virginia  State  Su¬ 
preme  urt  of  Appeals  has 
raled  in  favor  of  the  Charleston 
Daily  Mail  in  the  newspaper’s 
quest  to  oix’n  the  records  of  the 
State  treasurer’s  office  to  public 
inspection. 

In  a  unanimous  opinion 
hnnded  down  by  the  five-member 
court  July  13,  the  newspaper 
wasfrranted  a  writ  in  mandamus 
luquirin^'  State  Treasurer  John 
H.  Kelly  to  permit  the  new’s- 
puper  to  inspect  his  records. 

“In  a  democratically  consti¬ 
tuted  society,”  wrote  Judge  Fred 
H.  Caplan  in  the  court’s 
opinion,  ‘‘every  citizen  and  tax¬ 
payer  has  an  interest  in  the 
manner  in  which  the  government 
is  operated.  The  records  reflect¬ 
ing  that  oioeration  are  many 
and  varied. 

“Where  such  records  concern 
matters  of  primarily  public 
interest,  the  public  is  entitled  to 
see  them.  If  it  Avere  otherAA'ise, 
how  could  the  citizenry  deter¬ 
mine  whether  public  officials  are 
properly  fulfilling  the  function 
of  their  office  as  required  by 
law?” 

Petitioners  in  behalf  of  the 
newspaper  Avere  Lyell  B.  Clay, 
president  of  the  Charleston  Mail 
.tssn.,  publisher  of  the  Daily 
.Mail,  and  Robert  Mellace,  the 
newspaper’s  political  editor. 
They  also  entered  the  suit  as 
citizens,  taxpayers  and  voters  of 
West  Virginia. 

The  suit  was  brought  follow¬ 
ing  an  unsuccessful  attempt  by 
Mellace  to  obtain  certain  infor¬ 
mation  from  Treasurer  Kelly 
concerning  the  deposit  of  state 
money  in  state  banks. 

On  May  4,  Mr.  Mellace  asked 
permission  to  inspect  the  records 
and  specifically  requested  infor¬ 
mation  about  state  deposits  in 
five  Charleston  banks. 

Inforniatiun  KefuMnl 

Two  days  later,  Mr.  Kelly 
(ienied  the  political  editor’s  re¬ 
quest  to  see  the  records  and 
declined  to  supply  the  informa¬ 
tion  on  bank  deposits. 

The  petitioners  contended  that 
it  is  the  practice  of  the  West 
Virginia  state  government  to 
not  require  the  payment  of  in¬ 
terest  on  state  money  deposited 
in  state  banks,  regardless  of 
whether  the  deposits  are  in 
active  or  inactive  accounts, 

Mr.  Clay  and  Mr.  Mellace  also 
allied  that  the  treasurer  is  re¬ 
quired  by  law  to  keep  in  deposi¬ 
tories  of  each  county  an  equit- 
aMe  share  of  the  total  amount 


of  inactiv’e  money’  in  the  state 
treasury,  with  apportionment 
based  on  total  assessment  of  all 
property’  in  each  county. 

When  attorneys  Paul  Cham- 
l)ers  and  James  Brown  appeared 
before  the  Supreme  Court  in 
l)ehalf  of  the  newspaper,  they 
pointed  out  that  the  Daily  Mail 
had  campaigned  editorially  for 
the  .state  to  charge  intere.st  on 
funds  in  .state  banks. 

Without  access  to  treasurer’s 
records,  they  maintained,  the 
newspaper  could  not  determine 
the  A’alidity  of  Mr.  Kelly’s  stand 
against  such  investments  or  de¬ 
termine  whether  .state  money’ 
Avas  equitably’  distributed  among 
the  state’s  banks. 

‘‘If  cloaked  in  secrecy’  and 
hidden  from  the  public  scru¬ 
tiny,”  the  petitioners  said,  i)er- 
formance  of  that  duty  permits 
an  opportunity  for  favoritism 
and  unfair  treatment. 

Cuntenlion  Sustained 

The  Supreme  Court  sustained 
this  contention,  noting  that  a 
citizen,  taxpayer  and  voter  of 
the  state  “has  sufficient  interest 
in  a  public  record  Avhich  reflects 
the  manner  in  which  state 
monies  are  deposited  to  entitle 
him  to  a  right  to  inspect  such 
record,  provided  such  inspection 
is  for  a  useful  and  legitimate 
purpose.” 

On  the  question  of  interest  in 
the  treasurer’s  records.  Judge 
Caplan  wrote: 

“It  is  indeed  difficult  to  en¬ 
vision  a  greater  interest  in  pub¬ 
lic  records  AV’hich  reflect  the  han¬ 
dling  of  public  funds  than  that 
of  a  citizen  and  taxpayer  whose 
own  contributions  to  the  public 
funds  is  directly  involved. 

“His  is  a  real  interest.  It  is 
such  that,  in  the  absence  of  some 
compelling  reason  to  the  con¬ 
trary,  he  should  be  entitled  to 
inspect  the  records  pertaining 
thereto.” 

The  treasurer  was  directed  by 
the  court  to  appear  before  it  on 
June  15  and  present  reasons 
why  he  should  not  be  ordered 
to  open  the  records. 

The  treasurer  was  represented 
by  State  Attorney  General  C. 
Donald  Robertson,  who  argued 
that  the  records  were  not  public 
records  open  to  inspection  by 
the  newspaper  as  a  matter  of 
right. 

‘Records  Would  Mislead' 

He  further  contended  that 
examination  of  the  records  by 
the  Daily  Mail  would  permit  the 
newspaper  to  “publish  informa¬ 


tion  that  would  mislead  rather 
than  inform  the  public  as  to  the 
conduct  of  his  (the  treasurer’s) 
office.” 

The  attorney  general  added 
that  the  records  .sought  by  the 
Daily  Mail  would  not  accurately 
reflect  the  actual  .status  of  the 
accounts  and  would  cause  un¬ 
warranted  criticism  of  him  and 
the  officers  of  the  depository’ 
banks. 

The  court,  in  addition  to 
ruling  that  the  records  are  pub¬ 
lic  and  the  petitioners  had  a 
right  to  inspect,  also  said  the 
treasurer’s  arguments  failed  to 
substantiate  his  fear  of  mis¬ 
leading  information  if  a  diligent 
inspection  of  the  records  were 
made. 

• 

First  Parade  Magazine 
‘Pacemaker’  Awards 

Winners  of  the  1965  Pace¬ 
maker  Awards  sponsored  jointly 
by  Parade  magazine  and  the 
National  Education  Association 
were  presented  last  week.  The 
awards  go  to  the  school  or  school 
.sy.stem  in  each  state  which  has 
made  the  most  valuable  contribu¬ 
tion  to  education. 

This  year’s  winners  were 
selected  following  an  NEA  sur¬ 
vey  of  educational  programs. 
Final  determination  of  the  win¬ 
ners  was  made  by  Parade’s  edi¬ 
tor,  Jess  Gorkin,  and  NEA  presi¬ 
dent,  Dr.  Lois  Edinger.  Pace¬ 
maker  plaques  Avere  presented 
at  the  NEA  National  Con¬ 
vention. 

One  plaque  went  to  the  Mead 
Junior  High  School,  Wichita, 
Kansas,  for  a  “newspaper  in  the 
classroom”  course. 

• 

Ford  Fills  PR  Post 

Appointment  of  Robert  W. 
Hefty  as  director  of  public  in¬ 
formation  on  Ford  Motor  Com¬ 
pany’s  public  relations  staff  was 
announced  this  week  by  Theo¬ 
dore  H.  Mecke  Jr.,  vicepresident 
— Public  Relations.  Mr.  Hefty, 
who  succeeds  Walter  T.  Mur¬ 
phy,  recently  named  general 
marketing  manager  for  the  com¬ 
pany’s  Ford  Division,  had  been 
public  relations  manager  of 
Ford  Division  since  April  1, 
1963.  Before  that  he  Avas  man¬ 
ager  of  the  News  Department, 
Public  Relations  Staff,  and  cor¬ 
porate  press  relations  manager. 
He  was  with  United  Press  from 
1941  to  1952. 

• 

Association  PR 

Robert  C.  Singer  has  been  ap¬ 
pointed  pubKc  relations  director 
of  the  Soap  and  Detergent  Asso¬ 
ciation.  At  John  Moynahan  & 
Company  he  was  responsible  for 
the  national  public  relations  pro¬ 
gram  carried  on  by  the  deter¬ 
gent  group. 


W  orld  -T  elegram 
To  Print  Last 
Pyle  Columns 

The  Xtw  York  World-Tele- 
(/ram  &  Sxtn  will  publish  15  of 
Ernie  Pyle’s  last  columns  begin¬ 
ning  July  19  as  a  memorial  to 
him.  The  accounts — previously 
unpublished — were  set  aside  as 
he  filed  copy  direct  from  the 
battlefield  20  years  ago. 

In  these  last  columns  the 
Scripps-Howard  correspondent, 
who  was  killed  in  the  Pacific  by 
a  sniper’s  bullet  in  1945,  wrote 
about  42  Americans  who  shared 
laughter  and  hardships  with 
him. 

In  presenting  these  accounts, 
the  World-Telegram  also  will 
publish  .stories  by  Scripps-How¬ 
ard  correspondent  Jim  Lucas 
telling  what  has  happened  to 
the  GI’s  the  Pulitzer  Prize-win¬ 
ning  reporter  wrote  about  in  his 
columns. 

• 

Malcolm  Browne 
Joins  ABC’s 
Saigon  Bureau 

Pulitzer  Prize-winning  re¬ 
porter  Malcolm  W.  Browne, 
chief  of  the  Associated  Press 
14-man  news  bureau  in  Vietnam, 
becomes  the  newest  addition  to 
the  rapidly  growing  roster  of 
ABC  News  Correspondents, 
joining  the  network’s  Saigon 
bureau  in  mid-August. 

As  full-time  Saigon  Corre¬ 
spondent,  Browne  will  join  ABC 
News  Correspondents  Charles 
P.  Arnot  and  Lou  Cioffi.  Arnot 
and  Cioffi,  respectively  Chiefs  of 
ABC  News  Bureaus  in  Hong 
Kong  and  Tokyo,  alternate 
months  in  Saigon  covering  the 
expanding  war  from  the  front 
for  ABC  News. 

Four  Years  in  Vietnam 

Mr.  BroAAme,  author  of  “The 
New  Face  of  War,”  a  knowl¬ 
edgeable,  provocative  book  on 
the  Vietnam  conflict,  has  served 
continuously  as  newsman  in 
Indo-China  since  November  11, 
1961,  the  longest  continuous 
service  in  Vietnam  by  any 
American  correspondent. 

As  dean  of  the  Saigon  press 
corps.  Brown  has  covered  all 
phases  of  the  increasingly  bloody 
war  in  Vietnam,  including  the 
stormy  political  developments 
and  coups  there,  and  the  deep¬ 
ening  involvement  of  the  United 
States. 

For  his  work  in  Vietnam,  Mr. 
Browne  has  receiA’ed  numerous 
awards. 
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$125,000  Union 
Suit  Against 
News  American 

Baltimore 

The  independent  News  Union 
of  Baltimore  has  sued  the  News 
American  for  $125,000  w’apes 
lost  during:  a  shutdown  at  the 
time  of  the  Sunpapers  strike 
earlier  this  year. 

The  Hearst  paper  ceased  pub¬ 
lication  from  April  20  to  May 
26,  contending  that  when 
printers  and  teamsters  honored 
picket  lines  of  the  striking 
American  Newspaper  Guild  they 
broke  a  multiple-employer  con¬ 
tract  with  the  Sunpapers  and 
News  American. 

The  News  Union  asked  a  court 
aw’ard  of  $125,000  for  lost  ivages 
or  court -ordered  arbitration  of 
the  claim. 

The  suit  alleges  that  cea.sing 
of  publication  constituted  a 
lockout  and  that  the  Hear.st  pub¬ 
lication  refused  to  arbitrate  or 
submit  to  grievance  procedures 
under  a  contract  then  in  force. 

A  National  Labor  Relations 
Board  trial  examiner  is  weigh¬ 
ing  testimony  taken  at  four  days 
of  hearings  (E&P,  July  10) 
earlier  this  month  on  charges 
of  an  illegal  lockout  by  the  News 
American.  A  decision  in  the 
NLRB  case  is  expected  about 
Novemlier  1. 

• 

Gazelte-Telejjraph  Buys 
New  Goss  Headliner 

As  part  of  a  major  plant  ex¬ 
pansion  and  improvement  pro¬ 
gram,  Freedom  Newspapers, 
Inc.,  has  ordered  for  the  Colo¬ 
rado  Springs  (Colo.)  Gazette- 
Telegraph  a  new  Goss  Headliner 
Mark  II  Press. 

“The  new  fiv'e-unit  press, 
etjuipped  with  a  Goss  Imperial 
3:2  Folder,  will  represent  a  sig¬ 
nificant  gain  in  net  production 
over  the  seven-unit  Duplex 
Model  N  Press  it  will  replace,” 
said  C.  S.  Reilly,  senior  vice- 
president  of  Goss. 

• 

Star-Tribune  Promotion 
For  Robert  Hansen 

MINNEAI*()LIS 

Robert  Hansen,  Minneapolis 
Star  and  Minneapolis  Tribune 
assistant  building  superintend¬ 
ent,  has  been  named  building 
manager,  according  to  George 
Quinn,  director  of  purchasing 
and  building  services. 

Mr.  Hansen  replaces  Lowell 
Demarais,  who  retired  July  1. 
He  joined  the  newspapers  in 
1961  as  assistant  purchasing 
agent. 


Coiitrart  Bargaining 
Unfinished  in  New  York 

Mailers  and  newspaper  Guild 
continued  this  week  to  consti¬ 
tute  unfinished  business  in 
efforts  of  New  York  City  news¬ 
papers  to  wind  up  negotiations 
on  contracts  that  expired  simul¬ 
taneously  with  all  unions  March 
30. 

While  the  stereotypers  voted 
last  Sunday  to  repudiate  accept¬ 
ance  of  the  contract  because  of 
reported  possible  plant  consoli¬ 
dation  of  the  World-Telegram  & 
Sun,  Journal  -  American  and 
Herald  Tribune,  John  J.  Ga- 
herin,  president  of  the  Pub¬ 
lishers  Association,  advised 
James  J.  McMahon,  president 
of  the  sterotypers,  he  considered, 
the  contract  still  valid. 

The  mailers  met  Tuesday, 
Wednesday  and  Thursday  this 
week.  Ray  Brown,  International 
officer,  attended  the  sessions. 
The  guild  negotiates  separately 
with  newspapers,  but  baigain- 
ing  was  in  recess  this  week  be¬ 
cause  of  the  ANG  convention  in 
Detroit. 

Not  a  member  of  the  associa¬ 
tion,  the  Post  is  also  conducting 
separate  negotiations  with  the 
craft  unions  and  the  guild.  As 
yet  no  final  agreement  has  been 
reached  with  any  of  them, 
according  to  Sidney  Orenstein, 
attorney  who  handles  the 
paper’s  industrial  relations. 

• 

Leslier  Newspapers 
Appoint  Lewis  GM 

San  Francisco 

Garry  Lewis,  former  sales 
manager  here  for  Sawyer-Fer- 
guson- Walker  Co.,  has  been 
named  general  manager  of  the 
Lesher  Newspapers,  a  California 
newspaper  group  operated  by 
Dean  S.  Lesher.  His  headquar¬ 
ters  are  at  the  Contra  Costa 
Times  plant.  Walnut  Creek. 

Paul  A.  Snider,  general  man¬ 
ager,  Madera  (Calif.)  Tribune, 
will  move  from  that  Lesher 
newspaper  to  the  Times  as  gen¬ 
eral  manager  Sept.  1,  it  also 
was  announced. 

Mr.  Lewis,  with  the  St.  Paul 
(Minn.)  Dispatch  &  Pioneer 
Press  in  1950,  joined  Ridder- 
Johns  and  later  became  San 
Francisco  manager  for  that 
newspaper  representatives  firm. 
He  joined  S-F-W  in  1962. 

• 

Joins  CW,  O&O 

San  Francisco 

Keith  Thomson,  with  Hearst 
Advertising  Service  for  five 
years  and  previously  in  national 
advertising  with  the  San  Fran¬ 
cisco  News,  has  joined  Cresmer, 
Woodward,  O’Mara  &  Ormsbee 
offices  here. 


Obituary 

A.  Russell  Slaymaker,  83, 
retired  Portland  (Ore.)  Jour¬ 
nal  editorial  page  cartoonist; 
recently. 

mm* 

Glen  H.  Charles,  67,  for  23 
years  publisher  of  the  Lakeview 
(Ore.)  Lake  County  Examiner; 
recently. 

m  m  m 

James  C.  Woods,  77,  retired 
business  manager  of  the  Marion 
(Ohio)  Star;  July  5. 

*  *  * 

Owen  Callin,  53,  copy  edi¬ 
tor  for  the  Toledo  (Ohio)  Blade 
and  Los  Angeles  Times;  July  6. 


John  R.  Van  Hi  rn,  79,  it- 
tired  associate  publisher  of  the 
Duluth  (Minn.)  Ncu's  Trilnau 
and  Herald;  July  8. 

m  m  m 

Jack  Raymond,  .>7,  head  o( 
the  New  York  Post’s  art  depart¬ 
ment;  July  9. 

m  m  m 

Ken  Lucas,  56,  plioto  editor 
of  the  Wide  World  photos  de¬ 
partment  of  the  AP;  July  5. 

George  J.  Measei:,  82,  pub¬ 
lisher  for  the  past  58  years  of 
the  weekly  Amherst  (N,  Y,) 
Bee;  July  7. 

*  *  * 

Lloyd  Mclay,  50,  retired  dis¬ 
trict  circulation  manager  for 

the  Cincinnati  Enquirer;  June 
30. 
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Benefit  from  our  Vast  Newspaper  Audience 

ANNOUNCEMENTS 

ANNOUNCaiMENTS 

Newspaper  Appraisers 

Newspapers  For  Sale 

APPRAISALS  FOR  ESTATE,  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  ; 
R.  Krehbiel,  Box  88,  Norton.  Kansas.  ^ 

BILL  MATTHEW,  Newspaper  Broke. 
129  Buena  Vista  Dr.,  Dunedin,  Us., 
has  several  quality  daiiies  and  wseklia 
available  in  the  Midwest  and  Southsut 
Phone:  AC  (813)  733-2966 

APPRAISALS  TOR  ALL  PURPOSES 
Newspaper  Service  Company,  Inc.  i 
P.O.  Dr.  12428,  Panama  City,  Fla.  32401  i 

WEEKLY  TABLOID  —  OFFSET,  li 
Southwest.  l>/b  years  old.  Grossed  $18.- 

Netespaper  Brokers 

No  plant.  2,500  actual  paid  subscriber!. 
Second-class  mail  permit.  A  most  qd- 

VERNON  V.  PAINE 

Quality  Newspapers 

899  W.  Bonita,  Claremont,  Calif.,  91711 

usual  opportunity.  $5,000  will  handle. 
Box  1967,  Editor  &  Publisher. 

ATTRACTIVE  UNOPPOSED  WEEKLY 
Gross  $100M;  price  $114M;  29^0  dn. 
Dean  Sellers,  625  E.  Main,  Msa. 
Arizona  86201,  Phone  964-2431. 

ITS  NOT  THE  DOWN  PAY.MENT 
that  buys  the  newspaper — It’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This  | 
is  why  we  insist  on  personal  contact  i 
sellinfr. 

LEN  FEIGHNER  .\GENCY 

Box  189.  Mt.  Pleasant,  Mich.  48858 

WESTORN  PUBLISHER  will  sell  k 
to  40%  of  stock  in  high  potentiil 

1  $250M  near  daily  for  $35,000  to  $45,- 
000  down  Must  qualify  on  adv  and 
business  management  experience.  Semi 
resume  and  credit  references  to  Ljk 
Mariner  Associates,  Publishers  Presi 
Building.  1824  Curtis  St.,  Denver, 
Colo.,  80202. 

NEGOTIATORS  for  transfer  of  news¬ 
paper  propertiees  —  sale  of  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den.  Ala..  35902.  Phone  546-3357. 

CONFIDENTIAL  INFORMATION 
Daily  New8pai>er  Properties 

W.  H.  Glover  Co.,  Ventura,  Calif.  93001 

;  CALITORNIA.  Rich  suburban  coo- 
;  munity.  One  of  the  more  desired  aresi 
of  the  slate.  Gross  $400,000.  Priced  R 

1  $275,000.  Terms.  JAtTK  L.  .S’TOLL  * 
ASSOCIATES.  6381  Hollywood  BW., 
Los  Aniteles,  California,  90028. 

The  DIAL  Attency,  1603  Naxareth 
Kalamazoo.  Mich.  Phone  349-7422 
“America’s  No.  1  Newspaper  Broker’’ 

FAST  GROWTH  WEEKLY 

New  industry  just  confirme<i  will  netrlj 
.  double  pop,  of  2,000  town  in  lo^ 

'  midwest,  but  owner  still  must  M  ^ 
cause  of  health.  Price  $42,500  wiw 
$12M  cash  down.  Could  double 
;  value  couple  of  years.  Marion 

1  Krehbiel,  Box  88,  Norton,  Kansas. 

PACIFIC  NORTHWEST  License*! 
Broker  of  Newsimper  Properties 
HARRIS  ELLSWOR"™ 

P.O.  Box  309,  Rosebure,  Ore*.,  97470. 

TONFTDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIME^ft  CO. 

Newspapers  Wanted 

Washinsrton,  D.C.  20036 
(AC  202)  DEcatur  2-2311 

SUBSTANTIAL  ZONE  2  WBSKLT 
wanted.  Publishers’  Service. 

P.O.  Box  3182,  Greensboro.  N.C.  27W 

QUALIFIED  AND  RESPONSIBW 
person  wants  weekly  or  small  d^' 
Give  reasonable  details  first  letter.  Bo* 
1966,  Editor  &  Publisher. 

COUNTY  SEAT  EXCLUSIVE  WEEKLY 
located  in  prosperous  western  ranchins 

1  area.  Healthful  climate — exceptionally 
fine  plant.  Gross  over  $60,000.  Price 

1  $60,000.  down  payment  $17,000.  Finan¬ 
cial  references,  experience  resume  re¬ 
quired.  J.  A.  Snyder,  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Anaheim, 
Calif..  92805. 

SOUTHERN  NEWSPAPER  FAJJlW 
with  outstandinE  community, 
per  service  record,  wants  smril  eouta- 
eastern  daily  newspaper.  Inquiri* 
fidential,  ^x  1972,  Editor  A  PublieW 
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■^wsi*  \im:u  sekvices  Equipment  Mart 

!  buy  or  sell  new  or  used  newspaper  equipment  in  this  big  market-place 


]®Jhatu!'^timefy  Prt-xKes  &  Machinery  Pre»»eg  &  Machinery 

only.  Wm.  Wallace.  - - 

- -I  GOING  INTO  fine  used  presses  ' 

_ _ -  NEWSPAPER  BUSINESS?  — 

Newspuper  Press  Installations  6  unit  SCOTT  press  23^<,  in  line,  with  . 

ngviNG _ KHn*AIRING— TRUCKING  j  Then,  you  must  have  machinery  and  1  full  color  deck,  1  half-color  deck,  re- 

*  Expert  .'xervice— World  Wide  j  equipment  suitable  for  the  daily  i)o-  verses,  1  double  folder.  Hurletron  color 

gKlDMOHK  AND  MASON  INC.  tential  circulation  and  advertising.  We  '  resister  controls,  Scott  reels,  tensions, 

ri5-..9  Fourth  Street  have  a  complete  plant  ready  to  ((o  in  '  Wood  Electo-tab  pasters. 

llrtKiklyn.  N.Y.  11231  '  excellent  condition,  on  immediate  notice  |  _ 

JAckson  2-610o  which  can  l>e  in  your  selected  position  | 

-  - -  anywhere  in  the  United  States  in  a  8  unit  UOSS  23A.  Arch  Type,  2  don- 

matter  of  weeks.  Plant  capable  of  a  |  ble  folders,  2  extra  color  cylinders.  2 

Newspapci  Presses  and  Conveyors  ,  daily  newspaper  of  approximately  76,-  reverses,  reels  &  tensions.  Can  be 


GOING  INTO 

NEWSPAPER  BUSINESS? 


Pregges  &  Machinery 


FINE  USED  PRESSES 


6  unit  SCOTT  press  23^».  in  line,  with  , 


Newspapci  Presses  and  Conveyors  ,  daily  newspaper  of 
I  000  circulation.  Ni 
the  EDWARDS  TRANSFER  Price  will  be  discus 

Co.,  Inc.  substantial  buyers. 

tlOO  Ross  Ave.  -  1316  Ashland  St.  Editor  &  Publisher 

Dallas,  Texas  75202  Riverside  1-6363  |  - 


000  circulation.  No  brokers,  please,  divided 
Price  will  be  discussed  with  interested 
substantial  buyers.  Reply  to  Box  1366, 


EUIIII’MENT  mart 

Composing  Room 


6  unit  SCOTT,  22'>4'',  steel  cylinders, 
roller  liearinirs,  2  heavy  duty  folders, 
reels  and  tensions;  full  stereo  equip- 


,  Used  Capeo  Fountains  reels  and  tensions;  fu 

ERECTING.  DISMANTLING  Harris  offset  newspaper  press,  with  at-  ment.  Can  be  divided. 

TRUCKING.  REPAIRING  i  tached  folder  _ 

AND  PROCESSING  Cheshire  mailers 

Sarvini?  the  South  and  S.W.  since  1900  100  HP  Press  Drive  w/controllers  I  6  unit  GOSS  22%,  Arc 

_  '  One  Semi-Cyl  router  i  formers,  skip  slitter,  i 

—  4-Color  LST  Harris  inder,  2  reverses,  reels 

FOIHI’MENT  MART  I  Two  units,  23A  Goss  anti-friction,  with  _ 

'  I  3  Sta-Hi  Master  Formers  4  unit  GOSS  21^^.  Ar 

l.omposing  Koom  2  Routers  23^^  ble  folders,  balloon  for 

- — - - - - - '  Flat  Shaver  231/4  cylinder,  reverse,  ree 

FRIDEN  headliner  with  13  roll  film  i  24-PaKe  Scott  w/folder  &  stereo  i  Pony  Autoplate. 


fonts.  Cost  $1410.  half  price  or  trade. 
Nswspaper  Prtp.  Co..  6485  Park  Blvd., 
Pinellas  Park.  Florida. 


Atl  types  of  letterpress 
and  newspaper  presses — 
Buy — Sell — or  trade 


6  unit  GOSS  22%,  Arch  Type,  balloon 
formers,  skip  slitter,  extra  color  cyl¬ 
inder,  2  reverses,  reels  &  tensions. 


4  unit  GOSS  211/4.  Arch  Type.  2  dou¬ 
ble  folders,  balloon  former,  extra  color 
cylinder,  reverse,  reels  &  tensions; 
Pony  Autoplate. 


C4  INTEUTYPE  in  excellent  condi- 

lion.  New  cams.  pot.  molds.  V-lielt  725  S.  Dearborn.  Chicajro,  III.  60606 


2  unit  Duplex  Metropolitan  press  22%, 
double  folder,  2  extra  color  cylinders, 
end  feed. 


driTe.  $1495.  Paddock  Publications, 
Inc..  ArlinKton  Heights.  III. 


Phone  427-7366 


-  -  -  -  -  24  PK.  Duplex  Tubular,  2/1,  with  com- 

(lOlNG  (yp'F.SI.T?  Why  speml  $50,000  i>lete  stereo  equipment. 


G-4  INTERTYPE.  QUADDER.  1  full,  i  ""hen  $10,000  will  set  you  the  iiress,  _ _ 

:  split  matranines,  serial  It  17,500,  l  folder,  plate  maker  and  stripping  table 

like  new  Bareain  at  $7,500.  C.  E.  '  1°  print  yours  and  several  other  weekly  16  p;r.  Duplex  Tubular. 

Grote,  1700  Valley  Rd.,  ’  Shelbyville!  '  newspai^rs.  This  press  did  a  terrific  - 

Tain.  37160.  '  i"*’  *“'■  us;  made  it  ismsible  for  us  to  , 

‘  _  buy  a  new  offset  rotary  and  build  a  8  p(f.  top  deck  for  Duplex  Tubular.  j 

OFFSET  ATF  TYPESETTER,  13  i®"'  building;  to  take  care  of  the  influx  !  _ _ 

l“lJy  kKlrs?'‘44  *W.  FDrt '  Ave."  i  When  not  bus'y  with  your  news-  ’  BEN  SHULMAN  ASSOCIATES 

M^Ann..  8520L _ _  |  ri:;ie''’x;iX'T"kXty'’!ortiiD  ;  60  F.  42  St.,  N.Y.  17.  N.Y.  OX  7-4590 

PRINTING.  COMPOSING  ROOM  and  I  ins  .  .  .  a  natural  for  an  up-and-  ■  =pytiii.i  v 

TypV^ting  HusineRS  near  central  ,  coming  weekly  or  smalt  d^ly.  J  on-  i  48-1  AGE  HOK  SEXTUPLL  1 

(Tiictjo— with  established  accounts,  tact:  Olenn  L.  Rrenneman,  Carrollton  ,  Serial  ,^1(8..  22v4 
Modem  equipment  for  newspapers.  ;  I  I'i’  i 

dreulars  and  trade  composition.  Room  Ohio.  Ph.  (AC  Ll6)  627-2129.  ,  Motor,  Double  holders  with 


Presses  &  Machinery 

SAVE 

$40,000  - 

~1  4  UNIT 

FAIRCHILD  COLOR  KING 
Web  Offset  Press— (16  standard 
pages,  32  tabloid  pages— 4 
color  process). 

Press  installed  new  H42.  Pres¬ 
ently  equipped  with  less  than 
one  year  old  heavy  duty  preci¬ 
sion  law  type  combination  '/] 
and  '/a  page  folder. 

All  standard  accessories  and 
many  extras.  Web  break  de¬ 
tectors,  ink  fountain  dividers, 
heavy  duty  air  compressor,  au¬ 
tomatic  washup  all  units,  auto¬ 
matic  water  fountain  circulator 
ail  units,  Count-O-Veyor  count¬ 
er  -  stacker  •  extension  delivery, 
plate  bender,  large  supply 
extra  rollers,  blankets,  spare 
parts  etc. 

Located  Ohio.  May  be  inspect¬ 
ed.  Available  October.^  ITiS. 
Will  sell  "as  is,  where  is"  or 
installed  and  guaranteed. 

For  complete  details  contact: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry  Street 
Kansas  City,  Missouri 
A.C.  816  HA  1-5364 


circulars  and  trade  composition.  Room 
for  expansion.  Priced  risrht  for  quick 
Ml*,  39,  Editor  &  Publisher. 

THE  NATION'S  NEWSPAPER  FORMS 
roll  on  L.  &  H.  Heavy  Duty  Newspaper 
Turtles— $84.50  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  SALES 
rOMPANY,  111-113  W.  Market  St., 
Hkin,  North  Carolina,  28621. 

Ph.  (AC  919)  8.35-1513 

14  FONTS  RIXIAL  1718.  Beautiful  con- 
trssted  mats.  $100  each.  U.S.  Mat  Sup- 


HOE 

SIMPLEX  PRESS 
WITH  COLOR 

SinKle  width  press  22% "  cutoff. 
32-i)ag;e  capacity.  Color  Cylinder 
&  AC  .Motor  Drive. 


I  Balloon.  A  real  fine  printer.  Metal  pot  j 
i  with  electric  pump,  Goss  Casting;  I 
I  Box.  tail  cutter,  shaver,  router.  Chip-  | 
pinir  block  and  Sta-Hi  Master  Former.  , 
j  Nee<l  room— $12,000  takes  all.  Also  1 
Cole  Quarter  Folder,  real  fine  shape,  ! 
$3,500.  Ha-  imond  Thin-Glider  Saw  for  ' 
;  hot  metal  pa.ste-ui).  .$1,500.  Clipiter 
'  Pub.  Co.,  96  S.  Main  Bountiful,  Utah 
I  S4010. 

HAVE  OUTGROWN  our  20-pagre  Du- 
I  plex  tubular  Press  and  now  offer  it  for 


Ply,  701  E.'  San  Ysidro '  Blvd.,  San  !  JOHN  GRIFFITHS  CO.  INC.  >  4“'®-  Standard  2  to  1,  Serial 

Yiypo.  Calif.  Ph.  428-1700.  42o  I^-xinirton  Ave  NY  NY  10017  ®omplete  stereo  equipment. 

- -  _ _  Ave..  IN. I,  luuit  excellent  printing  condition — 16.000  an 

Perforator  Tape 


o  TTKTi-n  f-Aco  DDTcco  '  houc — g;ood  Tollers  and  blankets;  has 

S-UNI-T  GOSS  PK^S  P  compromise 

Arch  tyiie  units,  2  double  folders.  This  nress  at  *19  5ftn  ns  is  on 


- - - - -  Aren  lyi*  uniis.  s.  <i«uD.e  loiuers.  pcicc.  This  press  at  $19,500,  as  is  on 

LOWEST  PRICE  and  best  quality  hun'I>s.  2-100  H.I  .  AC  floor,  could  lie  the  best  tube 

perforator  tapes  in  USA.  $.31  per  roll  ‘  '  buy  in  the  country.  West  Central  Daily 

^  8"  snd  $.95  for  14*  —  all  widths  LOYAL  S.  DIXON  OO.  ,  Tribune,  Willmar,  Minnesota  56201. 
Wfob  Cincinnati,  Ohio.  Cartons  only.  “Newspaper  E<iuipment  Dealers"  |  '  " 

11^26  Penrose  St..  Sun  Valley,  Calif.  I  NO  DOWN  PAYMENT 

^®R^GE  NEWSPAPER  SUPPLY  , -  - - - -  [.ease  or  sell  tS-page  double  width 

•4  E.  Exchange  St.,  Akron.  Ohio  44308  ;  COLE  FOLDERS  '  Hoc  with  color  deck,  double  folder. 


COLE  FOLDERS 


buy  in  the  country.  West  Central  Daily 
Tribune,  Willmar,  Minnesota  56201. 

NO  DOWN  PAYMENT 
[.ease  or  sell  48-page  double  width 
Hoc  with  color  deck,  double  folder. 


Presgeg  &  Machinery 

1955-1959 

GOSS  UNIVERSAL  2234 


H.  comb,  can  GLUE.  FOLD.  I  22%"  cut-off.  prints  Ayell  at  26.000  per 

TRIM  product  in  one  operation,  24.-  I  hour.  Now  in  use  but  must  he  moved 
000  copies  per  hour — accurate.  Adapt-  August  1,  Includes  all  stereo  and 
able  to  all  rotary  presses.  Okla.  City  I  600-gal.  ink  tank.  Write  or  wire  best 
Mach.  Wks.  Inc.,  1637  W.  Main.  Okla.  '  9?®''  to:  Herb  Chase.  Box  1260.  Santa 
City.  Okla.  73104.  (AC  405)  CE  6-8841.  j  Monica.  Calif.,  or  call  EX  3-0601  col- 


to^lf^pp^^tandard  '  m  1  t^NE  UNIT  VANGUARD  Web  Offset 
Slittar^End  .  «">  PJ-'-Jt  up  to  6  pp  standard  or  ^  ^  CW206AC. 

wil  Stands- -Power  Hoists — Rewinder  .-Y"  wcn  page,  wUh  fold^kr  nml  nunrt.fkrfald 

-2  AC  Drives— Wood  Ponv  Autooiate  additional  rollstands  will  make  64  pp.  complete  wiin  a*'®  quar^riow, 

V  lArives  jvood  pony  Autoplate.  automatic  infee.1  device.  36*.  16  months  old,  less 

AvailaPleJ^,  1965  P-ter.  sampi...  writa  for  -d  than  ^3^M00  Jbs.  o^a^r  ^pnnted^on 

3EN  SHULMAN  ASSOCIATES  coss  suBURBAiroF-FsET  prb«^ 

ox  7.4590  OFFSET-Availabie 

5 :  i!  s::s  8Sk  sr  .ss:; 

Mow,  (Jas  or  Electric  Pot  I  Editor  &  Publisher.  !  ™  “  Galley.  California.  Ph.  416- 

f  w/Mats  (Send  for  List)  1  - - - -  ^3431. 

■odel  5-4-31  Linotype*  i  TOR  SALE— 2/0  MIEHLEI  40  x  56*; 

BjjDbl.  Page  Tail  Cutter  21t/4  '  Model  "A"  Kelly  Automatic,  14  x  20.  _  ALL  MODELS 


Model  5-4-31  Linotype*  i  TOR  SALE— 2/0  MIEHLEI  40  x  56*; 

BjoDbl.  Page  Tail  Cutter  21t/4  '  Model  "A"  Kelly  Automatic,  14  x  20.  ALL  MODELS 

ifEX  PTG  MACHIN^Y  CO..  INC.  1  All  presses  in  good  running  condition,  '  Linotypes — Intertypes — Ludlow, 

tlkElizabeth  St.,  New  York.  N.Y.  10012  !  complete  with  electric  controls.  Journal  PRINTCRAFT  REPREISENTATIVES 
(AC  212)  966-0070  -  Pub.  Co.,  De  Pete,  Wisconsin  54115.  '  136  Church  Street.  N.Y..  N.Y.  10007 

Editor  SL  publisher  for  July  17,  1965 


MODEL  E  DUPLEX  PRESS.  S#  1548 
complete  with  V  lielt  drive,  variable 
speetl  motor  ,  rollers  and  chases,  run¬ 
ning  on  65*  stock.  Can  be  seen  in 
operation.  Changing  over  to  Rotary  for 
more  caimcity.  (kintact : 

Henry  B.  Reiley,  Jr.. 
SOMERSET  AMERICAN 
Somerset,  Pennsylvania 

Stereotype  Equipment  For  Sale 

CURVED  PLATE  ROUTER  factory 
enclosed  22%  *  cut-off,  excellent  condi¬ 
tion:  also  chipping  blocks.  George  C. 
Oxford,  Box  903,  Boise,  Idaho  83701, 

PLANT  CLOSED  IN  STORAGE  — 
Model  26  Lino  with  Aux  Mags  $1850; 
Giant  Mono  Caster,  4  molds,  $1400; 
Mono  Material  Maker,  6  &  12  molds, 
$850;  Hammond  Glider  Saw  $460; 
Stereo  Trimosaw  $225 ;  CAP  Crafts¬ 
man  34t/4*  Power  Cutter  $950 ;  Model 
1250  Multilith  $5.50.  Schwartz  Bros., 
211  S.  Ludlow,  Dayton,  Ohio  45402. 

HOE  2-ton  Stereotype  gas-fired  Melt¬ 
ing  Pot  ttS  w/pump 
S|ie^  Products  Mat.  Scorcher  3KW 
STA-HI  elec,  dry  mat  former  type  M 
HOLYOKE  WAREHOUSE  &  MACHY. 
44  Park  St.,  Holyoke.  Mass. 

Phone  (AC  413)  532-0209 

Wanted  to  Buy 

CUTLER-HAMMER  HEAVY  DUTY  8 
wire  Conveyor  and/or  component  units 
and  parts. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors” 

11426  Penrose  St..  Sun  Valley,  Calif. 

WANTED— USED  KLISCHOGRAPH. 
Give  model  and  serial  number,  screen, 
and  price.  Write  Box  37,  Elditor  A 
!  Publisher. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLT-FRS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.Y..  N.Y.  10017  OX  7-4690 


GOOD  USED  CURVED  ROUTER  for 
semi-cylindrical  plate*.  22%  in.  cutoff. 
Statesman-Journal  Newspaper,  Salem, 
Ore. 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  l^<DUSTRY 


Academic 

PACIFIC  NORTHWEST  UNIVERSITY 
has  »i>eninK8  for  two  faculty  memliers  ; 
in  Communications.  One  to  teach  re-  i 
IMirtinK.  copy  reading,  feature  writing, 
public  information,  and  editorial  poli¬ 
cies.  One  to  teach  mass  communications 
courses  in  survey,  law,  history,  and  re¬ 
search  methods.  Master's  <le)tree  manda¬ 
tory.  Ph.D.  preferred.  Preference  to 
persons  with  professional  exi>erience  on 
newspa|>ers.  Nine  months  aiipointment. 
$h000  and  e.xcellent  fringe  lienetits. 
Ei|ual  opiMUiunity  employer.  Write  Box 
115,  Esiitor  &  Publisher. 

BIC^TEN  JOURNALISM  FACULTY 
nee<ls  younK  broadcast  newsman  td 
teach  in  Krowini;  department.  Must  be 
skilletl  writer  and  photOKrapher.  Box 
1(14,  Editor  &  Publisher. 

Administrative 

GENERAL  MANAGER  for  small-town 
daily  in  Arizona.  Give  resume  and 
salary  requirements  in  first  letter.  In- 
ilividual  must  he  well-qualified  in  all 
departments,  especially  stronpr  in  ad¬ 
vertising;.  Box  82,  Editor  &  Publisher. 


EDITOR-MANAGER  for  Kansas  City 
suburban  weekly.  Will  require  both 
news  and  ad  exjierience.  Attractive 
base  salary  and  incentive,  ownership 
potential.  Box  105,  Editor  &  Publisher. 


GE24ERAL  MANAGER  for  smaller  .5-  | 
day  daily  in  central  Coast  area  of  | 
California.  Should  know  ad  and  ed¬ 
itorial  side :  six-man  union  I>ark  shop.  , 
Will  lie  practically  own  boss,  expecteil 
to  increase  size  and  net  of  paper. 
Salary  o|>en.  Write  Box  88,  Eiditor  & 
Publisher. 


Circulation 

MICHIGAN  DAILY  &  SUNDAY  news¬ 
paper  seeks  promotlon-miitded  District 
Supervisor  for  challenging;  position  in 
hiKhly-competitive  area.  Excellent  ad¬ 
vancement  opportunities.  Send  resume.  | 
salary  requirements.  Your  confidence 
resiiected.  (Zone  5  only).  Box  77, 
Editor  &  Publisher. 

UNIQUE  OPPORTUNITY  for  agrKres- 
sive  sales-oriented  circulation  mgir. 
Must  know  carrier  system,  as  well  as 
how  to  build  paid  subs.  Elxiianding; 
12-paiier  weekly  chain  80.000  circ., 
wants  more.  F\tll  charire  for  rigtht 
man.  .All  we  want  is  results.  Send 
resume,  exp.,  salary  re<is.  to  Box  54, 
Ekiitor  &  Publisher. 

CIRCULA-nON  SALESMAN 
Sell  prizes  and  supplies  for  top  na¬ 
tional  company.  Give  complete  de¬ 
tails,  ability  to  travel,  on  first  writ¬ 
ing;.  (This  is  first  ad  we  placed).  Box 
58,  Elditor  &  Publisher. 

DIRECT  MAIL 
ASSISTANT 

$10,000-$!  1,000 

to  circulation  sales  manager  of  Blue 
Chip  National  publishing  firm  head¬ 
quartered  Central  N.J.  Excellent 
long  range  opportunity  in  circula¬ 
tion  management  for  college  grad 
with  3-5  yrs  exp.  Apply  only  if  you 
have  well-rounded  mail  order  exp 
with  emphasis  on  administration. 
Please  send  complete  resume  in¬ 
cluding  salary  history. 

Box  S4,  Eiditor  &  Publisher. 

Classified  Advertising 

SALESMAN — Opportunity  in  Area  3 
for  experienced  man,  100,000  plus 
combination  papers.  Must  be  strong  on 
sales  and  layout  and  capable  of  as¬ 
suming  responsibility  leading  to  as¬ 
sistant  manager.  Prefer  man  with 
college  training.  Rapidly  expanding 
market — ideal  living  and  working  con¬ 
ditions — good  salary  and  bonus  plan. 
Confidential.  Box  1984,  Elditor  &  Pub¬ 
lisher. 


Classified  Advertising 

CLASSIFIED  MANAGER.  Full  charge 
opiKirtunity  in  fast-growing  southern 
Calif,  daily,  now  at  29,00(1.  Must  lie 
exiierienced.  Ideal  living  and  working 
conditions  with  newspaiter  grout>.  Re¬ 
sume.  salary  requirements  to  Box  100, 
Eklitor  &  Publisher. 

IHsplar  Advertising 

ADVERTISING  SALESMAN  for  week¬ 
ly  supplement.  Must  be  familiar  with 
national  ad  field.  This  job  will  require 
originality  and  hard  work,  but  a  real 
producer  has  tremendous  future  with 
large  organization.  All  replies  will  be 
kept  strictest  confidence.  Box  11,  Ekli- 
tor  &  Publisher. 


FAST-GROWING,  PROGRESSIVE 
North  Carolina  county  seat  weekly 
needs  aggressive  advertising  salesman 
who  wants  to  run  his  own  department 
and  to  make  money.  Eixcellent  retail 
center,  chance  for  advancement.  Send 
complete  resume  to  Box  27,  Editor  & 
Publisher, 


PUBLISHERS  OF  TWO  DAILY  news¬ 
papers  of  our  small  group  retire  in 
four  years.  We  are  now  looking  for 
two  aggressive  management  trainees: 
one  for  display  advertising,  the  other 
for  the  editorial  department.  Either 
J-School  or  two-four  years  exiteri- 
ence  necessary.  This  is  an  opportunity 
for  management  itositions.  ^nd  full 
resume  to  Box  24,  Eklitor  &  Publisher. 


ADVERTISING  MANAGER:  Central 
Washington  Catholic  weekly,  13,000 
circulation.  Base  salary  plus  grad¬ 
uated  lx>nus.  Must  l>e  trained,  aggres¬ 
sive,  creative.  Excellent  opportunity. 
Write:  Eklitor,  "Our  Times,”  Box  61. 
Yakima,  Washington  98901. 


DAILY  NEIWSPAPER  with  a  circula¬ 
tion  of  over  60,000,  in  the  heart  of 
California’s  recreational  area,  needs 
an  experienced  retail  advertising  sales¬ 
person.  Elqual  opportunity  employer 
offers  a  go^  salary  with  outstanding 
i  fringe  benefits,  including  3  weeks  paid 
vacation.  Must  be  neat  in  appearance, 
have  good  character,  a  pleasing  per¬ 
sonality.  and  be  able  to  sell  advertising 
for  one  of  California's  outstanding 
daily  newspapers.  Write  giving  complete 
.  details  as  to  experience  and  newspaper 
I  background  to  Leo  C.  d’Or.  Stockton 
I  Recoid.  P.O.  Box  900,  Stockton,  Cali- 
i  fornia  95201. 

OLDER  EXPERIENCED  MAN  join 
three-man  staff  small  lively  daily  W. 

!  Va.  busy  community.  Able  develop 
I  new  business.  Qualifications,  salary, 

1  etc.  Box  67,  Eklitor  &  Publisher. 


SALES  MANAGER  WANTED,  age  25 
to  35,  to  sell  space  and  supervise  3 
salesmen.  A-1  company.  Unusual  op¬ 
portunity,  profit-sharing  (50-50)  — 

S20M  to  $40M  year  potential.  Box  69, 
Editor  &  Publisher. 


DISPLAY  AD  SALESMAN.  Janesville 
Gazette,  Janesville,  Wisconsin,  needs 
two  men.  1  with, experience,  1  starter. 
Live  and  work  in  one  of  America's 
finest  communities  where  fishing  and 
recreation  are  to|>s:  27,000  afternoon 
daily-  growing  market.  Salary  plus  de- 
iHirtment  bonus.  Contact:  M.  W. 
Johnston. 


DISPLAY  .SALESMAN  NEEDED. 
Must  lie  experienced  man  with  strong 
layout  ability,  using  both  pasteup  and 
hot  metal  processes.  Good  salary  and 
company  benefits.  Modem,  air-condi¬ 
tioned  plant.  Send  qualifications  and 
references,  along  with  original  layout 
work,  to  Dale  Brubaker,  Advtg.  Dir,, 
The  .Ashland  (Ohio)  Times  Gazette. 


EXCELLENT  OPPORTUNITY  for  ex¬ 
iierienced  newspaper  advertising  sales¬ 
man.  Guarantee  salary  plus  commis¬ 
sion  and  opportunity  for  advancement. 
Prefer  a  man  with  a  minimum  of  three 
years’  daily  experience.  Contact  W.  V. 
Wright,  Box  70,  Review-Journal,  Las 
Vegas,  Nevada. 


Display  Advertising 

JOIN  THE  ADVERTISING  .STAFF 
of  the  Times-News,  Kingsport,  located 
in  eastern  Tennessee,  lieautiful  TVA 
lakirs,  mild  winters,  excellent  schools 
and  near  the  Great  Smokey  Mountain 
Range.  You  must  lie  experience*!  with 
ability  to  aggressively  sell  our  market, 
energetic,  strong  on  copy,  layout,  sales 
promotion:  we  offer  good  salary,  in¬ 
centive  plan  and  go(^  working  con¬ 
ditions.  Forward  your  resume,  includ¬ 
ing  experience,  past  employment  and 
references  to:  Maurice  Williams,  Ad¬ 
vertising  Director,  Kingsport  Times- 
News,  Kingsport,  Tennessee. 


Editorial 

'  DESK  MAN — Morning  paper  in  mid- 
western  capital  city  seeks  journalism 
I  graduate  or  man  with  one  year’s  ex¬ 
perience  to  work  on  copy  desk.  Box 
25,  Eiditor  &  Publisher. 


HAVE  OPEININGS  for  telegraph  editor 
and  desk  man.  Both  must  have  ex¬ 
perience  in  layout.  On  Florida's  fabu- 
loiu  southeast  coast.  Good  opportunities 
for  right  iieople.  Tell  all  in  first  letter. 
Box  34,  Elditor  &  Publisher. 


"IN  DEPTH"  EDITOR 

Long-range  position  for  person 
who  wants  to  work  hard  putting 
out  superior  offset  product  for 
growing,  award-winning  Wiscon¬ 
sin  weekly.  E'ine  small  city,  excel¬ 
lent  schools,  recreation,  good  pay 
for  one  who  likes  community  jour¬ 
nalism  "in  depth”  on  real  news¬ 
paper  featuring  some  of  state's 
beet  writing,  photos  and  comment. 
Box  20,  Elditor  &  Publisher. 


LIVELY  ZONE  4  DAILY  needs  ma¬ 
ture,  professionally-trained  young  man 
or  young  woman,  minimum  two  years' 
experience,  enthused  about  this  fasci¬ 
nating  business  and  who  possesses  true 
concern  for  accurate,  fair  reporting. 
The  general  assignment  writer  selected 
will  find  challenging  opportunity  at 
good  pay  in  congenial  organization. 
Unusual  array  of  benefits  including 
company-paid  insurance  programs; 
five-day,  40-hour  week.  Write  fully 
about  yourself,  enclosing  recent  photo, 
to  Managing  Elditor,  Box  5,  Editor  & 
Publisher, 


Editorial 


MANAGING  EDITOR  for  30.000  cIn 
culation  —  Northern  Culifornia  dtil< 
Box  10,  Elditor  &  Publisiier. 

:  POLICE  &  CX)URTS  REl'i'RTER  with 
'  at  least  3  years'  experience  for  i-itj 
p.m.  in  Central  Virginia  near  sesnit 
Blue  Ridge  Mountains,  ilood  pay- 
short  hours — pleasant  working  condi. 
tions.  James  A.  Hodgt^.  Managint 
I  Eklitor,  The  Daily  Advance,  Lynch, 
burg,  Va. 


REPORTERS,  DESKMEN, 
SPORTS  WRITERS, 
for  daily  a.m.  newspaper  in  progres¬ 
sive,  growing  city  in  E4P  Zone  8. 
Minimum  of  two  years’  experiaiiM  de¬ 
sired.  Send  typewritten  resume,  refer, 
ences,  to  Box  31.  Eiditor  &  PublisW. 


PUBLISHERS  OF  TWO  DAILY  news 
papers  of  our  small  group  retire  in 
four  years.  We  are  now  looking  for 
two  aggressive  management  trainsei: 
one  for  the  editorial  department,  the 
other  for  display  advertising.  Esther 
J-School  or  two-four  years  of  experi¬ 
ence  necessary.  This  is  an  opportunity 
for  management  positions,  full 

resume  to  Box  2,  EMitor  &  Publiiher. 

j  SPORTS  EIDITOR  —  Need  experieaeal 

I  sports  man  for  No,  1  spot  on  six-mu 
staff  of  Zone  5  paper.  Box  4,  ^tor 
&  Publisher. 


COPY  DESK 

Immediate  opening  on  the 
Copy  Desk  of  the  Superior 
California  Department  of 
The  Sacramento  Bee.  Expe¬ 
rience  necessary.  Excellent 
working  conditions,  em¬ 
ploye  benefits.  Permanent 
position.  Apply  in  person 
or  send  detailed  resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
21st  &  Q  Streets 
Sacramento,  California 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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HI  P  WANTED 

/Editorial 


HELP  WANTED 

Editorial 


UPORTEi:  ith  2  or  3  year*’  ex- 

ISenc*  Will  ed  for  Zone  2  afternoon 
Eit  with  '  0,000  circulation.  High 
S^ard*  Bill  good  Guild  contract. 
Smd  full  rci  Uine  to  Box  36,  Editor  & 
^Wisher.  _ 


SI'ORTS  WRITER 
Kijor  Soutlip:'8tem  daily  needs  an  ex¬ 
ternally  good  all-around  sports  re- 
eorttf,  Succrt^sful  applicant  will  be  in 
hii  lata  20’s  with  military  experience 
takind  him.  Journalism  degree  or 
Muivslent  desired.  Write  giving  full 
jaeription  to  Personnel  Department. 
<;eiid  representative  samples  of  writing 


th  letter.  _ 

the  CHAUOLETTE  OBSERVHHt 
600  South  Tryon  Street 
Charlotte,  N.  C.  28211 


VfOHBS’S  DEPARTMBINT  in  down- 
itats  Illinois  daily  needs  young  woman 
with  primary  interest  in  journalism 
tad  secondary  interest  in  homemaking. 
Prefer  journalism  major  and  home 
fdonomics  minor.  Apply  to  Box  IB, 
Editor  &  Publisher. 

.\LERT,  AGGRESSIVE  REPORTER 
needed  to  cover  courthouse,  city  beats. 
Should  know  sports,  too.  Indiana  daily 
with  8,000  circulation.  Write  Box  71. 
aitor  &  Publisher. 


ASSOCIATE  EDITOR 
International  service  organization  in 
rhicago  area  offers  challenging  op¬ 
portunity  to  man  with  experience  and 
proven  ability  in  creative  writing.  | 
Siting,  and  administration  of  editorial  ' 
production.  Position  involves  super¬ 
vision  of  production  of  pamphlets 
manuals,  training  material,  scripts, 
films,  etc.  Education  in  journalism  or 
English  necessary.  Age  30  to  46. 
Knowledge  of  Spanish  or  French  de¬ 
sirable.  Beginning  salary  $9500.  Send 
lYSume  to  Box  72.  Editor  &  Publisher.  ' 


COPY  EDITOR- WRITER :  Unique  op-  j 
portunity  on  Zone  2  P.M.  for  versatile  j 
man  who  can  write  as  well  as  he  can 
rdit  Send  complete  resume  and 
wplea  of  work  to  Box  76,  Editor  & 
Publi^er,  ! 


HAVE  IMMEDIATE  OPENING  for  ex¬ 
perienced  area  news  editor.  Progres¬ 
sive,  growing  community  offers  excel¬ 
lent  family  location.  Afternoon  daily 
15,000  circ.  Attractive  salary,  pension 
plan,  hospitalization,  life  insurance. 
Give  full  details  first  letter  to  D.  F. 
Daubel,  Gen.  Mgr.,  The  News-Mes¬ 
senger,  Fremont,  Ohio. 


NEWS  EDITOR  —  Opening  coming  up 
for  man  (or  woman)  on  small  but  p^ 
gressive  daily.  Many  fringe  benefits  in¬ 
cluding  retirement  plan.  Want  mature 
person.  Write:  Harry  Valentine.  Dis¬ 
patch,  Clay  Center,  Kans.,  to  arrange 
Iiersonal  interview. 


OWNER  WANTS  TO  GO  AWAY : 
Needs  capable,  trustworthy  hand  to 
run  weekly,  tabloid,  offset.  $100  i^r 
week,  plus  jvercentage.  Age  no  barrier 
if  alert,  spry  and  knowledgeable.  No 
con-men,  no  kids,  no  drunks.  South¬ 
west.  Bo.x  64,  Editor  &  Publisher. 


PHOTOGRAPHER  -  REPORTS,  at 
least  two  years’  experience,  for  picture- 
minded  offset  daily.  Write:  HAS,  P.O. 
Box  71,  Norwalk,  Ohio. 


PUBLICATIONS  EDITOR- WRITER 
Major  growth  Casualty  Insurance  Com¬ 
pany  seeks  married  mature  man  with 
writing  experience — talent— drive — for 
new  communications  responsibility  with 
agent  and  employee  publication.  Salary 
range  $7,000-9,000.  Box  56,  Editor  & 
Publisher. 


REPORTER 

Wanted :  Capable,  aggressive  young 
man  for  general  news  coverage  with 
an  interest  in  sports  on  award  win¬ 
ning  newspaper  of  4,965  circulation  in 
a  town  of  7,500  population  25  miles 
south  of  Fort  Wayne.  College  jour¬ 
nalism  background  preferred.  Excellent 
pay.  Hospital  and  surgical  insurance. 
Life  insurance.  Ideal  working  con¬ 
ditions  in  modern  equipped  and  air 
conditioned  plant.  Write  details  and  in¬ 
clude  photo.  Evening  News-Banner, 
Bluffton,  Indiana.  Roger  Swaim, 
Publisher. 


DESK  MAN  —  Afternoon  daily  55.000 
circulation  in  Zone  2.  Send  complete 
resume  in  confidence.  Box  79,  Editor 
k  Publisher. 


DESKMAN  —  skilled,  rapid  with  local 
rap;.  Heads ;  some  layout.  Responsible. 
Medium  midwest  daily.  Box  75,  Editor 
k  Publisher, 


EDITORIAL  —  Virginia  group  of  five 
MPers  has  two  openings.  Need  “take- 
eharire”  young  man  —  be  own  boss  — 
handle  all  aspects.  Write  Box  104, 
rmcastle,  Virginia. 


EDITOR  OP  QUALITY  WEEKLY  in 
eutern  Zone  6  needs  dependable  as¬ 
sistant  immediately.  Writing  versatil- 
■t;  required.  Photography  and  desk 
sbilit;  desirable.  Journalism  education 
and  experience  valuable,  but  don’t 
hesitate  to  :in8wer  it  you  don’t  have 
:hese,  for  what  we  are  after  is  ability. 
Good  pay  for  right  person.  Airmail 
resume,  including  minimum  salary  ac- 
'ettohle.  immediately,  to  Box  SO, 
Editor  i  Publisher. 


EDITORIAL  WRI’IER 
Immediate  opening  on  large  metro¬ 
politan  daily.  Job  requires  versatile 
"Titer.  Prefer  age  32  to  42  with  ex- 
Poienee  in  writing  politics,  national 
Of  local,  international  affairs,  taxes, 
0^— )dl  the  grist  of  a  knowledgeable 
editorial  page.  Salary  range  $13,000 
to  115,000.  Box  65,  ^itor  &  Publisher. 


nPERIENCBD  REPORTER  who 
feskt  to  move  up  to  better  pay  and 
P'tter  opportunity.  Zone  2.  fiend  full 
fesume.  Box  74,  Editor  &  Publisher. 

exphhenced  reporter  to  cover 

hall  and  schools.  Apply  managing 
witor.  Valley  Morning  Star,  Har- 
"tfen,  Texas. 


REPORTERS  (2)  for  Northern  Ohio 
daily  in  30,000  bracket.  May  be  J- 
grads — with  or  without  experience — or 
with  related  degree.  Want  aggressive, 
"digging”  men  or  women.  Salary 
open,  dependent  on  experience,  ability. 
Box  78,  Editor  &  Publisher. 


REPORTERS 
General  Assignment 
Southern  California  morning-evening 
combination  with  state  and  national 
reputation  for  editorial  achievement  is 
seeking  reporters.  Prefer  B.A.,  2  to  5 
years’  daily  experience,  solid  back¬ 
ground  in  ‘‘depth’’  reporting.  Ideal 
working  conditions,  attractive  benefits. 
All  replies  confidential  and  acknowl¬ 
edged.  Full  details  first  letter.  Box  62, 
Editor  &  Publisher. 


SPOR’TS  WRITER  —  Young  sports  re¬ 
porter  wanted  for  Northern  Ohio  P.M. 
daily;  industrial  city  —  70,000.  Liberal 
arts  or  J-degree,  with  or  without  ex¬ 
perience.  Strong  on  top  caliber  high 
school  sports.  Imagination  and  desire 
more  important  than  experience. 
Salary  open;  commensurate  with  ex¬ 
perience.  Box  44,  Editor  &  Publisher. 


'  $10,000  TO  START 

I  Copy  editing  position  with  bright 
I  future  on  major  morning  newspaper, 
I  competitive  city.  We  are  looking  for 
i  a  skillful  young  editor  with  demon- 
'  strated  potential  for  advancement  as 
news  executive.  Box  42,  Editor  & 
Publisher. 


TWO  GENERAL  REPORTERS  needed 
— 1  experienced ;  other  some  experi¬ 
ence;  we  will  train.  Solid  newspaper 
in  fine  community.  Opportunity  for  ad¬ 
vancement.  Contact;  R.  E.  Nellis.  Dix- 
i  on  Evening  Telegraph,  Dixon,  Ill., 
!  61021. 


CEHERAL  ASSIGNMENT  REPORTER 


Jw  6X00  afternoon  daily  in  upstate  i  VIRGINIA  PUBLISHER  needs  re- 
•lew  York.  Ideal  spot  for  J-Grad  who  porter-editor  to  help  staff  superior  in- 
^Is  to  learn  newspaper  business.  '  dustrial  newspapers  and  fine  commun- 
5??.  ^ull  to  Box  66.  Editor  &  ity  weekly.  M.  D.  Coe.  Bassett  Print- 
*^‘*her.  I  ing  Corp..  Bassett,  Va.,  24005. 
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HEIJ*  WANTED 
Editorial 

WANT  TO  EDIT 
AND  RUN  YOUR 
OWN  NEWSPAPER? 

Two  substantial  businessmen  in  a 
major  midwestern  city  have  recently 
acquired  a  suburban  weekly  serving  a 
community  in  excess  of  80,000.  We 
need  an  editor-general  manager  to  take 
complete  charge  of  the  paper,  includ¬ 
ing  giving  it  new  editorial  drive  and 
general  business  management.  Adver¬ 
tising  revenues  presently  exceed  $200,- 
000  per  annum.  A  successful  applicant  I 
can  eventually  head  up  a  group  of  ' 
newspapers  d^icated  to  vigorous  com¬ 
munity  participation,  coupled  with 
ample  financial  rewards,  including  pos¬ 
sible  participation  and  ownership. 
Don’t  apply  if  you  are  tired.  We 
want  VIGOR:  Box  70,  Editor  &  Pub¬ 
lisher. 


YOUNG  REPOR’TER  for  Chart  Area  1 
daily.  Some  experience  preferred  for 
active  beat  covering  all  phases  25,000 
population  municipality;  energetic  self¬ 
starter  who  can  advance  by  proving 
himself  on  local  government,  police, 
features.  Extensive  benefits.  EVill  re¬ 
sume,  salary  first  letter.  Box  68, 
Editor  &  Publisher. 


COPY  DESK 


I’ermanent  spot  on  our  copy 
desk  now  available.  Excellent 
working  conditions  with  young, 
amiable  crew.  If  you  like  to 
hunt,  fish,  canoe,  we’re  sur¬ 
rounded  by  10,000  lakes.  Send 
qualifications  to: 

Personnel  Department 

ST.  PAUL  DISPATCH 

St.  Paul,  Minn. 


DESK  MAN  wante<l  by  48.000  after¬ 
noon  daily  in  Zone  2.  Pay  starts  at 
$158.00  for  .37%  hour  week.  Send  full 
resume  to  Box  111,  Elitor  &  Publisher. 


I  EDITOR  for  small  ilaily  newspaper  in 
Northern  Wisconsin-Upper  Michigan 
area.  Must  have  sound  news  judgement 
and  experience  as  daily  newspaper  re¬ 
porter  or  editor.  Fine  community  in 
outstanding  recreational  area.  Good 
schools  and  churches.  This  is  a  pro¬ 
gressive  newspaper  that  will  provide 
unlimited  opportunity  for  a  hard 
worker.  Send  complete  resume  and  ref¬ 
erences.  Our  employes  know  about  this 
ad.  Reply  Box  110,  Editor  &  Publisher. 


FLORIDA — Expanding  30,000  six-day 
p.m.  needs  two  experienced,  aggres¬ 
sive  reporters,  25-40.  One  must  be 
competent  to  swing  on  copy  desk. 
Write  Milton  Stewart,  ME,  Sun-Tattler, 
Hollywood,  Fla. 


IRANIAN  English  I.angunge  Daily 
seeking  candidates  for  future  desk 
openings.  Two  to  ten  years’  experience 
in  wire  copy,  makeup  preferred.  In¬ 
terviews  in  U.S.  August  and  Septem¬ 
ber.  Goorl  salary,  transportation  paid. 
Write  full  particulars  to:  Jay  Ross, 
TEHRAN  JOURNAL.  Tehran.  Iran. 


I  IS  THERE  A  CITY  EDITOR  or  sub¬ 
editor  with  staff-handling  experience 
looking  for  the  top  spot  on  a  small 
daily?  We  have  opportunity  for  one 
interested  in  stressing  local  news, 
pictures,  features — thoroughly  and  with 
imagination.  Top  salary  for  man  with 
talent.  Call  Herman  Schaafsma.  Nor¬ 
walk,  Ohio.  Tel.  419-662-4241  day¬ 
time  or  662-3785  evenings. 


MATURE  WRITER,  newspaper  back¬ 
ground,  for  school  current  events  pub¬ 
lication,  capable  of  reporting  signifi¬ 
cant  events  in  interesting,  meaningful 
manner  for  students.  Creative,  chal-  I 
lenging  t>oBition  in  University  city.  1 
Send  resume,  salary  requirements.  Box  ; 
85,  Editor  &  Publisher.  I 


HELP  WANTED 
Editorial 

REPORTER  for  morning,  five-day 
j  daily  near  Kansas  City.  Usual  fringes. 

!  lots  of  challenges  for  a  young  man. 
Starting  salary  at  least  $100.  Contact 
Mr.  Buzbee,  'Fhe  Daily  News.  Olathe, 
Kansas. 


WOMAN'S  EDITOR 

Experienced  gal  to  head  staff  of 
two  full  time,  two  part  time 
women  writers. 

We  want  fresh  ideas  covering  the 
full  range  of  women’s  interests. 
Daily  43,000;  Sunday  62,000. 

Excellent  salary,  top  fringe  benefits. 
Reply  to: 

Personnel  Department 

PRESS-GAZETTE 

P.  O.  Box  430 
Green  Bay,  Wisconsin  54305 


CLASSIFIED 

Advertising  Rates 

Line  RatM  EACH  CONSECUTIVE 
laserNea 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  80c  per  line  each 
insertion;  3  times  @  90c;  2  @  $1.00; 
1  time  $1.10  per  line.  If  keyed,  add  50c 
for  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum, 
j  Air-mail  service  on  blind  ads  $1.00  extra. 

I  Do  not  send  irreplaceable  clippings,  etc. 

I  in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  E4P 
cannot  be  responsible  for  their  return. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  ®  $1.25  per  line  each  insertion; 

I  3  times  @  $1.35;  2  ®  $1.45;  1  time 
I  $1.55  per  line.  If  keyed,  add  50  c  for  box 
I  service  and  count  as  1  additional  line  in 

'  your  copy.  3  lines  minimum.  Air-mail 

service  on  blind  ads  $1.00  extra. 

NEWSPAPERS  FOR  SALE 
(Payable  with  order) 

52-Time  Contract  Rate 
85c  per  line 

MEASUREMENTS  AND  CHAR(3ES: 

E&P  classified  advertising  is  set  in  6-point 
type.  Advertisements  set  completely  in 
6-point  up  to  a  maximum  of  20  lines, 
without  white  space,  display  heads,  etc. 
will  be  billed  at  the  specific  rate  (see 
rat  chart  of  various  numbers  of  inser¬ 
tions)  on  a  line  count  basis.  For  example 
I  an  advertisement  of  ten  lines  will  be 

billed  at  10  times  the  classified  line 
I  rat.  etc. 

j  Advertisements  using  extra  white  space 

and/or  display  heads,  text,  or  signature 
I  in  Vogue  Light  8,  10,  12,  or  14-peint 
maximum,  will  be  charged  by  agate  rule 
I  measurement — (14  lines  per  inch)  at 

the  prevailing  rate  for  the  number  of 
insertions. 

I  DISPLAY  CLASSIFIED;  The  use  of 

rules,  boldface,  cuts  or  other  decorations 
I  changes  your  classified  ad  to  ‘‘classified 

I  display."  The  rate  for  Classified  Display 

is  $2.50  per  agate  line — $35  per  column 
I  inch  minimum  space. 

! 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Tuosdoy,  5:00  P.M. 

I  Count  five  average  words  to  the  line.  No 

abbreviations.  Box  holders’  identities  held 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publisher  reserves  the  right  to 
edit  all  copy. 

Editor  &  Publisher 

850  Third  Avo.,  N.  Y..  N.  Y.  10022 
PhoM  PLoxo  2-7050 
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HEIJ*  WANTED 

Editorial 


HEIJ>  WANTED 

Editorial 


HEI.P  WANTED 

Editorial 


HELP  WAN ;  KD 

Pressmen 


PRIZ&WINNING  Women's  Depart¬ 
ment  of  metropolitan  Florida  daily 
seeks  two  newspaiwr  people  looking 
for  challenge  and  api>ortunity.  The 
jobs:  A  copy  editor  who  would  like  to 
work  with  process  color  and  bright, 
open,  attrwtive  pages:  and  a  writer, 
perhaps  with  more  than  a  passing  in¬ 
terest  in  f^hions.  If  you  want  to  live 
and  work  in  one  of  Florida's  most  ex¬ 
citing  seacoast  cities,  write  Box  92, 
Editor  &  Publisher. 


SPORTS  COPY  EDITOR 


!  Top  man  wanted  for  sports  depart¬ 
ment.  Need  young,  active  editor  whose 
references  will  check  A-1.  Must  have  | 
strong  copy  reading  and  sports  ex-  : 
perience  and  interest.  Good  academic  | 
background  essential.  Send  resume  in  l 
confidence  to  Personnel  Director,  The  | 
Washington  Post,  Washington,  D.C. 
20005. 


Unhappy  in  your  job?  Get  "WORLD¬ 
WIDE  JOB  GUIDE."  Lists  460  cur¬ 
rent  sources— all  types!  Reviews  & 
analyzes  entire  Foreign  Job  Picture. 
Send  $2  to:  Advance.  Suite  536-EP, 
162  W.  42  St.,  New  York,  N.Y.  10036. 


REPORTERS,  DESKMAN  —  Kentucky 
afternoon  daily;  fast-growing  town. 
Background.  Box  102,  Editor  &  Pub¬ 
lisher. 


2  REPORTEIRS  for  aggressive  upstate 
New  York  daily.  Good  pay — t<H>  bene¬ 
fits.  Recent  graduate  O.K.  Box  98,  M- 
itor  &  Publisher. 


;  .STYMIED  IN  YOITR  PRESENT  POSITION?  | 
'  We’re  looking  for  an  AGGRESSIVE  i 
I  state  editor  to  handle  expanding  area 
news  desk  (6  full-time,  25  part-time  i 
staffers) .  Excellent  salary  in  return  ' 
I  for  diligent,  accurate  editor  who  wants  i 
'  to  join  one  the  most  progressive  dailies  | 
in  Midwest.  Photo  experience  helpful. 

I  Box  108.  Editor  &  Publisher, 


WOMAN’S  EDITOR  —  Progressive  j 
capital  city  daily  seeks  experience*!  j 
woman’s  editor.  Good  salary  and  liberal 
fringe  I«nefits.  Write:  Managing  Ed¬ 
itor.  The  State  Journal,  Lansing, 
Michigan  48919. 


JOURNEYMAN  PRESSM  \N  for  uiq. 
lar  press  operation  in  the  lieart  of  tin 
Rocky  Mountain  oountr>  City  of  U. 
000.  good  schools  and  1..  r.g,  fivt-iu 
week.  Contact  Lloyd  '  SchtniMr, 
Missoulian.  Missoula,  Montana  with 
work  references. 


Productiioi 


WOMEN'S  EDITOR 


CAMERA  MAN  AND  STItlPPER  f#, 
new  offset  department  in  letterpmi 
book  &  job  plant.  One  small  oltitt 
press  now,  but  this  dei>.artinant  will 
grow.  Good  fringe  benefit.*  and  exeal. 
lent  working  conditions.  Open  iho;. 
Central  New  Jersey.  Box  1922,  Editor 
tt  Publisher. 


iiimnmiii 


CLASSIFIED  ADVERTISING 


Order  Blank 


S  Namc- 


=  Address- 


m  City- 


^  State- 


-Zip  Code- 


I  By- 


Cloitification. 


Copy, 


O  Assign  a  box  number  and  mail  my  replies  daily 


m  To  Run: 
1  Mail  to: 


Times 


We  arc  a  Massachusetts  daily 
in  the  50,000  circulation  area 
seeking  a  women’s  editor.  The 
lierson  we  want  is  imaginative, 
a  self-starter,  and  a  "pro"  in 
every  sense  i»f  the  w'ord.  If 
.vou  ciualify,  send  full  resume 
to  Box  90.  Editor  &  Publisher. 


NEWSPAPER 

PRODUCTION 

MANAGEMENT 


WRITER-EDITOR,  facile  and  witty, 
with  rei>orting  and  teaching  exi>er- 
ience,  to  grow  with  new  lively  national 
current  affairs  weekly  for  Catholic 
high  school  students.  Send  full  resume 
an<l  samples  to  CURRENT  WEEK. 
P.O.  Box  1620,  Denver,  Colo.  80201 


YOUNG  EDITOR  who  wants  to  learn 
all  phases  of  Sunilay  pairer  and  its 
magazine  layout  and  production.  Must 
lie  experienced  or  J-Schf)ol  grail.  ST'i 
hr.  week.  .S-week  vacation:  lienefits. 
Box  121.  Editor  &  Publisher, 


Engineering 


I  ENGINEER 

^  With  some  exiierience  in  newspaper 
a  '  operation  or  printing-plant  design 
3  needed  for  responsible  position  in  large 
g  I  engineering  firm  providing  design  serv- 
=  I  ices  to  newspapers  and  printing  plants. 
3  I  Location:  Northeast.  Send  resume  of 


m  j  professional  exiierience.  An  equal  op- 
m  j  iiortunity  emjiloyer.  Box  95,  Eiditor  & 


S  i  Publisher. 


Trainee  position  for  recent  Col¬ 
lege  Grad  who  has  had  some 
experience  in  one  of  the  crafts, 
either  on  a  weekiy  or  a  small 
daily.  Excellent  career  oppor¬ 
tunity  with  a  leading  publisher 
for  ambitious  man  who  is  hard 
working  and  can  relocate. 
Training  will  be  in  all  phases 
of  newspaper  production  man¬ 
agement  including  Labor  Re¬ 
lations. 


Please  state  complete  details 
including  salary  requirements 
to: 


BOX  94 

Editor  &  Publisher 


Promotion 


Free  Lance 


AS.SISTANT  PROMO’nON  MANAGKE 
Challanging  growth  op|K>rtunity  m 
major  midwest  daily  newspaper  csUi 
for  solid  background  in  all  phases  «t 
eilitorial.  circulation  and  advertisisc 
promotion.  Special  emphasis  on  creativt 
skills  and  ability  to  su[iervise  stsi 
Age  35-40.  public  speaking  abilib 
Send  resume  and  salary  requiremsit! 
to:  Box  99,  Editor  &  Publisher. 


PHOTOGRAPHERS  NEEDED  for  var- 
ied  assignments  in  Chart  Area  6  by 
I  Missouri  Pacific  Railroad,  Room  1012. 

Missouri  Pacific  Bldg.,  St.  Louis,  Mo. 

'  63103. 


NETW  YORK  NEWSPAPERMAN  to 
ghost-write  television  scripts,  maga¬ 
zine  articles,  speeches.  Full  or  spare 
time.  Strong  research  ability  required. 
Box  14,  Editor  &  Publisher. 


Miscellaneous 


I  GOING  DAILY.  OFFSET.  Nee<l  work¬ 
ing  sui>erintendcnt  and  assistant  for 
I  press,  darkroom.  Advertising  and  class- 
I  ifie<l  managers;  other  applications  in¬ 
vited.  Desirable  10,000  -}-  community  in 
'  Carolinas.  Write:  record,  references, 
i  requirements.  Box  101,  Editor  &  Pub- 
I  lisher. 


NEWSPAPER  PROMO'nON 
PUBLIC  RELA'noNS  WRITER 
Can  you  write  lively  promotion  ui 
public  relations  copy  for  Imth  in-pi^ 
promotion  and  newspaiier  promotin: 
on  radio  and  television  and  in  tndt 
Iieriodicals  ?  If  your  answer  is  J» 
there’s  a  ixtsition  waiting  for  you  « 
the  most  progressive  daily  in  the  Mid¬ 
west.  We  are  looking  for  an  enthusuu- 
tic  college  graduate,  preferably  with  i 
journalism  degree.  24-35  years  of  «r 
starting  salary  ranging  from  in'’ 
weekly,  depending  upon  experiesw 
plus  outstanding  vacation  and  othet 
lienefits.  Write  Box  125,  Editor  &  P«b 
lisher. 


Public  Relations 


Ope.rutors-Machinists 


LINOTYPE  OPERATOR  —  Reliable, 
competent.  Permanent.  V.  Gardner. 
Pub.,  Express-News.  Box  0,  Sag 
Harbor,  L.I.,  N.Y.  (AC  516)  725-0162 
or  872. 


!  PUBUC  RELATIONS  ASSISTANT 
'  Zone  2  college  needs  assistant  PR  di* 
'  rector  to  specialize  in  sports  infotp- 
tion,  supervise  darkroom  operstx* 

I  Sportswriting  prowess,  photo  *“9^ 
.  ence.  Bachelor’s  degree  essential.  Sew 
full  details,  including  resume  sM 
{  salary  expectations,  to  Box  1985.  »b 
tor  St  Publisher. 


I  OPERATOR-PRINTER,  country- 
'  trained,  for  Model  “11’’  Intertype.  Ex- 
.  pension  program.  Swiss  community, 

I  Good  wages.  New  Glarus  Post,  New 
I  Glarus,  Wisconsin. 


Pressmen 


I  LEADING  E.  COAST  UNIVERSITT 
I  and  Me<lical  Center  seeks  youst 
I  creative  public  relations  assMiats  ™ 
can  write  science  in  academic  enTl^o^ 
ment — handle  active  press  progmn- 
and  who  seeks  educational  PR  9*^' 
Send  resume,  salary  requireinsnU, 
work  samples  and  references  to:  J*j)* 
C.  Butler,  Dir.  of  P.R.,  Johns 
Medical  Institutions.  601  N.  BroadW. 
Baltimore,  Maryland  21205. 


Till  Forbidden  m 


EDITOR  R  PUBLISHER  •  BSD  Third  Avewe  •  New  York,  New  York  10022 


WANTED,  exiierienced  combination 
stereo-i)ressmHn  for  Goss  40-page  Uni¬ 
versal.  40-hr.  week  and  overtime.  Paid 
vacation,  group  life,  hospitalization 
and  major  medical  benefits,  and  com¬ 
pany  paid  pension  plan.  Open  shop. 
Contact  Business  Manager,  The  Al¬ 
bany  Herald,  P.O.  Box  48,  Albany, 

I  Georgia,  31702. 


TRADE  .SCHOOLS 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO  4313*  , 
Linotype-Intertype  InstruetioB 
Free  Information 


Si 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Ulminigtrative 


MANAGER 

Carter  new '  i  •aperman  with  unexcelled 
beckitround  in  advertising,  labor  re¬ 
lations,  an<l  latest  production  methods 
including  photo  comixMition  and  full 
color  offset.  Degree  in  Business  Admin¬ 
istration.  Family  man,  age  38,  Box  87, 
Editor  &  I’liblisher, 


genera  !.-BirSINE:SS  managbtr 

Experienced  in  general  management, 
business  oflice.  production,  labor  nego¬ 
tiations,  circulation,  advertising.  Age 
4l,  MBA  Harvard.  Strong  civic, 
church,  family,  conununity  participa¬ 
tion;  good  public  speaker.  Want  oppor¬ 
tunity  to  iierform.  Box  113,  Editor  & 
Publisser. 


t'.artoonigtg 


CARTOONIST  ,  .  , 
Syndicates  plesM  investigate 
Box  3,  EMitor  &  Publisher 


(’irculalion 


CIRCULATION  DIRECTOR: 

Seeking  association  with  a  highly  com¬ 
petitive  newspaper.  Aggressive  and 
promotion-minded  with  demonstrated 
ability  to  organize  and  motivate  strong 
tales  force.  Particular  emphasis  on 
Home  Delivery.  Elxtensive  experience 
In  sales  promotions,  distribution  and 
labor  relations.  Age  46,  married,  will 
re-locate.  Available  for  immediate  in¬ 
terview,  or  resume  in  confidence.  Box 
26,  Editor  &  Publisher. 


MR.  PUBLISHER:  I  offer  18  years’  ex¬ 
perience  as  circulation  director  from 
two  home-town  dailies  and  circulation 
specialist  for  metropolitan.  EIxperienced 
in  all  circulation  work,  executive  duties 
and  responsibility.  Box  96,  Editor  & 
Publisher. 


RIP.ROARIN’AND  REIADY,  43,  mar¬ 
ried,  17  years’  experience  in  “old 
school"  build-it-and-hold-it  circulation. 
City  and  country  supervisory  exiser- 
ience.  Have  successfully  organized  and 
used  "Newspaiser  in  Classroom”  pro¬ 
gram.  Desire  change  to  large  (over 
lOOM)  and  more  progressive  paper.  Can 
be  available  in  30  days.  No  Zone  1  or  2. 
Box  103,  Editor  &  Publisher. 


Claggified  Advertiging 


CUSSIFIED  MANAGER,  mature,  ex¬ 
perienced.  Rebuild  if  necessary.  Refer- 
aces,  classified  display,  promotion. 
Box  1983,  Editor  &  Publisher. 


PROVEN  PRODUCER  with  know-how 
ud  sdsility  that  increases  classified 
linage,  revenue  and  readership  seeks 
flanging  management  opisortunity. 
Bex  1986,  Editor  &  Publisher. 


Digplay  Advertiging 


ADVERTISING  MANAGER 

If  your  N.  Calif,  or  Northwest 
jnwket  is  prrowing  and  you  wouid 
like  to  have  a  substantial  increase 
m  total  display,  there  is  a  good 
likelihood  that  I  can  accomplish 
this  for  you.  I  have  had  29  years’ 
«perience  in  the  publishing  field. 
Age  48.  ’This  includes  a  metro 
luarket  daily  and  present  perma¬ 
nent  employment  with  a  nationally 
yottoized  consumer  magazine, 
rrevioiu  exi>erience  includes  25 
kuars  in  merchandising  and  na- 
bonai  sales  and  4  years’  editorial. 
Ve^  creative.  Ask  some  questions. 
Unlimited  references  from  execu- 
“kes  known  to  you  or  your  SP 
^  Area  reps.  Willing  to  relocate. 
*f  you  offer  a  challenge,  the  salary 
'•  a  secondary  consideration.  Will 
tmvel  at  own  ext>ense  for  inter- 
Box  2005,  Editor  &  Pub¬ 
lisher. 


Editorial 


WRITER-REPOR’I’ER, 
EDI’TOR,  EXECUTIVE 
Thirty  yesu's’  experience,  including  11 
years  agency  foreign  service ;  seeks 
public  relations  or  daily  job  at  10-M 
up.  Finest  references.  Box  19,  Editor 
&  Publisher, 


AUGUST  J-GRAD  would  like  general 
reporting  position  on  medium-size 
daily.  Veteran,  single.  College  assist¬ 
ant  editor  —  small  daily  experience  — 
some  knowledge  of  photography.  Will 
consider  any  area.  Box  47,  Editor  & 
Publisher. 


AVAILABLE  OCTOBER 
Professional,  any  desk,  any  beat.  Now 
co-editor  at  $12,000.  Like  sports.  Box 
49,  Editor  &  Publisher, 


'  EDITOR  &  MANAGING  EDI’TOR,  re¬ 
spectively,  of  our  22,000  circulation 
campus  daily,  this  husband/wife  team 
I  looking  for  two  jobs  with  newspaper 
I  or  magazine.  Husband  has  twice  won 
Hearst  awards  for  depth  reporting; 

I  both  are  capable  photographers;  both 
I  have  professional  experience.  For  re- 
I  sume  write;  Ladd  Neuman,  1567  Pres- 
I  idential  Drive.  Apt.  C-6.  Columbus, 
I  Ohio,  or  ’phone  614-488-3721. 


I  EDITOR-REPORTER.  15  years’  writ- 
I  ing  experience,  comprehensive  general 
:  background;  specialization  in  govern- 
i  ment  and  arts :  proven  ability  to  de- 
i  velop  readership  and  write  editorials. 

I  Box  41,  Eklitor  &  Publisher. 

NEIWSMAN,  10  years’  experience 
I  dailies,  city  hall  reporter,  feature  writ- 
!  er,  seeks  challenging  job  in  growing 
;  community.  Zones  1,  2.  Box  81,  Editor 
I  &  Publisher. 


REPORTER— BA  ’63  ENGLISH.  Just 
completed  military  service  and  seek 
position  on  daily.  Experience  on  metro 
A.M.  and  as  sports  editor  and  col¬ 
umnist  on  32-M  weekly.  Solid  news 
background;  familiar  with  makeup. 
Prefer  Zones  9,  8.  Box  33,  Editor  & 
Publisher. 


SPORTS  EDITOR-COLUMNIST  on 
12,500  daily,  references,  ready  for  big¬ 
ger  challenge.  Present  salary  $150. 
Box  61,  ^itor  &  Publisher. 


YOUNG  MAN  desires  full-time  report¬ 
ing  job  for  daily.  Two  years’  general 
assignment  experience — two  years’  col¬ 
lege  ;  draft  exempt.  Will  travel  for 
right  position.  Box  46,  Editor  & 
Publisher. 


I  CALIFORNIANS  .  .  .  Need  a  Desk 
I  Man?  Wire  editor,  30,  for  Eastern 
j  50,000  p.m.  wants  to  return.  Mature  in 
judgement,  bright  on  layout,  heads 
(present  toss  says).  $150  minimum. 

I  Box  124,  Editor  &  Publisher. 


I  COPY  EDITOR,  ex-wire  editor.  37, 
I  marrieel,  seeks  p.m.  spot  in  Zone  2  or 
I  3.  Box  118,  Editor  &  Publisher. 


i  COUNTY-COURT 

I  REPORTER-PHO'TOGRAPHER 

I  Competent,  mature,  capable.  Seeks  full¬ 
time  imsition  on  major  city  daily  cover¬ 
ing  legal  and  legislative  news.  Saiary 
open.  References,  resume  on  request. 
Box  126,  Editor  &  Publisher. 


DESIRE  CHALLENGE  &  CHANGE 
I  Experience*!  sports  and  area  editor 
smaii  daily,  well-grounded  in  photog- 
I  raphy,  features,  desk  work,  seeks 
position  offering  opportunity  to  learn, 

I  advance.  BA,  married.  Box  89,  Editor 
I  &  Publisher. 


EDITOR  OR  EDITORIAL  DIRECTTOR: 
Over  15  years’  experience  business  pub¬ 
lications.  M.S.  degree  in  journalism. 

;  Presently  employed.  Seeks  more  chal- 
I  lenging  opijortunity.  Willing  to  re- 
I  locate.  Inquiries  c/o  of: 

Mr.  Wallace  G.  Holdsworth 
1  W.G.  HOLDSWORTH  &  ASSOC.,  INC. 
I  455  State  St. 

I  Des  Plaines,  Illinois 

I  Phone:  299-5519 


Editorial 


EDI’TOR-WRI’TER.  creative,  enthusias-  . 
tic — available  I  Degree.  Ten  years’  ex¬ 
perience.  References,  Will  relocate.  Box  | 
122,  Editor  &  Publisher.  i 


EXPERIENCED.  MATURE  Women’s  I 
Editor  with  writing  ability  wants  job. 
Prefer  southwest  or  midwest.  Now  em-  | 
ployed.  Box  120,  Editor  &  Publisher.  I 


GENERAL  REPORTER.  WOMAN.  23. 
from  big  city,  relocate*!  in  midwest  ; 
small-town  bureau  for  23,000  daily :  | 
now  suffocating  after  year-and-half  ex-  i 
irerience.  College  graduate.  Zones  1-2. 
Box  116,  Editor  &  Publisher.  i 


KANSAS  NEWSMAN  seeks  |)ost  with  j 
future.  Top  references.  Exiierienced :  I 
assistant  toitor,  page  makeup,  wire  , 
and  local  editing,  headlines,  etc.  Family  ’ 
man  nearing  30.  Lived  news  field.  Box 
93,  Editor  &  Publisher. 


METRO  RIM  WIRES 
Zone  1-2,  p.m.  B.J..  Single,  35. 
Box  119,  Editor  &  Publisher. 


NEWSMAN,  32,  married,  seeks  manag-  ; 
ing  editorship  of  small  to  medium 
daily.  Mature,  stable,  abhor  mediocrity.  . 
Strong  on  local  news.  Can  write,  edit;  j 
know  photography,  tockshop.  Bo.x  107,  I 
Editor  &  iSiblisher. 

PHO’TOGRAPHER-WRITER.  32.  with  i 
small  pat>er  management  experience.  ; 
Now  photographer  on  large  daily:  | 
want  challenge  in  smaller  city.  Box  i 
123,  Editor  &  Publisher.  l 


RETURN  TO  SPORTS  DESK  wanted  1 
by  rim  man,  .33,  on  300,000.  Can  do  lay¬ 
outs,  makeup.  BAJ.  Box  91,  Editor  & 
Publisher.  I 


TOP  WRITER-COPY  READER.  40.  | 
most  recently  daily  columnist  on  Ari-  j 
zona  tabloid.  Former  N.Y.  Mirror  ace. 
N.Y.  News.  Brooklyn  Engle.  Contact: 
George  McBvoy,  4120  N.  38th  Ave.,  I 
Phoenix,  Arizona.  I 

WOMAN  WRITER,  hoping  to  re-locate  ^ 
in  Smoky  Mountain  area,  wants  full-  ' 
time,  part-time,  or  free-lance  work. 
Versatile,  reliable,  most  recent  exper¬ 
ience  in  lK>ok  promotion.  Also  exper- 
ienceel  in  indexing,  research,  rewrite.  . 
Mental  challenge  required.  Box  86. 
Editor  &  Publisher.  i 


WORKING  EDITOR  seeks  Managing 
Editor’s  |x>st  on  mid-size  or  small  daily  I 
in  Texas.  Oklahoma,  Nevada.  Califor-  [ 
nla  or  Florida,  but  all  offers  consid¬ 
ered.  Ideas,  organizational  ability  base*! 
on  13  years’  (3  newspapers)  seasoning.  ; 
8  with  metropolitan  daily.  Family  man. 
37,  prize-winning  newsman.  Now  head-  ' 
ing  news  staff  of  modest-sized,  award- 
winning  daily.  Present  salary:  $9,000. 
Write  Box  127,  Editor  &  Publisher.  | 


WRITB®.  quality  style  and  content. 
26-year-old  J-grad,  enterprising  re¬ 
porter.  Big-city  claily  wanted :  you 
send  me  condolences — I  send  you  clip¬ 
pings.  It’s  all  there  right  in  the  clip¬ 
pings.  Box  97,  Editor  &  Publisher. 

Employment  Agencies 

♦♦EDITORS  &  REPORTERS^*  j 

National  clearing  house  for  competent  | 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency)  ! 
56  W.  45th  St..  N.Y.C.  212  OX  7-6728 

Free  Lance 


INTERNATIONAL 
WRI’PER-PHOTOGRAPHER 
touring  Midwest,  Central  U.S.A.  and 
Canada  during  August.  Big  or  small 
assignments.  Franklynn  Peterson.  1444 
Park  Place,  Brooklyn.  N.Y.  (AC  212) 
JU  6-0909. 


WELL-KNOWN  NEWSPAPERMAN, 
traveling  Europe  soon,  will  accept  as¬ 
signment  of  any  kind  with  payment  on 
approval.  Highest  references.  Box  128, 
Eklitor  &  Publisher. 


Editor 


sc.  PUBLISHER  for  July  17,  1965 


Free  Lance 

CARTOONS.  NO  STAFF  CARTOONIST  f 
Editorial  cartoons— others.  Fast  serv¬ 
ice.  Joe  E.  Buresch,  145  ’Thompsonville 
Rd.,  McMurray,  Pa.  15317. 


JOURNAL  COMMBRCl!  CORRESPONDENT 
can  undertake  additional  economic  as¬ 
signments,  stringerships  for  Spanish 
"boom”  coverage.  Write:  Harold  F. 
Horstmeyer,  Generalisimo  74-2,  6D, 

Madrid  16.  Spain. 

Photography 

DANISH  PHOTOGRAPHER  SEEKS 
JOB  IN  EASTERN  CANADA 
on  middle-sized  daily  or  similar  in¬ 
stitution,  preferably  near  coast.  Four¬ 
teen  years  in  U.S. — 9  in  present  posi¬ 
tion.  Recommendations  on  request. 
Experienced,  prize-winning.  Own  equip¬ 
ment.  Family  man.  Opportunity  to 
learn  French  welcomed.  Axel  Nohr. 
S’TAR-TRIBUNE.  Casper.  Wyoming, 
U.S.A. 


PHOTOGRAPHER  —  Newspai>er  6 
.years.  College  photo  service.  B.A.: 
M.S.  Communications.  Prefer  Zones 
6,  7,  8.  Box  117,  Editor  &  Publisher. 


Printerg 


COMPOSING  ROOM 
SUPERINTENDENT 


Thirty  plus  years’  Metropolitan 
daily  and  Sunday  newspaper  pro¬ 
duction  experience  ...  15  years  in 
Supervisory  position  .  .  .  over  500 
employees  .  .  .  100  linos  .  .  . 
valuable  aid  in  grievance  matters 
.  .  .  proven  record  of  cost  re¬ 

ductions  and  increased  efficiency. 
Experienced  on  cold-type  installa¬ 
tion  and  operation.  Can  handle 
contacts  at  Customer  level  to  im¬ 
prove  service  &  reduce  composition 
costs.  Willing  to  relocate  .  .  . 
salary  secondary  to  the  (1)  Chal¬ 
lenge;  (2)  Growth  potential;  and 
(3)  Bonuses  available  on  proven 
production  accomplishments.  Avail¬ 
able  in  early  Fall  .  .  .  would  pre¬ 
fer  to  start  planning  NOW.  Please 
write  in  confidence,  of  course, 
to: — 

Box  60,  Eklitor  &  Publisher 


Production 


COLD  TYPE-OFFSET  Production  Man¬ 
ager/Plant  Superintendent;  also  hot 
metal.  Self-sufficient.  Offset  conversion 
experience.  Enviable  page  cost  record. 
Prefer  West  Coast,  Western  states. 
Early  30’s.  Write  Box  109,  Editor  & 
Publisher. 


PRODUCTION  MANAGEMENT.  Ma¬ 
ture.  College.  Solid  background  cost 
control,  computer,  production  engineer¬ 
ing,  new  processes.  Metropolitan  daily 
composing  room  experience.  Box  106, 
Eklitor  &  Publisher. 

Public  Relationg 


COLLEGE  PR  WRITER-EDI’TOR  seeks 
new  metropolitan  N.Y.  college  ixjsi- 
tion.  M.A..  J-School.  Minimum  salary: 
$9,000.  Box  114,  Eklitor  &  Publisher. 


NEWSMAN,  strong  on  creativity  plus 
camera  knowledge,  seeks  house  organ 
or  PR  post.  South  preferred.  Box  112, 
Eklitor  &  Publisher. 


SEEK  PR  CAREER.  Family.  26.  de¬ 
gree.  Limited  PR.  advertising  in 
toughest  corporate  field.  Photo,  dark¬ 
room,  prize  news.  Prefer  Southwest. 
Bo.x  83,  Eklitor  &  Publisher. 

Special  Editions 

ANNIVERSARY,  PROGRESS  or  what 
have  you  editions.  Church  Pages  and 
Business  Review  Pages.  Commission 
only.  Call  collect  (AC  316)  HU  3-8461, 
or  write:  P.O.  Box  111,  Dodge  City, 
Kansas. 
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Shop  Talk  at  Thirty 


Bv  Robert  U.  Brown 


Publicity  on  Offenders 


Is  publicity  a  deterrent  to 
juvenile  crime? 

The  National  Council  on 
Crime  and  Delinquency  said 
(E&P,  April  10,  Shop  Talk): 
“Publicity  has  certainly  had  no 
visible  deterrent  effect  on  adult 
offenders,  many  of  whom  jflory 
in  notoriety,  whereas  it  can  be 
definitely  harmful  or  even  dis¬ 
astrous  for  the  very  young.” 

Hu  Blonk.  managing  editor  of 
the  Wenatchee  (Wash.)  Daily 
World,  challenged  this  before 
the  Oregon  Newspaper  Pub¬ 
lishers  Association  recently  by 
saying:  “Unfortunately,  there 
are  too  many  closed  minds  as  to 
whether  printing  of  the  names 
of  juvenile  offenders  is  or  is  not 
a  deterrent  to  juvenile  crime. 
And  what  is  most  disturbing  to 
me  is  that  no  one  seems  to  care 
to  find  out.” 

He  reported  he  had  checked 
“everywhere,”  including  the 
Library  of  Congress,  and  “there 
has  never  been  made  a  con¬ 
trolled  study  of  the  reactions  of 
delinquents  to  publication  of 
their  offenses  nor  as  to  whether 
news  of  the  punishment  meted 
out  prevents  others  from  com¬ 
mitting  delinquent  acts.” 

He  even  checked  with  the 
National  Council  on  Crime  and 
Delinquency  (mentioned  above) 
and  said  “it  could  only  refer  to 
happenings  in  certain  areas  that 
were  not  scientifically  sup¬ 
ported.” 

But  he  did  get  some  hope 
from  the  Brookings  Institution 
which  replied  it  would  like  to 
undertake  such  research,  it  has 
prepared  a  research  design,  and 
it  is  trying  to  get  specific  sup¬ 
port  for  the  project. 

In  absence  of  any  material  to 
rely  upon,  Mr.  Blonk  made  his 
own  survey  of  the  public’s  atti¬ 
tude  to  this  question.  He  sent 
questionnaires  to  various  groups 
in  Oregon,  Washington  and 
Idaho  including  farm  associa¬ 
tions,  students  in  nine  high 
schools,  government  employes, 
civic  clubs,  law  enforcement  offi¬ 
cers,  newspaper  editors,  PTA 
and  others. 

“I  can  say,  most  emphatically, 
that  the  public  does  think  print¬ 
ing  of  the  names  of  juveniles  in 
trouble  serves  as  a  deterrent  to 
juvenile  delinquency,  and  it  does 
urge  that  such  publicity  be  given 
to  troublemakers,”  he  concluded. 

*  *  it 

The  replies  from  1,061  indi¬ 
viduals  “show  people  do  not  like 


the  secrecy  that  prevails,  they 
think  punishment  is  inadequate, 
and  they  take  other  positions 
that  differ  greatly  from  that  of 
our  court  officials.  I  do  not  say 
public  opinion  is  right,”  Mr. 
Blonk  adds.  “I  merely  point  out 
it  exists,  in  rather  emphatic 
form.” 

He  received  278  replies  from 
the  general  public,  70  from  law 
enforcement  officers,  113  from 
newspaper  editors,  and  601  from 
juveniles. 

The  first  eight  questions 
called  for  a  “yes”  or  “no”  an¬ 
swer  and  here  are  the  questions 
and  results: 

“1.  In  the  case  of  grave  of¬ 
fenses,  such  as  car  theft  and 
vandalism  inv'olving  damage, 
newspapers  should  publish  the 
names  of  juveniles  even  though 
it  is  their  firat  offense."  The 
“yes”  answers  comprised  75.1% 
of  the  general  public,  75.4%  of 
police  and  sheriffs,  79.4%  of 
newspaper  editors,  and  47.5% 
of  juveniles.  The  remainder  in 
each  case  were  “no”  votes. 

“2.  In  the  case  of  grave  of¬ 
fenses,  such  as  car  theft  and 
vandalism  involving  costly  dam¬ 
age,  newspapers  should  publish 
the  names  of  juveniles  only 
after  their  first  offense.”  Those 
answering  “yes”  were  98.2%  of 
the  general  public,  98%  of  police 
and  sheriffs,  91.3%  of  news¬ 
paper  editors,  and  98.3%  of 
juveniles. 

“3.  In  the  case  of  lesser  of¬ 
fenses,  such  as  petty  theft, 
drinking  and  disturbing  the 
peace,  newspapers  should  pub¬ 
lish  the  names  of  juveniles  even 
though  it  is  only  their  first  of¬ 
fense.”  Here  the  “no”  answers 
predominated  and  were  from: 
61.4%  of  the  general  public, 
55.6%  of  police  officers,  82%  of 
newspaper  editors,  and  75.9%  of 
juveniles. 

“4.  In  the  case  of  lesser  of¬ 
fenses,  such  as  petty  theft, 
drinking  and  disturbing  the 
peace,  newspapers  should  pub¬ 
lish  the  names  of  juveniles  only 
after  their  first  offense.”  The 
“yes”  answers  predominate 
again:  93.9%  from  general  pub¬ 
lic,  90%  from  police  officers, 
69.9%  from  newspaper  editors, 
and  71.9%  from  juveniles. 

“5.  Newspapers  should  pub- 
li.sh  the  names  of  all  juveniles 
apprehended  for  violation  of 
traffic  laws,  just  as  the  names 
of  adults  are  published.”  The 
“yes”  answers  were  84.1%  gen¬ 


eral  public,  87.5%  police  officers, 
77.6%  newspaper  editors,  65% 
juveniles. 

“6.  Newspapers  should  pub¬ 
lish,  as  a  means  of  reducing  the 
number  of  juvenile  offenses,  the 
nature  of  the  punishment  meted 
out  by  the  juveniles  court  or 
juvenile  officers  even  though  the 
names  of  offenders  are  not 
used.”  “Yes”  answers  from 
95.5%  of  general  public,  82.5% 
from  police  officers,  89.5%  from 
new.spaper  editors,  and  82.9% 
from  juveniles. 

“7.  The  printing  of  the  names 
of  juveniles  in  trouble  would 
help  reduce  the  number  of 
juvenile  offenses.”  “Yes”  an¬ 
swers  from:  87.3%  general  pub¬ 
lic,  83.9%  police  officers,  76.9% 
from  editors,  49.5%  juveniles. 

“8.  Juveniles  tend  to  be  en¬ 
couraged  by  newspaper  public¬ 
ity  about  their  offenses  which 
leads  them  into  committing  more 
offenses  than  they  would  if  the 
incident  was  ignored  by  news¬ 
papers.”  “No”  answers  from: 
80.8%  of  general  public,  83.1% 
of  police  officers,  87.4%  from 
editors,  and  73.1%  from  juve¬ 
niles. 

*  *  * 

The  ninth  question  was: 
“Generally  speaking,  I  think  the 
punishment  meted  out  to  juve¬ 
nile  offenders  is  inadequate — ; 
too  severe — ;  about  right — ;  I 
don’t  often  hear  what  punish- 

Adlai  Stevenson,  65; 
Newspaper  Sto<*khol<ler, 
Friend  of  Journalism 

Journalists  covering  the 
United  Nations  were  among  the 
many  who  felt  a  great  sense 
of  personal  grief  at  the  death 
of  Adlai  Stevenson,  U.  S.  Rep¬ 
resentative  at  the  U.  N.  He  was 
65.  The  Ambassador’s  career 
of  public  service  was  studded 
with  incidents  which  revealed 
a  keen  appreciation  of  the  needs 
of  newsmen  and  a  close  kinship 
with  the  press. 

Adlai  Stevenson  was  also  a 
partial  newspaper  proprietor. 
He  owned  slightly  less  than  25 
per  cent  of  capital  stock  in  the 
Bloomington  (Ill.)  Daily  Pnn- 
tagraph.  His  sister,  Mrs.  Er¬ 
nest  Ives,  owns  the  same 
amount  and  between  them  they 
owned  approximately  49  percent 
of  the  stock. 

In  1924,  Adlai  Stevenson 
worked  for  the  Pantagraph  in 
various  editorial  posts.  At 
Princeton  University,  he  was 
managing  editor  of  the  Daily 
Princetonian. 

Mr.  Stevenson  is  survived  by 
three  sons,  Adlai  E.  3rd  of  Chi¬ 
cago,  who  succeeded  his  father 
on  the  board  of  the  Pantagraph 
some  years  ago,  Borden  of  New 
York,  and  John  Fell,  of  San 
F  rancisco. 


ment  is  meted  out  “Inade¬ 
quate”  brought  re.  lonses  from 
79.1%  of  the  gei  ral  public, 
68.3%  from  police  oiiicers,  70.1% 
of  editors,  and  49.”  ■’’o  of  juw- 
niles.  “Too  severe”  Drought  n- 
.sponses  from  only  7%,  3.3%, 
1.3%  and  4.7%  of  tiio.se  groups! 
respectively. 

It  is  surprising  now  closely 
the  reactions  of  the  juvenile 
group  resembled  those  of  the 
adult  groups. 

Mr.  Blonk  said  it  is  high  time 
to  “go  on  the  offensive”  in  this 
matter.  If  your  local  judge  cob- 
sistently  refuses  to  let  you  sit 
in  on  juvenile  hearings,  he  sn? 
gested  you  quote  “Guidelines  2" 
of  “Guides  for  Juvenile  Judges 
on  News  Media  Relations”  pub 
lished  by  the  Advisory  Counci; 
of  Judges  of  the  NCCD.  It 
reads:  “News  media  should  be 
welcome  to  all  sessions  of  the 
juvenile  court.” 

Then,  he  said,  if  you  are 
having  trouble,  point  ont 
“Guideline  4”  which  .says:  “All 
official  records  should  be  open  to 
the  news  media  with  the  judges 
consent,  unless  inspection  is  pre 
hibited  by  statute.” 

But,  first  of  all,  Mr.  Blonk 
advises,  be  sure  your  reporters 
are  doing  an  adequate  job. 

• 

lAPA  Protests 
Junta  Action 
Against  Press 

The  Inter  American  Press 
Association  has  told  the  Mili¬ 
tary  Junta  of  Ecuador  that  the 
recent  closing  of  the  newspaper 
El  Tiempo  of  Quito  “only  harms 
Ecuador’s  freedom  of  the  press 
record.” 

This  is  the  second  time  in  two 
months  that  the  Junta  has  actec 
against  the  press.  On  May  li 
two  Guayaquil  newspapers  con¬ 
sidered  themselves  closed  when 
censorship  was  imposed,  and  the 
Junta  closed  a  third  one  a  few 
hours  later;  however,  the  three 
newspapers  reappeared  the 
following  day  after  the  Junta 
apologized  and  said  they  could 
publish  with  full  guarantees. 

Police  Viol*  *nce 

According  to  press  reports,  El  j 
Tiempo,  an  independent  Roman 
Catholic  daily,  had  played  up  on 
page  one  the  story  of  police 
violence  in  Guayaquil  as  demon¬ 
strators  marched  to  show  oppo¬ 
sition  to  the  Junta. 

The  reports  said  the  under¬ 
secretary  of  the  Interior,  a  police 
inspector  and  patrolmen  with 
bayonets  and  tear-gas  marched 
in  and  told  editor  Carlos  de  l* 
Torre  that  his  plant  was  being 
shut  down  at  once. 
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Today,  abundant  electric  service  brings  modern  conveniences  to  the  campsite. 


Wherever  you  look  today,  electric  service  makes  good  things  possible. 


Flying  mobile  camper  of  the  future  may  be  electric  powered— plugging  into  any  electric  outlet  for  recharging. 


Imagine  what  it’il  do  for  you  tomorrow. 


It’s  your  desires  and  dreams  that  spur 
us  on.  That  spirit  has  always  been  at 
the  heart  of  our  business.  It’s  helped 
us  keep  the  average  unit  price  for  elec¬ 
tric  service  coming  steadily  down  over 


the  years.  And  with  your  continued 
help  we’ll  keep  it  one  of  the  best 
household  bargains  you  can  get.  So  go 
ahead  and  dream!  You’ll  never  out- 
dream  your  possibilities,  with  more 


than  300  investor-owned  power  com¬ 
panies  working  for  you  across  the  land! 
You've  got  good  things  going  for  you  with  service  by 

Investor-Owned  Electric 
Light  and  Power  Companies* 

*Nam«s  of  sponsorifiR  companios  avaiialHt  through  this  maga^tnu 


I’riutetl  in  i'.S.A. 


Week  after  week — Memphis'  most  outstanding  salesman 
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^•Overwhelming  success” 

— Memphis  men’s  clothier 

••Complete  sell-out” 

— Memphis  department  store 

•‘Direct  results  within  24  hours” 

— Memphis  printing  firm 
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SUCCESS  STORIES  LIKE  THESE  from  adver¬ 
tisers  are  piling  up  for  our  locally  edited 
Sunday  magazine,  now  in  its  fifth  month  of 
publication.  A  wide  variety  of  local  and 
general  advertisers  are  successfully  using  it. 


MARKET  PENETRATION  heavier  than  any  other  advertising  medium 
makes  such  results  possible.  The  Commercial  Appeal's  all-time  high 
Sunday  circulation  of  270,519*  reaches  over  70%  of  Memphis  Metro 
Area  families  and  377o  of  the  homes  in  the  entire  76-County 
Memphis  Market  Area. 

*ABC  Publisher's  Statement  3-31-65 


Ask  for  complete  details. 

THE  COMMERCIAL  APPEAL 

Phone  526-8811,  Direct  Dial  Code  901  •  495  Union  Avenue,  Memphis,  Tennessee  38101 

Represented  by: 

METROPOLITAN  SUNDAY  NEWSPAPERS,  INC.,  260  Madison  Avenue,  Nevi(  York  City  •  Chicago  •  Detroit  •  Los  Angeles  •  San  Francisco 
SCRIPPS-HOWARD  NEWSPAPERS,  General  Advertising  Department,  200  Park  Avenue,  New  York  City  *  Chicago  ■  San  Francisco  *  Los  Angeles 
Detroit  *  Cincinnati  ■  Philadelphia  *  Dallas 
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